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Birds Of A Feather
Large Market Personality: Dr. Don, WYCD/Detroit

WYCD/Detroit morning man Dr. Don Carpenter is a 20-year station vet and a fi rst-time 
Marconi Personality of the Year nominee. He doesn’t consider himself quite worthy of the 
honor, but the lifetime bird lover who owns several parrots rules the roost in Detroit as the 
city’s No. 1 ranked morning show.

 This is the end-all, be-all of 
awards. When you start off in this 
business, you think how nice it 
would be to get a Marconi, but I 
don’t consider myself in the same 
league as people like Paul Harvey 
and Dick Purtan. For me, it’s like 
one of those unattainable goals. 
 This nomination is a first for 
me, and getting it makes me 
believe there’s a serious flaw in 
the process somewhere. Actually, 
we just copied Dick Purtan’s 
winning entry and changed the 
names. You could either come up 
with something on your own or go with what you know will win. 
 I heard about it from Tim Roberts, our PD. I think I was doing yard work or 
something when he emailed and said, “Congratulations, call me.” Of course, 

Recovery Specialist: Dr. Don holds up 
a guitar belonging to Justin Moore, 
which had disappeared during a show 
last year. The good Dr. helped reunite 
Moore and his instrument.

C Section: The mountain-sized “D,” which stands for “Utah’s Dixie,” in 
its restored glory just outside St. George, UT.

I called right away and he 
didn’t answer. 
 Being a Mason, I help with 
all the charitable things they’re 
involved with. The Shriners 
are an arm of the Masons and 
they operate the dyslexia school 
here in Detroit. Masons fund 
the Child ID program in the 
state. There’s also a neo-natal 
intensive care unit in Ypsilanti 
where, for most of the last fi ve 
years, I’ve hosted the hospital’s 
fundraiser.
 One of the things that’s 
great about the show is that 
it’s very conversational. 
It’s like you sat down at the 
breakfast table with three or 
four of your best friends, who 
also happen to be cut-ups. We 
just try to have fun with it all. 
 I’ve never seen a Marconi Award because I always thought if I looked at 
one I’d be sad if I didn’t get it. But we have a trophy case in the station lobby, 
so it would go there. Maybe I’ll get one, too, and it will go in bed, right 
between my wife and me.
 I’m not sure how we’d celebrate winning ... probably with EMTs and paddles 
because not one of us will believe it and you’ll have to shock us back to life.

Conference Room Cake
Small Market Personality of the Year 
John and Dave Hiatt, KCIN/Cedar City, UT
Brothers John and Dave Hiatt handle wake-ups for a community of 100,000 in 
Southwestern Utah and have been on the air together for more than eight years. 
Following a six-year run at Top 40 sister KXBN, they went Countr y two years ago 
at Cherr y Creek Radio’s KCIN.

 “I always thought it was the top accolade that you could get,” says John. 
“It’s surreal, really. Those are where the greats go to be recognized.”

 “[Marconi winners] are the ones who have made our business into what it is. 
Frankly, it’s a bit overwhelming to be counted among them,” adds Dave.
 “People listen because we try to keep a sense of fun and curiosity about the 
show. We give human insight and talk about the things going on around us and in 
the world,” says John. “That, and we’re just way funnier and quicker on our feet 
than the other guys,” he notes modestly.
 “There’s insanity involved and maybe some sympathy for us in knowing that we 
couldn’t work elsewhere,” Dave admits.
 “We try to bring heart and true feelings to things,” John explains. “There’s a 
reality we seek for the show; we know what we are and don’t pretend to be bigger 

