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Our largest in-tab in the Power 
31’s six years selected this 
roster of airplay infl uencers. 

 While much of the panel remains 
the same with slight variations 

(the top spot has been unchanged 
since 2009), the ranks also show 
considerable turnover. Several of 
the most recently deputized Rangers 
– over the last couple years – are 

pictured above. Below and in the 
pages that follow, we’ve asked each 
executive about their mentors and 
the lessons that have stuck with them 
over the years.

POWER
R A N G E R S

1 Scott Borchetta
Big Machine Label Group President/CEO

I’ve had the good fortune to work with many of the greatest record people of all 
time, from Mo Ostin, Bruce Hinton, Tony Brown, James Stroud, Doug Morris and 
Howard Stark to today’s greats like Lucian Grainge, Monte Lipman and so many 
others. But when I think of a true ‘mentor,’ there’s really only one – my dad. 

It was always high-energy, living at 200 mph, never slowing down for anything. 
Phone call after phone call after showcase after baseball game after car race after 
horserace after dinner after 
whatever was next – a non-stop 
tapestry of experiences. Some 
were historic, some tragic, 
some genius, some foolish, but 
all life in bright colors. There 
wasn’t a handbook for this. His 
generation invented the business. 
They were making it up as they 
went along. There wasn’t anyone 
to call, there wasn’t anyone who 
had experience. This had never 
been done before because there 
weren’t record promoters before 
them. There wasn’t rock ‘n’ roll before them. There wasn’t Chuck Berry or Little 
Richard or Fats Domino before them. There hadn’t been any Beatles or Beach 
Boys before them. 

It was ground zero, and I had a front row seat – the advantage of watching the 
wins ... and the losses. I got to learn this all in real-time while they were cutting 
a pathway for a generation ... and I took the punches and have the scars to show 
for it. I got to experience the classiest people, as well as the crooks. It gave me an 
internal compass that is priceless. Thanks, Dad. I know you’re enjoying every bit 
of this amazing ride that has happened with the label group as much as I am, and 
perhaps even more! Thank you and I love you. BTW, Harry has your promo CDs 
ready to pass out to all your friends.

2 
Jaye Albright
Albright & O’Malley Consulting Partner

In 1965-1966, I was Dir./Production and fi ll announcer for PD Bob Martin at 
WCUE/Akron. He, his wife Barbara and their kids kind of adopted me and made 
me part of their family. I was fresh out of Kent State and about to enlist in the Air 
Force. Among the many, many things Bob did that made a lasting mark on me was 

inspiring me to 
write great radio 
copy. Bob gave 
me an idea for a 
local creamery, 
Sumner’s 
Butter, based 
on a campaign 
Imperial 
Margarine was 
running at the 
time that said 
it tasted almost 
as good as the 
other spread. I 
took that idea 
and produced/voiced a campaign around the concept, “Why settle for something 
almost as good? Sumner’s Butter is the other spread.” He helped me package it 
up and enter it in RAB’s competition for the best locally produced commercials. 
It won! I was named the creator of one of the best local spots of the year – my fi rst 
national award of any kind – and I have Bob Martin to thank for that. I’ve been 
trying to pass kindness like that along to others ever since.

3 
Clay Hunnicutt
Clear Channel Media + Entertainment EVP/Programming

There are really three pivotal points/people in my career. One was starting as 
an unpaid intern at WUSY/Chattanooga, TN and meeting GM Sammy George. It 

was really like having another PD around. He was creative, 
encouraged winning and fun going hand-in-hand, and never 
settled for anything less than great from everyone. He also 
made me a PD when everyone else thought he was crazy. The 
second was when I met Marc Chase and he hired me to run 
WGAR/Cleveland. Marc really drove me to think outside of 
the Country format to fi nd the best practices that I could 
apply to my station. I learned a ton from Marc about great 
programming and really stretching the boundaries creatively.

The third signifi cant mentor and move was when I went 
to Nashville to run the Clear Channel cluster and connected 
with GM Tom Schurr. Tom is now President of Major 

Markets and continues to teach me how to be a great businessperson, not just a good 
programmer. Today’s business is so much more than the music we play, and every 
day I keep learning from Tom how we can move faster, stronger and higher.

