Marconi & Cheese
C

Country’s Finalists Have Reason To Smile

ountry is always well-represented when the National Association of Broadcasters
choose the annual Marconi Awards finalists. As competitive as any format when it
comes to criteria that include ratings success and awards, Country stations shine even
brighter when it comes to community involvement ... as you’re about to read.
Personality finalists Chuck Edwards and Linda Lee (WYCD/Detroit), Mark Ericson and Karen
Kiley (WOKQ/Portsmouth, NH), Bill Poindexter (WUSY/Chattanooga) and Kelly Wayne
(KMOK/Lewiston, ID) will be profiled in an upcoming issue of Country Aircheck Weekly. (Ed.
Note: Small Market finalist KBHP/Bemidji, MN was profiled in this issue last year.)

Must Be Present To Win
Country Station of the Year: KCLR /Columbia, MO
Zimmer Radio’s KCLR decided it was finally the right time to enter the running for a Marconi
nomination. Their effort immediately paid off, signaling that the steady No. 1-rated station
should have been recognized by now. An original station talent since KCLR went on the air in
1990, longtime PD/midday personality Teresa Davis discusses the station’s balance between
entertainment and service.
“We’re very honored to be nominated. We’ve had tremendous ratings, dominating the market
since KCLR came on board. With our community involvement, we’re focused so much on
children. We’re blessed to have a wonderful University of Missouri Children’s Hospital, which
is part of the Children’s Miracle Network, so we’re proud to be a part of that family. We’ve
also had a fantastic relationship over the years with the Food Bank of Central and Northeast
Missouri, one of the best in the country. If ever they give us a call to say the shelves are bare, we
put the word out, and the response is just overwhelming.
“Immediately after the Joplin tornadoes this spring, we had a donation drive with a local
American Red Cross and, of course, supplies also were donated. It was such a critical period
because they had shut down the Joplin area and only certain trucks were able to get in, so the
food bank came on board with a couple of their semi-trucks.
“Our listeners know we’re a family-friendly station. Our on-air people are extremely fun. We
still keep the phones open, but also make sure our Facebook friends get the latest videos and
entertaining YouTube-type clips we post, and we encourage them to post things, as well. We do a
lot of fun contesting and give away a lot of money. Our listeners expect that from us, and it’s part
of being the fun station in town.

Where Passion’s In Fashion
Country Station of the Year: KSD/St. Louis

Up With People: KSD’s morning team Mason And Remy welcome a huge downtown
crowd for a Montgomery Gentry show.

Faces For Radio: Hard to tell there are any adults in the room during a station “field trip”
to Rockbridge Elementary, but somewhere in the middle you’ll find KCLR morning cohosts Scotty (Cox) and Carissa (Loethen).

“We’re extremely proud of the accomplishments of this station. We’ve always known Clear
99 is special for what we do in the community and the response we get; obviously, the ratings are
reflective of that. But we’ve never patted ourselves on the back that much, and it’s only over the
last couple of years that we’ve started to enter the Marconis and CMAs and ACMs. It’s fulfilling
to know that not only do we and our listeners feel that way, but also that the people on the
national level now do, too.”
Enjoying its first Marconi nomination, Clear Channel’s KSD has been gaining strength over
the past 18 months. The station nearly doubled its 6+ share from a 2.8 in Holiday 2009 to a 5.5
by July 2011 and became the Country cume leader during the summer of 2011. Cluster OM Jeff
McHugh shares details of KSD’s energetic presence in the Gateway City.
“This nomination is so great because this is a relatively young staff. They are just so excited
about the radio station and were literally leaping for joy to get the recognition for their hard work.
It’s very cool, and we’re all pretty excited.
“I think the Marconi nominating committee saw this passion the staff has for the format and
the community. We have Mason And Remy, who came to us from the Top 40 world; Billy
Greenwood in middays; Dusty, who does afternoons and is Music Director; Boxer in the
evenings; and Barbie Weis, a former cheerleader and our unbelievably positive Promotions
Manager. They’re just so spirited and fun, and that’s the way they pursue all of our events and
promotions. And the entire staff chose The Bull’s new PD Steve Stewart as their boss. They
interviewed him individually. It wasn’t exactly a democracy where people voted, but we went
through that process with several great programmers, and the one who connected best was Steve.
“One of our signature events is The Bull Float Trip, where 3,000 listeners meet at a
campground an hour away and float down the river together, with country artists performing two
nights. It’s a giant mass of wall-to-wall inner tubes, country music, beer and fun with Gloriana,
Whiskey Dixon and Brett Eldredge this year.
“Last year we started working with Children’s Miracle Network. The whole staff broadcast
24 hours a day and raised $123,000. We have six radio stations here, and I have to give The Bull
the award for the most passion and excitement about what they do every day. They’re really
outstanding in their drive for making The Bull successful.
“After becoming OM a few months ago, the only thing I’ve changed is that I’ve removed
a lot of rules and barriers. There’s a great Country station across the street in WIL, but there’s
definitely a passion for a younger, more vibrant, more fun version of Country that we do on The
Bull. We’re onto something here!”