than that, and our audience appreciates it.” 
 “For example, there’s a big ‘D’ on the side of a mountain 
just outside of town that’s sort of a community landmark. We 
decided to ‘kidnap’ it and hold it for ransom in order to raise 
money for our annual Christmas charity for kids.” Dave says.
 “Now, this big ‘D’ is made out of whitewashed 
rock, so we weren’t going to actually be able to move 
it,” says John. “The mountain is sort of black, so we 
came up with the idea of covering it with black plastic 
as our way of ‘kidnapping’ it. We dragged a huge, I 
mean huge roll of plastic up there, only to find out 
that this ‘D’ was way bigger than it had looked from 
the ground.”
 “Our massive roll of plastic would only cover one 
part of the ‘D,’ so the best we could do was turn it in 
to a backwards ‘C,’” Dave continues. “Then, of course, 
after a couple of weeks of threatening to kidnap the 
thing, the story had to become, ‘If you don’t pony up 
the money we need for these kids, you’ll have to be a 
‘backwards C’ town from now on.’” 

 “In the end, it worked out great. The whole community got involved, and 
we raised a record amount of money,” John says. “That’s what it’s all about; it’s 
how we best connect.”
 “We’re not very good at celebrating, but I’m sure we’ll do something if we win,” 
Dave says. “Maybe some cake.”
 “Yeah, conference room cake!” agrees John. “Maybe a balloon.”

Guglielmo’s 
Fire
Each year, the National Association 

of Broadcasters recognizes 
excellence in broadcasting with its 

Marconi Awards, and Country is always 
well-represented. This year’s fi nalists, 
a portion of which are profi led below, 
are industry leaders when it comes to 
ratings success, awards and community 
service. They are also a shining 

refl ection of the format as a whole.
  Finalists WUSN/Chicago’s Lisa 
Dent & Ramblin’ Ray (Major 
Market Personality); WIL/St. 
Louis’ Cornbread (Large Market 
Personality); KKNU/Eugene, OR’s 
Barrett, Fox & Berry, KUAD/Ft. 
Collins, CO’s Brian Gary, Todd 
Harding and Susan Moore, 

WYCT/Pensacola, FL’s Brent 
Lane (Medium Market Personality); 
KCLR/Columbia, MO’s Scott and 
Carissa (Small Market Personality); 
WYCT (Medium Market Station); 
KCLR (Small Market Station); 
and Country Station of the Year 
nominees KCLR and KUAD all have 
been profiled in recent issues.

Country’s Marconi 
Finalists Light The Way

He’s A Pepper: A longtime bird 
enthusiast, Dr. Don is seen here with 
Pepper, his Amazon parrot who passed 
away recently after 30 years with 
Carpenter.

Brothers Trouble: 
John and Dave 
Hiatt (l-r).
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On The Basket Case: 
Fundraising items stack up 
at the very beginning of 
preparations for the Cadiz 
Rotary Auction.

Guglielmo’s Fire

Takin’ It To the Streets
Large Market Station: KSON/San Diego

 
Lincoln Financial’s KSON/San Diego has had a lot to celebrate in the past two years including 

No. 1 rankings, PPM numbers consistently in the six-share range and now a Marconi nomination. 
PD Kevin Callahan says winning would be big for a station that focuses on the little things.

The Marconi is looked at, 
in many circles, as the most 
prestigious award you can win and 
would be a huge win for this team. 
It would be a good pat on the 
back and verifi cation of the work 
we’ve done. We’ve actually had a 
lot of that, though, between PPM 
results, selling out shows for the 
national acts and the NTR stuff 
we’re doing. It says we’re on the 
right track and that the audience 
is here and active.

Some of our community 
outreach may sound surprising. 
We do simple things that many 

stations don’t, either because of personnel issues or just because they’ve stopped, such as 
giving tours to Cub Scouts or to someone who wins a CD and has always wanted to see a 
radio station. 

We go into small towns and participate in their parades. We did one recently simply 
because they requested us to come and because we could. It wasn’t even a hot ZIP. I 
don’t know if it’s PPM or what, but in recent years radio stations have left the streets. It’s 
still a big deal for people to see their favorite station at a concert or small towns.

Homecoming: KSON attends the arrival 
of every Naval ship that returns to San 
Diego, a city that thousands of military 
personnel call home.