With Jerry Lee Lewis (c) in 1981 and 
dad Mike (r).
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4  
Mike Dungan
Universal Music Group/Nashville Chairman/CEO

Tim DuBois and I became fast friends and colleagues when I met him 
at an Arista convention in 1989. I was doing marketing for the pop division, 
and he was the newly hired head of startup Arista/Nashville. After working with 
him from a distance for almost a year, he convinced me to move to Nashville and 
become part of his team. I knew immediately that I was in an environment that 
was unlike any other that I had experienced: Work hard, play hard and win. Do 
nothing unless you do it with the highest 
level of integrity. Remain gracious and 
grateful. Never shy from expressing your 
love for those who are worthy. And never be 
afraid to look a person in the eye and tell 
them that they are fucking up. 

Tim built a company that became a family 
– a happy and motivated family. He loved 
the people around him. The staff was not 
“staff” – we were co-workers, and we were 
all in it together. The artists were embraced 
with love and respect, and they also were 
part of that family. The music was the focus. It was the center of gravity that 
brought us all together, and we took pride in never settling for less than the best. 

Looking back, I know that everything I had accomplished prior to arriving 
in Nashville was merely setting the stage for the Olympic event that was Arista/
Nashville. We were the shit, and it was all because of the man at the top. I am 
forever in his debt. To this day, I am overwhelmed by his magnifi cence. And I 
remain his biggest fan. My mentor, Tim DuBois.

5 
Doug Montgomery
Clear Channel Premium Choice PD, CC/Grand Rapids OM

I was a newbie on my second full-time radio job when I arrived at WGTC/South 
Bend, IN in 1990. Scott Mahalick was the PD, and the consultant was the late Mike 
Chapman. Because I had interned the previous summer at WWWW/Detroit where 

my Selector experience was tearing log sheets off the dot-
matrix printer and stapling them together, it wasn’t a mistruth 
to say I had Selector “experience,” which led me to being 
made WGTC’s MD.

I was very fortunate to have Mike Chapman as the 
consultant, as he taught me about music scheduling, and 
especially Selector, inside out. The fact that he took the time to 
show this kid how to (and why you might want to) run things 
like Selector audit trails helped me a great deal. There is a 
particular music scheduling trick that I use to this day (and 
teach the people I mentor) to make great music logs.

In addition to the technical skills he taught me for being a 
great MD and, later, PD, Chappy shared wisdom on how to work with the labels, 
managers and artists. Everything from the First Commandment of Programming: 
“You never get hurt by what you don’t play” to good business practices with the 
labels: Call people back, tell the truth and remember that the it’s the position 
(person making music decisions) and not you (the person) that people are looking 
to friend. I would not be in the position I am today if it weren’t for Mike spending 
time with me 20 years ago. 

6Gary Overton
Sony Music Nashville Chairman/CEO

Keith Stegall has been one of the 
strongest infl uences in my career. 
I worked for Keith in the mid-’80s 
when he was an artist on Epic, writing 
both country and pop hits, and just 
beginning his production career. I was 
his tour manager, songplugger and day-
to-day manager. It was us against the 
world, and together we experienced just 
about everything the music business 
can throw at you. During this time I met 
many of my friends at radio like Coyote 
Calhoun, Doug Montgomery, Kerry 
Wolfe and Mike Kennedy. Classy guys ... 
music lovers ... great business leaders. 

It was also around this time that Keith and I had the good fortune of 
befriending an aspiring singer named Alan Jackson. Keith taught me that without 
a great artist and a great song, there are no hits, no careers and no companies. I 
have admired Keith’s unassuming quiet strength and his keen musical instincts for 
the 30-plus years we’ve been friends. My favorite saying of Keith’s that I have used 
upon occasion is, “Don’t mistake my kindness for weakness.”