Servin’ On The Mount
Country Station of the Year: KSSN / Little Rock
Led by 32-year station veteran and Country DJ Hall of Fame morning personality Bob
Robbins with Jennifer Trafford, Clear Channel’s market-leading KSSN is already a two-time
Marconi recipient (1990, 1996). The station has been generating strong ratings in recent years,
including four straight gains (7.2-7.6-8.2-9.4-9.5) throughout 2010, and holding steady since. PD
Chad Heritage tells why Kissin’ 96 FM could be in line for its third statuette.
“We’ve been trying to get nominated for one of these for awhile, and finally did, which is
pretty cool. Getting out in the community with our listeners and helping those who need it is
among the most rewarding stuff we do. One of the standout programs we’ve done for years is
Toys For Tots for the Marine Corps Reserve. Per capita, ours is the largest in the country. Out by
War Memorial Stadium at War Memorial Park, there’s a place that was dedicated years ago with
a monument as ‘Toy Hill.’ We call it Toy Hill Weekend, and broadcast live for an entire weekend.
“Our station went on the air in 1979 and Bob’s been spearheading that since the early ’80s.
It gets bigger and bigger every year, with more volunteers, raising a lot of money and semitruckloads of toys. The Fraternal Order of Police and firefighters get involved, and there are
parades with the F.O.P. and the ABATE motorcycle club, who kind of compete to see who can
raise the most toys. They roll into Toy Hill, with lines and lines of police cars and hundreds of
motorcycles all bringing toys.
“This year, unfortunately, we had the tornadoes that ripped through Arkansas and really
devastated the town of Vilonia. We broadcast from there to help pull that community back
together, collecting food and water, asking for volunteers, getting people to shelters and assisting
any way we can.
“We also just did our annual Blacktop Boogie listener appreciation concert, featuring local artist
Justin Moore, Brett Eldredge, Edens Edge (who are from Arkansas, too) and David St. Romain.

Toy Story: Cub Scouts, Boy Scouts, Scout leaders and additional friends in the Christmas spirit
surround KSSN’s Bob Robbins atop Toy Hill for the station’s annual Toys For Tots campaign.

“KSSN has solid on-air talent, and our entire team is passionate about what they do when it
comes to being involved with the station on-air, with country music and with the community.
We really take pride in the strong Kissin’ brand, and have the greatest listeners in the world. We
couldn’t do it without them.”
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Marconi & Cheese
Revolving Around Evolving
Country Station of the Year
Large Market Station: K YGO/ Denver
Lincoln Financial’s KYGO has been Denver’s No. 1 broadcaster twice in PPM this past
summer and is usually among the top three stations in town. That steady excellence helps explain
why it’s won four station Marconis, including both Large Market and Country Station in 2004. As
America’s only dual Country finalist, could KYGO do it again? PD John Thomas describes the
Mile High magic.
“The heritage of these call letters and this station is something we’re very proud of. We’ve got a
staff that understands the scope of how big this station is and the large part it plays in the community.
“For example, we’ve partnered with St. Jude for a long time and have an additional
partnership with Children’s Hospital. And each December, we have our KYGO Christmas
Crusade For Children, a phenomenal campaign that’s designed for kids to see the positive side
of police officers. There’s a toy drive and the police officers are the ones who deliver them. It’s a
huge deal. From a charity standpoint, one of the great things about being a heritage radio station
is that everything comes your way. KYGO has been very good at making sure they maintain a
great relationship with the city of Denver.
“When I arrived here about 10 months ago, I became just the fifth PD at KYGO in 30 years.
Our first PD was the man who’s now our SVP/GM, Bob Call. After him, it was Rick Jackson,
now GM at KSON/San Diego. Then came John St. John and Joel Burke. Those four guys are
tough acts to follow. You must respect these call letters and understand that a majority of the
people in Denver have had some type of emotional experience with KYGO at one point. It’s more
than a radio station; it’s become part of their family. I just try to take them to that next evolution
in their relationship. But we learned early on that KYGO is about the music we play from the
artists listeners love and the people who bring it to them. That’s been the success this year:
staying true to what the listeners really expect from our station.
“The beauty of working for Lincoln Financial Media is that I’ve got all the tools to do the job.
I really believe I have the best programming job in America, bar none.”