Life’s A Beach: KSON morning teamers John (top row, center) and 
Tammy (front middle) join station street teamers and listeners for an 
impromptu tailgate party.

We have this old ambulance as a station vehicle, and it draws attention. When it went 
to that parade, people surrounded it. Listeners don’t get to see something like that in 
some places. I see stations that are doing small-town tours, and I think that’s a big deal.

 We’re not fully staffed up, but I do feel blessed to have the people here that 
we do. We get a lot done with smoke and mirrors, and that’s what radio is about. 
It isn’t as if we have a full street team, but it doesn’t mean you should give up. 
You can’t always achieve the pinnacle, but to say instead you’ll do nothing isn’t 
acceptable. You make the most of it and go say hi to people.

I don’t know what receiving a Marconi looks like; I’ve never won one. I know it 
will be a big deal. My guess is our GM will approve a celebration in the building. 
Then the KSON staff will go off together and talk about some of the things that 
got us there and feel good about it.

‘Local Done Well’ Wins
Small Market Station: WKDZ/Cadiz, KY

Ham Broadcasting’s WKDZ is no stranger to 
industry recognition. The station was named 
the Marconi Small Market Station of the Year 
in 2008 – the only Kentucky station to have 
won a Marconi – and boasts many local and 
national community service awards. PD Bill 
Booth says it’s all about super-serving the 
community in everything it does.

This nomination is validation that we’re 
being good stewards of the frequency, and 
it’s a measure of our success. Salespeople 
can measure their success every day in 
dollars and cents, but it’s harder to measure 
programming success. The recognition that 
comes with the nomination does that. It’s 

also proof to our staff that doing the ‘little things’ right most of the time pays off. It 
takes a total team approach to get to this point, and it’s good for us to see that.

We believe you have to fi nd a way to make an emotional connection with your 
listeners. They’re looking for companionship and a partner, and we provide that by 
championing the causes we think people care about. We recently spearheaded a drive to 

provide a vehicle to a local domestic violence shelter 
through Toyota’s national 100 Vehicle Giveaway. The 
shelter was up against four or fi ve other charities, 
and the one with the most Facebook votes would 
win – and they did. Now they’re getting a new van 
to transport women and children who are leaving 
violent situations. That is cool.

The station does a big, yearly back-to-school drive 
with a non-profi t called Helping Hands to provide 
clothes and supplies to local kids who otherwise 
wouldn’t have a shot at those things. We were able 
to raise $3,000 as part of a two-hour broadcast. It’s 
incredible how generous people are and how much 
they like to be involved. Everything we do is so our listeners can have that opportunity.

We’re just very much of the mantra that ‘Local done well wins.’ We’re about 
community, fun and personality. For example, if I have a choice between 
somebody who’s very funny, talented and relatable on the air who’s in Kansas City 
and someone local who’s not so polished but willing to learn, I prefer the latter. 
We’ve already lost the people who are obsessed about the music. They’ve got CD 
changers, Rhapsody and iPods. We avoid being a cookie-cutter station. 

There are two types of management philosophies in radio today. One is, when 
times get challenging, to cut back and reel it in. Ours is different. We take the 
approach of investing in the product. If it’s better than anyone else’s, we’ll have 
more listeners. Then we can do a better job for our clients. It’s a monster to feed, 
but despite the recession, we’ve had a record year and have been able to do some 
very incredible things. It’s very nice to be recognized for it.

The More I Pink: WKDZ’s Bill 
Booth (c) with listeners during 
Pink Out 2011 in support of 
breast cancer research.



PAGE 16 • SEPTEMBER 2012

Team Breadhead: A portion of the more than 7,000 team members rallied by WIL 
morning personality Cornbread for the city’s annual Susan G. Komen Breast Cancer walk.

Bo Knows Sam: 
WIL afternoon 
personality Bo 
Matthews (r) 
discusses the 
challenges of 
throwing a 
skinny post 
into a 
two-deep 
zone 
with St. Louis 
Rams 
QB Sam 
Bradford.