7 John Esposito
Warner Music Nashville President

My admiration for Elektra Records founder Jac Holzman is without bounds. 
History shows him to be one of the greatest record men of all time and I was 
a huge fan before I even met him. Among his many extraordinary qualities, I 

especially love his sensitivity to the artist. He has always 
showed his devotion not only to the quality of an 

entire body of work from an artist, but 
also to the quality of the recording. He 
truly has given artists a platform to shine 
while always having fun along the way. 
As an example, there are Jac’s one-page 
artist contracts, which include a clause to 

“promise to treat each other lovingly.”
Jac encourages artists to make sure their vision is 

expressed in their music, without losing the keen sense of the power of a radio hit. 
He always knows just when to step in and tell an artist they could do better, and 
the artists who have worked with him speak appreciatively of his guidance. He’s 
famous for signing many artists, including The Doors, Queen, Carly Simon, Harry 
Chapin, Bread and Judy Collins. While he was still at the helm of Elektra, his radio 
team brought these artists to the top of the charts. 

Jac and I became fast friends about a decade ago. Hoping to one day run 
a record label, I constantly picked his brain on the subject; I still do! He has 

enthusiastically and lovingly shared a tremendous amount of his 
experience with me, which has tremendously helped me on my own path. 
I am forever grateful.

8Jeff Kapugi
CBS Radio VP/Country, WUSN/Chicago PD

 
The person who’s had the greatest infl uence on my 

career is Marc Chase. Our working relationship started 
awkwardly in 1989 when he was PD and I was MD at 
WFLZ/Tampa. I was actually supposed to be fi red as a 
part of its format change from Oldies to CHR. We’ve 
worked together in some capacity until about two years 
ago, most recently when he was President and I was 
COO at Tribune Interactive. 

 Marc always taught me to think outside the 
box. He allowed me to experience things outside my 
normal comfort zone, which only made me a better 
programmer and manager. The best thing he taught me was somewhat basic: Hire 
good people and let them do the job you hired them to do, and then trust but 
verify that they are doing it. 

9 
Steve Hodges
Capitol & EMI Nashville SVP/Promotion

Sam Cerami is the guy who took a chance on 
hiring a PD from Little Rock to be a regional at a 
major label in the mid ‘90s. I know he had to really 
work on convincing Jimmy Bowen and Bill Catino 
to hire a rookie regional from radio, so it proves 
that he was good at promotion. I knew I was at the 
right place. If they had hired someone else, who 
knows what I would be doing today.

The late Bob Grayson, then-PD at WFMB/
Springfi eld, IL, took me under his wing and really 
gave me the confi dence at building relationships 

by always saying, “Trust your gut about music and people.” He would share stories 
of how other reps were either great or not so great with their approach on doing 
business. It didn’t hurt that he loved golf (probably more than I do) so, yes, many 
of his “lessons” were on the golf course!

10 
Jan Jeffries
Cumulus SVP/Programming

My dad, although not a broadcaster, was my biggest 
infl uence. He had a great work ethic and integrity. Early on, 
my dad’s brothers were broadcasters and friends of legendary 
Grand Ole Opry announcer T Tommy Cutrer. When I was 13, 
T Tommy infl uenced me to pursue a career in radio. Later, 
working for and with Bill Drake, Scott Shannon, Larry Lujack 
and John Landecker nurtured my on-air abilities. 

The primary infl uence and acceleration of my career came 
when I joined John Dickey at Stratford Research/Cumulus. 
I was fi rst promoted to President of Dickey-owned Stratford, 
and then to SVP/Programming at Cumulus. Reporting to 
John, I quickly learned the art of developing winning strategies that combine 
equal importance of music and programming elements, resulting in a total radio 
experience for the listener.

11 
Royce Risser
UMG/Nashville SVP/Promotion

Shelia Shipley Biddy hired me at MCA in 1992 when I was an intern and in 
graduate school. Great, great organizational skills. She was so proud of her team 
and her artists. She treated them as if they were her own children (including 
spankings on occasion!). Love her and credit her and Scott Borchetta for getting 
me excited about promotion. I worked for Scott on two different occasions for a 
total of about eight years. His determination to win and work ethic are unmatched. 