We Will Rock You: KYGO fans pose near the station’s oversized logo at the famed
Red Rocks Amphitheater before the station presented three sold-out Kenny
Chesney concerts .

Scoring Big On Public Service
Country Station of the Year: WAM Z / Louisville

In The Pink: Morning co-host Mel Fisher (left) and producer Ron Fisher receive the “Hats
For Hope Heroes” Award from chairperson Nadine Brewer for their work benefiting the
American Cancer Society.

Take three straight increases from an 8.2 to an 11.6 share between Fall 2009 and Summer
2010, add market leadership across numerous key demos, and you’ve got the makings of Clear
Channel WAMZ’s first-ever Marconi station nomination. But the not-so-secret ingredient is
WAMZ’s all-out community commitment, as 32-year station veteran, PD and two-time Marconi
Personality of the Year Coyote Calhoun explains.
“We’re the official radio sponsor of the Louisville Susan G. Komen Race For The Cure.
Morning co-host Mel Fisher is a breast cancer survivor, and each year she broadcasts live on-site
before the race and calls out survivor names during it. Every year afterwards we do fundraisers
for her “Mel’s Angels” team including a Pink Day At Work, an online auction and various
appearances. We have also hosted Komen’s Pink Tie Ball and regularly host Hats For Hope to
raise money for the American Cancer Society’s Making Strides Against Breast Cancer. We also
promote and host the Tuxes And Tails Gala to benefit the Kentucky Humane Society, as well as
events for Kentucky Harvest and Blessings In A Backpack.
“We also do the Lung Association Walk every year, we participated in the food drive when
Brad Paisley played here and did an event at Ft. Knox to support the soldiers and their families. I
personally get involved in the Alzheimer’s Association and their annual walk every year because
my father passed away from Alzheimer’s about six years ago, so I am the emcee of that event every
September. We also partner with St. Jude Children’s Research Hospital, which includes their
annual radiothon. We have a softball team involved in projects including a dream house, and overall
we have raised more than $6.9 million in 22 years. So public service at WAMZ is very high.
“A couple of years ago, we changed directions as to how we wanted to present the morning
show. We hired Chris Randolph, who had been in Tampa, but is from here and wanted to come
back home. He and Mel have really gelled. Everybody’s rejuvenated, motivated and we’re having
a great time. No matter what happens on the Marconi nomination, which we feel is a huge honor,
we’re just tickled to death that we’re still successful, having a lot of fun and that WAMZ is an
asset to the community of everybody here in Kentuckiana.”