Caring About People
Country Station: WZZK/Birmingham

Cox Radio’s WZZK consistently claims the Country ratings top slot, turning in an 8-share 
in the Spring book. Former PD Justin Case, current PD Paul Orr and Dir./Promotion Justin 
Ragland point to ‘ZZK’s very close relationship with its 
listeners and a local management structure that has been 
hyper-sensitive to the needs of the community for more than 
30 years.

“[Being nominated] really is a tribute to the unselfi sh nature of the staff,” says Case, 
who until March had spent eight years with the station. “Each member had a passion 
for certain causes, and we supported their efforts whenever possible. If you look at 
the community calendar that Justin Ragland put together, it really is staggering how 
often the station and our personalities were out in the community each week. WZZK 
has always had a long history of community service, though. In fact, it won at least one 
AP News Award each of the last 25 years. It’s just that 2011 was an exceptional year in 
terms of natural disasters and extraordinary campaign successes.” 
 “The fi rst thing that comes to mind is how the station stepped up following the April 

2011 storms with supply drives and fundraisers,” says Ragland. 
“People had lost their houses, clothes − you name it. We hit 
the ground the next day asking listeners to do what they could 
to help. I remember a particular gentleman who visited us 
at a local Walmart and lived in one of the hardest-hit areas. 
He thanked us for what we were doing and explained that 
although he’d lost the roof of his house and suffered heavy 
water damage, he wanted to help his neighbors who’d been 
hit even harder. He walked into the Walmart, came out with 
cases upon cases of water and then donated his time to help 
others. That was one of those tear-jerker moments that told 
me that we were doing the right thing for the community. It 

was a highlight for not only the station, but also of my career.”
 Case recalls the devastation. “The [Emergency Management Agency] took us 
through hard-hit areas,” he says. “They drove us past a home where people had 
been  killed, and there was nothing left except the front steps, where the family 
dog was curled up. The offi cer said he was dropping off food for it during his 
patrol. Everyone wanted to help.”
 “People didn’t stop caring about radio, radio stopped caring about people,” Orr 
adds. “If you’re truly serving your audience, they come to depend on you, and that 
increases it and drives loyalty. I’ve worked for stations that were all about music 
quantity, for example. People aren’t using the radio like that here, and it’s a great 
thing to be a part of. Winning the Marconi would validate the hard work of our 
outstanding staff. I’m Baptist, but might dance just a little bit.”                          CAC

Service Station: WZZK staffers and community members come together 
to pack trucks with relief supplies. 

Aftermath: 
The sun 
rises on the 
devastation 
caused 
by the 
April 2011 
storms.

Guglielmo’s Fire

Running On All Cylinders
Country Station: WYCD/Detroit

CBS Radio’s WYCD has been dominating Motor City Radio rankings for most of the past year. 
PD Tim Roberts explains why the Marconi means so much, discusses ‘YCD’s charitable efforts and 
explains how the station make a strong connection to its community.

To me the Marconi is the crown jewel of awards you can 
win in radio. It’s presented at the NAB, so broadcasters 
from every format are involved with it. The owners and 
operators from major and minor broadcast companies are 
in attendance, and it’s named after the guy who invented 
radio. It symbolizes great, entertaining broadcasting, really 
standing for your city and being an integral part of the 
community. With two nominations (Also for Dr. Don’s 
morning show), it’s kind of mind-blowing.

We really stepped up our community involvement last 
year and did some amazing things. One that stood out 
was our 9/11 Anniversary lamp-lighting event at two giant 
locations, the Detroit River and Lake St. Claire. We had a 
military tribute and thousands of people launching fl oating 
lanterns that lit up the sky, creating a huge celestial display 
in honor of those who gave their lives. Participation from local police and fi re 
organizations made for a great tribute event.