We work awesomely together while 
on the same team, and we have been 
fi erce competitors. In both cases, 
I’m pushed to be a better promotion 
man. I saw him kick a hole in a wall 
once. I haven’t done that yet, but I’ve 
been close.  

 David Haley has a heart of gold and 
taught me that the smallest stations 
and the rookie programmers will 
someday be reporters in big markets. 
He always had crazy ideas, but they 
worked! His only downfall, in my 

mind, was that he loved Ole Miss more than Vandy. Michael Powers is probably 
one of the most natural promotion men in this town. Can argue with anyone about 
anything and win. Michael also gave me my fi rst VP stripes. I’ll always be extremely 
grateful for that. One of the few people who makes me belly laugh.

 Bill Catino is an absolute stud. Obviously, one of the greatest promotion men 
to hit this town. Bill was like a second father to me. One thing that really hit me 
while working for him was his love of his family and his ability to keep his priorities 
straight. I loved to hear him yell at people, too. Just not me. If he started to yell, 
I would fi nd a way to get him laughing. That would end it. I think that frustrated 
him tremendously. Bruce Hinton, Tony Brown, Luke Lewis, Mike Dungan. I’ve 
worked for most of the greatest Nashville label heads ever. I’m a fortunate man.

12 
Johnny Chiang
KKBQ/Houston PD

I’ve been very fortunate to have had many mentors. My 
fi rst was KRTH/Los Angeles News Director Claudia 
Marshall. I was 18 and it was my fi rst internship and 
introduction to the radio business. I had no clue what I was 
doing, but Claudia made sure she spent time with me every 
day so that I actually learned something. She praised me 
when I did well and kicked my ass when I didn’t. Claudia’s 
attention helped set the course of my career.

Overton, his wife Jan, Jackson and 
Stegall during the recording of 
Here In The Real World.

Esposito, 
Peter 
Gabriel, 
Jac 
Holzman

Tim DuBois and I became fast friends and colleagues when I met him 
at an Arista convention in 1989. I was doing marketing for the pop division, 
and he was the newly hired head of startup Arista/Nashville. After working with 

enthusiastically and lovingly shared a tremendous amount of his 
experience with me, which has tremendously helped me on my own path. 
I am forever grateful.

8
Tim DuBois and I became fast friends and colleagues when I met him Tim DuBois and I became fast friends and colleagues when I met him 

at an Arista convention in 1989. I was doing marketing for the pop division, 8

Bill 
Catino
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13 
Joel Raab Joel Raab Associates 
Country Programming Consultant

I met Ed Salamon at the Country 
Radio Seminar. He invited me to his radio 
station to listen to my aircheck, and that 
was a major turning point. Not only did he 

give me the best pointers 
I had ever received, but 
he became my consultant 
at my fi rst programming 
job in Pittsburgh. He also 
introduced me to many 
greats in the industry who 

also helped propel my career. Ed showed me how great discipline, ethics and show 
business savvy could coexist, making for great radio. 

14 
Mike Curb
Curb Records Chairman

In 1963, when I was a freshman at California State 
University, I made a recording with my band and was 
lucky enough to play it for Mo Ostin, who was at that 
time the head of the newly merged Warner/Reprise 
labels. He mentored me through the entire process of completing the recording and all 
the other related things that a new artist has to do. He also recommended that I focus 
more on being a songwriter and producer. After I became Billboard’s overall producer of 
the year in 1972, he arranged for Warner/Reprise to distribute the Curb record label, 
and Curb Records is still distributed by WEA 50 years after the fi rst record of ours that 
Mo distributed. Ironically, earlier this year Mo sent me a letter in which he said, “Curb 
Records contributed a great deal to the growth of Warner Bros. by teaching us about 
the singles business, which helped make us a more balanced company.” As much as I 
appreciate the quote, I think it’s more important to realize that without Mo’s mentoring, 
Curb Records would not be where it is today on our 50th anniversary.