Real Help For
Real People
Medium Market Station of the Year:
KR ST/Albuquerque
Seeking its first Marconi, Citadel’s KRST has had a strong year
ratings-wise, rising 12+ in a highly competitive market from a 3.7
in fall 2010 to a 4.0 in winter ’11 and again to a 4.2 in spring. But
beyond the numbers, PD Eddie Haskell discusses how the strength
of the station impacts the local community.
“I got into radio at 17, and all I wanted to do was be the guy
talking on the radio, but pretty quickly you learn the power of
it. One of the things I like most about this job is when you meet
somebody and they thank you for something you did. That’s when
you realize that you’re really making a difference. It’s more than an
abstract charity drive. We have the ability to help actual people, and
we owe it to the community. So that’s why I was really excited for
us to get the Marconi nomination.
“Last year, we did a holiday drive called Christmas Wish. People send
in a letter for something they need, and we partnered with our clients to
help them out. Those are always just so heart-wrenching because we call
the people and tell them we’re going to help them. One was as simple
as an elderly woman who needed new glasses and couldn’t afford the
doctor’s appointment or the glasses. We were able to partner with an
optometrist and get her the glasses. When we called to tell her about it,
Line Dancing: KRST/Albuquerque PD Eddie Haskell, the station’s Kenneth Kirtley and Steel Magnolia hang with
she cried. These are things we take for granted, but they’re such a big deal.
listeners at a County Line concert. Pictured (l-r) are Mikael Ann Lamonde; Alex Stojanovski Valentine; SM’s Joshua
All we had to do was ask a client if they would do something for us.
Scott Jones; Haskell; SM’s Meghan Linsey; Antoinette Denay; April Aday; and Kirtley.
“I love being in this format because it gives me the opportunity to
do these things that in another genre might be corny. I can walk in this
with a food donation. We just hosted Steel Magnolia and Eli Young Band. Last year, we raised more than
afternoon, open the mic and just ask for something, and people will give. That’s what’s so cool about
4,000 pounds of food. It’s one of those things where it’s great for the listener because it’s a free concert, and
Country listeners and the artists.
it’s great for Nashville because we’re exposing up-and-coming artists. I stayed late one time and admired the
“And so much of our community involvement is disguised as promotion. Every Thursday, we
five huge barrels overflowing with food. I thought, ‘We did that!’ And we do that all the time.”
bring in Nashville artists for a concert series with County Line Bar-B-Q, and it’s free to our listeners

8 09
11

Marconi & Cheese
Tears To You
Medium Market Station: KUAD/ For t Collins, CO
It’s hard to remember the last time KUAD wasn’t No. 1 in the market, and the station’s 6.9 share in Spring ’11
was its highest 12+ in two years and was one of the largest one-book increases in Country radio. Charity events
like 28 Hours Of Hope show PD Mark Callaghan the compassion of country fans and artists, and he explains
how they make a difference through KUAD for the local area.
“I was in the Philadelphia airport when I started getting messages on my iPhone congratulating me on the
Marconi nomination – 10 of them in a row. I emailed all our staff, and I was thrilled.
“However, I was not surprised. KUAD has always been
No. 1 in community involvement; that’s always been a big
ingredient for our success. It’s part of what we do and why we
are winning. We have 21 people who are out on the street all
the time.
“One of our big events is the 28 Hours Of Hope, which
benefits several charities to fight child abuse. Every March,
my morning team Brian Gary and Todd Harding broadcast
28 consecutive hours to raise money. They have community
leaders come in, and big artists like Kenny Chesney call to
support the event and encourage people to donate.
“This year, they raised more than $61,000. Even with the
sluggish
economy, people throw tons of money at the cause.
Signed, Sealed, Delivered: Brian Gary
There are a lot of testimonials from listeners about how they
and Todd Harding put their John Hancock
were abused as children, so it’s very emotional for our listeners
on proceeds from 28 Hours Of Hope.
and for our staff, too. I walk down the hall and see tears
streaming down the faces of both women and men. I hide in my
office because I’m a little embarrassed, but I’ve shed a lot of tears listening to the event. A lot of radio stations won’t
sacrifice their everyday schedule to do something like that because it totally interrupts programming, but it’s so worth

Country Big Check: Brian Gary, Todd Harding and KUAD/Ft. Collins
Market Manager Pete Hanson (l-r) present a big check earned from the
station’s 28 Hours Of Hope.

it. It’s about local radio and the community. By the end, we’re exhausted. Besides
being physically tired, the staff is mentally drained, too.
“I oversee an AC station, a Hot AC station, a Shreveport, LA station and one
in Montana. I’m lucky to have such a diverse opportunity, but the country artists
are beyond great to work with. They’re always friendly and willing to go the extra
mile. I also think the country fans are more passionate about giving.”

Priceless Pull
Medium Market Station: K XKT/Omaha

Prom Entertainment On Krack: Uncle Kracker performs during
the Millard South High School prom.