Our annual radiothon for St. Jude raised over a half-million dollars. We’ve been 
as high as a $1 million in years past, but the economy, being what it is, affected our 
total. The people of the Detroit area have been very generous, though, allowing us 

to keep doing it every year. Coincidentally, St. Jude just 
named us their Radio Station of the Year. 

Country’s success here is a combination of our music and 
talent connecting with people. We’re part of the community 
and we understand what people are going through. There’s 
good old-fashioned, salt-of-the-earth, hard-working people 
in this market. Country music appeals to those people and 
helps them have a better day sometimes. It supports their 

believe in God, family and the good old USA.
This is a tribute to the leadership of our GM Debbie Kenyon. She’s been a 

huge advocate for the station and I owe her a ton of gratitude. She’s every bit as 
passionate about WYCD. Even though she’s now the Market Manager for the entire 
cluster, she still supports us 110%. I can’t thank her enough.

Focusing On The Big Things
Country Station: WIL/St. Louis

Hubbard’s WIL put together a string of 12 months in 2011-2012, during which the station was 
never ranked lower than fourth and delivered four No. 1 fi nishes. PD Greg Mozingo says his 
station is built on personality, but has benefi ted from a unique time for Country music, too.

 We’re honored to be nominated. It’s a prestigious award, and that’s certainly not 
taking away anything from the CMAs or ACMs. The Marconi is different in that you’re 
writing about your accomplishments and commitments in black-and-white rather than by 
sending an aircheck. We focused on the big things we do in the community and still left a 
lot of stuff on the cutting-room fl oor.
   One of the most fascinating stories is our involvement in the Susan G. Komen Walk. 
When [morning personality] Cornbread arrived in 2004, he made a commitment to 
fi ght breast cancer and have one of the biggest teams in town. The fi rst year, he had 
about 1,500 people, and that’s pretty big. It’s now grown to 7,500, making it one of the 
largest teams in the country; the St. Louis walk as a whole is one of the largest in the US. 

It’s amazing. You can’t go anywhere on that route without seeing a Team Breadhead 
t-shirt. This year, he topped $1 million raised during his seven years here working with 
Komen. To me, that stands out and says we’ve done well to give back to the community 
and to help fi ght cancer.
 Country music is just on fi re right now. When I think about comparing this to the early 
2000s, the Garth era or, to go further back, even to the Urban Cowboy boom, this has a 
different feel to it. Acts like Jason Aldean, Lady Antebellum, Blake Shelton and Zac Brown 
have come of age and raised the bar for the more established acts. If that’s not enough, 
you have Eric Church, Luke Bryan, Thompson Square and others coming on, too. To me, 
this all started when John Rich was on Celebrity Apprentice and Lauren Alaina and Scotty 
McCreery were Idol fi nalists. And it continues now with Blake Shelton on The Voice. 
 It’s no secret that we built this station on personalities, and they have really embraced 
this boom. Our airstaff has been able to engage the audience in a pretty profound way. 
It’s also [MD] Danny Montana and his dedication to the music, but everybody has a part 
in this because it’s a family effort here. At the end of last year, which was great in terms of 
ratings and revenue, we got together as a staff. If we win the Marconi, that’s exactly what 
we’ll do again. 
 It’s a good time to be in the Country music business right now. We’re excited and out 
there every day for the country fans, trying to make St. Louis a better place to live.

Bo Knows Sam: 
WIL afternoon 
personality Bo 
Matthews (r) 
discusses the 
challenges of 
throwing a 
skinny post 

two-deep 

with St. Louis 

Bradford.

there every day for the country fans, trying to make St. Louis a better place to live.

Hello, Detroit! The WYCD airstaff 
takes the stage at the station’s annual 
Downtown Hoedown, with Dr. Don 
Morning Show team member Steve 
Grunwald on the mic.

Honoring 9/11: WYCD listeners 
launch fl oating lanterns 

during a 9/11 tribute last 
year that took place at two 

locations simultaneously. 
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