15     Gregg Swedberg
Clear Channel/Minneapolis OM, KEEY PD

There are so many people who have helped 
me along the way – some I’ve worked with, 
some I’ve competed against, and some who 
have been family and friends. I ultimately 
chose Lance “Tac” Hammer, who was at Top 
40 WLOL/Minneapolis in the ‘80s. Tac took 
a giant leap of faith to give me my fi rst major 
market programming job when he moved 
from PD to GM, and he was exceptionally 
patient and kind. I was defi nitely a little 
rough, and he would constantly remind me 
not to get too worked up; that if you stayed 

around long enough, you would encounter every situation. He told me to always 
remember that the listener was the ultimate customer, and that if you did okay by 
them, you’d do okay by the ratings. He worked for decades here in Minneapolis, 
retiring in the late ‘80s and then passed away in the mid-’90s. He was pretty much 
universally admired and is a Minneapolis legend. 

16 Jon Loba
Broken Bow & Stoney Creek SVP/Label Group

It’s so hard narrowing it down to even a few, but none of 
what I’ve accomplished, would have been possible without 
being given my first shot. Rick Baumgartner not only gave 
me my first real job in the industry – Coord./Promotion 
for Warner Bros. – but also my second as the Southeast 
Regional for Atlantic. Both times he went out on a limb. 
I had zero experience in the industry when he hired me 
for Promotion Coordinator. I was just some dorky kid out 
of college with a finance and econ degree. He apparently 
saw something and gave me a chance. A few years after that, 
when nobody was hiring rookies as regionals, he handed me 
the reins. There were several qualified candidates, but once again he took a 
flyer. This wonderful ride I’m on started with him, and I am so thankful!

17 
Jimmy Harnen
Big Machine Label Group EVP, Republic Nashville President

In 1997, Scott Borchetta hired me as his 
Northeast regional. His drive, pursuit of 
excellence, attention to detail and passion 
to “fi ght like apes” were exactly what I was 
looking for in a team and in continuing my 
education. In fact, the “fi ght like apes” phrase 
actually came from Scott in an email he sent to 
the promo staff when we were going for a No. 1 
on a Randy Travis single.

Perhaps the most important single thing 
Scott taught me came from my frequent end-
of-the-day trips to his offi ce to call a duck a 
duck and bitch about what was wrong with the 
business. One day, after exuding much patience 
with my many visits, Scott respectfully looked me 
in the eye and said, “Jimmy, I know what’s wrong 
... I get it. The next time you come into my 
offi ce, instead of telling me what’s wrong, how 
about providing me with a solution to one of 

those problems?” That stopped me dead in my tracks. From that day forward, I never 
walked into to anyone’s offi ce without being 110% positive and always attempting 
to fi nd a solution to a problem. I learned that Scott, like all great leaders, did not 
hire me to make his life more diffi cult. He hired me to make it easier and to make 
the team work more effi ciently.

18 Jeff Garrison CBS Radio VP/Country 

Artist Relations, CBS Radio/Phoenix OM, KMLE PD

Lee Randall taught me what a PD does to 
win. Everywhere Lee programmed, he won. I 
wanted to be around winners, and Lee was that 
for sure. He studied under Gordon 
McLendon and programmed 
some of the biggest Top 40 stations 
during the ‘70s including KTSA/
San Antonio. He taught me music, 
marketing and research. Most of all, I am 
grateful for Lee’s support, confi dence and belief 
in a 25-year-old PD from Nacogdoches, TX.

 Lee recommended me to Dene Hallam 
and was the consultant to KKBQ/Houston when we signed the station on in October, 
1992. Dene’s knowledge of music and desire for a quality product made me a better 
programmer. Plus, Dene taught me the Golden Rule – show up! We went to everything 
– concerts (every backstage), station events, you name it. I remember waiting until 
1am behind the Summit in Houston with Erv Woosley just to get a George Strait liner. 
We got it! A New Yorker and a Texan – we were a match, for sure, pal!

19 Chris Stacey
Warner Music Nashville SVP/Promotion

I’ve had two great mentors in 
my career. One was Kevin Herring, 
who plucked me off a riverboat 
job in Paducah, KY and gave me a 
shot to prove myself in the record 
business. In the early stages, he 
taught me about being creative, 
tenacious and thinking outside the 
box when it comes to the art of 
promotion. Things he taught me 
20 years ago are still with me today. 