While donations help fund a lot of local charities, KXKT/Omaha PD Erik Johnson finds satisfaction in spearheading charitable
initiatives that demonstrate the kind of love that money simply can’t buy. And his station’s hometown voices really fit the bill.
“All but one member of our airstaff was born and raised in this area, and even the one who wasn’t has been a resident for 20 years. So,
this is home to all of us, and our listeners recognize that. The biggest impact we have on our community is that the listeners understand
our commitment. They show up and help us when we ask them to, whether it’s with their time, money or other donations. They’re there
for us. We try to get involved any way possible to help make our community better and grow country music at the same time.
“We do a lot with big organizations like Susan G. Komen, Boys Town National Research Hospital and the Children’s
Miracle Network. Last year, we raised roughly $286,000 for the local Children’s Hospital & Medical Center and nearly
$300,000 for Food Bank For The Heartland. Then we do things that
aren’t really monetized, such as our book tour. We work with the University
of Nebraska’s athletic department, read to schools and give books to all the
children to promote literacy.
“One of the coolest things we did this year was get Uncle Kracker to
play the Millard South High School prom. In January, a student named
Robert Butler, Jr. was suspended and returned to school with a gun, shot
the principal, killed the assistant principal and then killed himself. The
principal was in the hospital for a week.
“Later this past spring, the school’s prom was the same night as the
Kenny Chesney and Uncle Kracker concert in the convention area near
the downtown arena. We worked with the label ahead of time and asked if
there was any chance Uncle Kracker might be able to perform a short set at
the prom. When the record label pitched it to management, they responded,
Kids In The Haul: KXKT/Omaha’s Steve
‘Wait a minute, you want Uncle Kracker to play a prom?’ The label was
& Gina meet a family during the 2011
like, ‘No, no, you don’t understand.’ He ended up playing three songs and
Children’s Hospital Radiothon, which
the kids loved it. It was just a really cool way to give back to them after
raised nearly $290,000.
such a hard year. That’s just not something you can put a dollar on.”

Rally Good People
Medium Market Station: WUSY/Chattanooga, TN
PD Gator Harrison, Dex & Mo’s Bill Poindexter (a Marconi winner himself) and BS At
Night’s Brian Stewart lead US101 Country’s efforts to support the Chattanooga area through a
series of charity events including the After The Storm: Coming Together Benefit Concert With
Josh Turner for Ringgold, GA’s Ringgold High School. No wonder WUSY is the market’s perennial
ratings leader, up 11.6-14.9 between spring ’10 and ’11.
BP: “All I ever wanted to be was a disc jockey in this area and to be the guy who informed
the public about what’s going on, whether the news was good, bad or indifferent. So, just to be
nominated for this award is huge. But it’s a total team effort. Three of us have been here for 20
years or more. You don’t see that at very many radio stations.”
GH: “It’s all about family here, and you check your
ego at the door. I don’t care if you’re the receptionist
or the janitor, I’m all ears if you’ve got an idea that
would make the station better. When you’ve got that
family feel, it’s kind of like iron sharpening iron.
And, working together, to be able to impact another
Chattanoogan’s life makes you feel good.”
BS: “I was born in Chattanooga and won prizes
from this station as a child, so I know what
heritage means and what WUSY means to the
community. I’m really proud of that. When the
recent tornadoes came through Ringgold and our
surrounding areas, the listeners were able to use
the station as a help service to get supplies, to
donate supplies and to rally as a community.”
GH: “A couple days after the storms, we packed
semis and organized a Josh Turner concert for Ringgold
High School. Dex was key in putting that together.”
Make Like A Tree And Turn A New Leaf:
BP: “Basically, the high school’s athletic and
WUSY/Chattanooga’s Gator Harrison,
band programs were wiped out by the storm.
UMGN’s Royce Risser, the station’s
The football equipment, their practice field and
Melissa Turner Wagner, Josh Turner
football field were destroyed. And all of the
and MCA’s Joe Putnam (l-r) hang during
instruments in the band room were gone. We
After The Storm: Coming Together
Benefit Concert With Josh Turner.
raised right at about $120,000 at the show even
though the rain was unforgiving that day.”
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Blame It On The Rain: Fans wait out the rain during the After The Storm: Coming
Together Benefit Concert With Josh Turner.

GH: “We were all huddled around with Josh’s manager deciding whether to cancel the
show. It would have been so disappointing for all those people who waited in the rain after
experiencing a devastating tornado. But a good 30- to 45-minute window opened, and Josh went
on. It was an incredible night. It’s that kind of not-going-to-give-up spirit you find not only in
this area, but also at US101. We might go through some tough times, but if we do, we’re going
to all go through it together.”
CAC