Another great mentor was 
Luke Lewis, who taught me to 
challenge the status quo. One of 
most defi ning moments was right 
before we released Shania. We paid 

some company to do a big research project, which came back saying it wouldn’t 
be accepted by core Country listeners. The recommendation was, “Don’t release 
it. It’s too racy, too sexy for this format.” I will never forget Luke looking Michael 
Powers and me in the eye, tearing the fi ndings in half, throwing it in the trash can 
and saying, “Go get it played, boys.”  It went on to be biggest-selling country album 
of all time and biggest selling female album of all time. Trust your gut.

20 Jack Purcell
Big Machine VP/Promotion

During my early years at Warner Bros./Nashville, our team was a family 
and the glue that held us together was the late Nick Hunter. He gave me and 
so many others career 
advice and life-changing 
opportunities. The 
fi rst installment came 
when I was, at Nick’s 
baiting, about to begin 
a career in record 
promotion. Unsure, 
I asked, “What do I 
do?” “Just listen,” Nick 
said. “They’ll tell you 
everything you need to 
know.” He was right! You 
(radio) did! 

 Along the way, Nick 
made us better students 
of the industry and, more 
important, life. He’d kick 
your ass if you needed it. He’d let you stew while you replayed in your mind 
what you did or didn’t do, and then would put you back together. He’d make 
us mad but, in the long run, we respected him for it. Most important, he’d let 
you know, in the most subtle way, when “you did good.”

 Seventeen years later, my time at Warner Bros. wrapped up and I was unsure 
what was next. Once again it was Nick who let me stew. As I began to doubt 
myself, Nick called to check in. In words that will make George, Bruce, Bill, 
Mox, Bubba, Bob, Denny, Susan, Janice, Martha, Ronna, Doug, Gene, Gregg, 
Neal and others smile, Nick said with a little snap of his fi ngers above his head, 
“I got an idea.” He wanted to hire me at Audium. “Wow,” I thought. I had been 
invited back in for a second chance. Once again I asked, “Nick, what should I 
do?” He replied,  “Just be yourself.”

 With his few words came great advice. “Listen” (and learn). And “just 
be yourself.” As the journey continues, I remain forever grateful to my fi rst 
industry mentor and dearly missed friend, Nick Hunter.

21 Mike Moore
Entercom VP/Country, KWJJ/Portland PD

My fi rst big break as a Country PD for a major station came 
at New City (later Cox) WWKA/Orlando. Bill Hendrich, 
Rich Reis and Steve Holbrook taught me more in my time 
there than I had learned in my career to that point and more 
than I’ve learned since. It was like going to school. It was 
a wonderful group of people, an amazing city and a great 
company. Bill once said something that has always stuck with 
me: “As a manager of people, your job is to make sure that the 
folks on your team are performing at their optimum level. You 
can’t hold everybody to the same standard, and some people 
may not be able to perform at the level needed to be on the 

team. You have to fi gure that out, too. But if you’re doing what you’re supposed to 
as a leader, you’re getting everyone’s best.” It was truly a gift for me to be in that 
environment and to learn from those people.

I met Ed Salamon at the Country 
Radio Seminar. He invited me to his radio 

Lee Randall taught me what a PD does to 
win. Everywhere Lee programmed, he won. I 

I met Ed Salamon at the Country I met Ed Salamon at the Country Lee Randall taught me what a PD does to 
win. Everywhere Lee programmed, he won. I 

Steve Blatter, 
Raab, 
Lee Arnold, 
Kathy 
Mattea, 
Salamon  

Randall, 
Hallam 

and 
Garrison

Stacey (bottom, c) & Herring (standing, l) 
with Shania and the Mercury crew

Purcell (bottom, r) and Hunter (standing, r) with 
Clint, Bernadette and team Warner Bros.
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22 Shane Allen
Capitol VP/Promotion

In 1998, I was 22 and working as the KSON/
San Diego Coord./Promotions when David Haley 
hired me as the MCA Promotion Assistant. From my fi rst 
day in Nashville to the lunch we had a couple of weeks ago, 
David has been the same genuine, thoughtful, honest, loyal, 
engaging and hilarious person. Good day or bad, he has 
consistently showed me that who you are and how you treat 
others is the key to any truly long term success in life. Other 
than the Midwest blue-collar work ethic instilled by my 
parents, nobody has had a bigger impact on my professional 
adult life than David Haley, a.k.a. “The Mule.”

23 
Jeff Solima
Principle: Bigger Picture Group, New Revolution, Hitsquad Promotions

  Growing up, 
I watched what 
show business 
was: how to 
entertain, the 
importance 
of branding 
yourself, 
knowing 
when to be a 
diplomat and 
when to stand 
your ground … 
and how to fall 
down drunk 
and throw up 
and still get in 
the offi ce by 9. 
My stepfather 
Wayne Edwards 
was the best in 
the business. 
He was mean, tough and fi red me more times than I have had jobs, so I learned 
constant accountability, to never be complacent, and how to grovel.

24 Carson James
Broken Bow & Stoney Creek SVP/Promotion

David Coppock, now Market Manager for Clear Channel Mobile/
Pensacola, was President of Colonial Broadcasting where my radio 
career started. David was the greatest example of accessibility and 
management by walking around. He’d come into my offi ce for 20 
minutes every morning talking about the importance of product so 
we could keep rate integrity. John Hart was my fi rst PD at WLWI/
Montgomery, AL. I was the lowly 7pm-midnight guy with aspirations. 
He showed me that if you believe in someone, you show them 
everything you know; you don’t hold back. I’m a numbers fanatic, and 
he showed me how to recruit, conduct and decipher callout, focus 
groups, auditoriums, perceptuals – he always had time to explain.

The late Phil Gernhart, longtime head of A&R at Curb was the hardest ass I ever 
worked for in my life. He’s another who showed faith. I’d never been a regional 
and he hired me as a VP from my job with John Hart at Bullseye. Most people get 
into the record business because they’re passionate, and that’s part of it. But you 
better be smart about it. He thought beyond and instilled that in me. 

And then there’s my wife Kara, who encouraged and drove me. When you get 
married and are working seven to midnight at 17 for a year, you’d better have a lot 
of patience. She showed me, once again, to have faith in someone, to get behind 
them, no matter what.

25 
Lesly Tyson
Arista VP/Promotion

One of the greatest infl uences in my career was Bobby Kraig, who hired me as 
a regional for Arista in 2004. I came over from the pop world, and as excited as 
I was to be back in country, I was a bit out of my element. I loved coming to the 
offi ce early (Bobby was always here by 7:30) and sitting with Bobby before the day 
got crazy. It was an 
incredible learning 
experience. He really 
taught me about 
Country radio from 
the programming side 
and the record side. I 
also learned so much 
about our artists and 
their history at the 
label and before. I still 
get emails from him 
congratulating me on 
a record, or sending 
me encouraging 
words when he 
knows I am working 
a tough project. He 
is the epitome of a 
leader and one of 
the warmest and 
understanding people 
I have ever known. 
Working for Bobby, 
you just wanted to do 
an outstanding job 
every day to make 
him proud.

26 
Michael Powers
Bigger Picture Group Artist Ventures President

It would be really hard to name one particular mentor in 
my career because I have been blessed to work with so many 

great leaders. So I would just love to mention a few that have 
helped shape my life and career. To Luke Lewis, Keith Stegall, Erv 
Woolsey, the late Charlie Minor, Kevin Herring, Gary Veloric, Bill 
Schulte, Tim DuBois and Mutt Lange, “Thank you, gentlemen. You 
are treasures to this industry!”

27 Randy Chase
Cox Country Format Leader, KCYY/San Antonio PD

Around 1989 or 1990 I’d been in a radio a few years and 
moved my way up to Houma, LA. I met a guy named St. John 
from B97 (Top 40 WEZB/New Orleans) who took me under 
his wing, coached me, airchecked me and guided me into 
becoming a big market personality. One of the things he 
taught me I still use to this day. I brought him an aircheck and 
he heard me barely step on the intro to a record. “What are 
you doing?” he said. “You’re stepping on these songs. You have 
to feel the music. If you’re staring at a timer or practicing over 
and over, you’re never going to be a major market air talent. I 
should be able to turn the radio on right now, to any station, 
and post the next song.” I thought that was impossible, but he 

turned on the radio and did it right there. To this day, if I’m not paying attention 
or the phone is ringing during a break and I clip an intro, I think about St. John. 

28 Keith Gale
RCA VP/Promotion

Dale Turner and Mike Wilson gave me the 
chance. They taught me to be a promotion 
person. Joe Galante and Butch Waugh kept me 
around, and taught me to be an executive. Now, 
Gary Overton is teaching me leadership, allowing 
me to be a leader while supporting and helping 
this new incarnation of RCA. And every day I 
am inspired by and learn from my staff: Josh 
Easler, Dan Nelson, Matt Galvin, Liz Sledge, Larry 
Santiago, David Berry and Parker Fowler.

29 Tim Roberts
WYCD/Detroit PD

One of my earliest infl uences and mentors was a great 
programmer named Mark Tudor, who started WTQR/
Winston Salem and later programmed WLVK/Charlotte in 
the ‘80s (now WKKT). Mark took a chance, hired me as MD 
and night jock and taught me a ton in a short period of time. 
We had Mike Chapman as a consultant, and he taught me a 
ton, as well. From Mark (and indirectly from Mike), I learned 
a hundred nuances about Selector and on-air work; how to 
deal with record companies; read the charts; coach talent 
well; do killer,  bigger-than-life promotions; and just about 
everything else you can learn in radio.

Our K97 GM Mike Buxser (now in West Virginia) was also 
a great leader and knew how to treat people the right way. Charlotte was extremely 
competitive radio in the ’80s (as it is today). The morning battle was ridiculous 
between local shows like John Boy and Billy, Bill Dollar, Boozer, Murphy in the 
Morning, Bob and Sheri, as well as our morning with Billy Buck Blevins – they were 
all doing great radio. Those battles really made you elevate your game.

30 Meg Stevens
Clear Channel/Washington & 

Baltimore OM, WMZQ/Washington PD

31 
Travis Moon
KAJA/San Antonio PD

I had a wonderful mentor in Roy Hyatte, my advisor at the University of 
Nebraska-Kearney, our station manager and broadcast instructor. He did radio 
in Indianapolis in the ’60s, ’70s and ’80s and brought a genuine enthusiasm and 
intense faith about all the good radio does and can do.

In a modest and sincere way, Roy had the ability to make you feel valuable. His 
enthusiasm for me as an individual wasn’t blatant, but it was clear that he was rooting for 
me to achieve. He could be blunt and honest, and he gave me the ability to always see a 
big picture. He taught me to worry about the things that really matter. He taught me to 
question things. He taught me to not take myself too seriously and stay grounded. 

His mentoring was such that even 12 years after his death, I imagine what he 
would say about certain events in my career and our industry. Roy was a huge 
country fan and talked many times about his days at WIRE-AM/Indianapolis. When 
KXKT/Omaha fl ipped to Country in October 1992 and I told him I was doing 
Country radio despite a background in Top 40, Rock and Alternative music, I could 
sense a sly smile on his face. I think he knew I’d probably relate better to the music 
and embrace the genuine listener passion. Roy was right.                                   CAC

It would be really hard to name one particular mentor in 
San Diego Coord./Promotions when David Haley 
hired me as the MCA Promotion Assistant. From my fi rst 

my career because I have been blessed to work with so many 
great leaders. So I would just love to mention a few that have 

In 1998, I was 22 and working as the KSON/
San Diego Coord./Promotions when David Haley my career because I have been blessed to work with so many 

great leaders. So I would just love to mention a few that have 

Jeff (l) with older brother Ed in Wayne’s 
RCA/Dallas offi ce.

Tyson (top r) 
with Bobby 

and staff

Moon (far right) with other 
students and Hyatte (c).

Gale (to the right of Truman) 
with the RCA staff.
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