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Country’s Marconi Nominees

he National Association of Broadcasters’ prestigious Marconi Awards recognize
stations in all formats based on ratings success, awards won, community involvement
and promotions. And as in years past, Country stations are well represented.

Ingrained In The Community
Country Station of the Year: KM PS/Seattle
CBS Radio’s Northwest cornerstone earns
its Marconi nod with a deeply rooted sense
of its place in Seattle, according to KMPS
PD Becky Brenner.
“Part of it is the heritage and longevity
we have in serving the market,” she says.
“We do so much charity work and are so
involved in the community. We really make
an effort to super-serve all of the counties
in the metro area, and when you do that
and have done that for 35 years, it becomes
ingrained in you.
“We have a really passionate group of
people who are always involved in our threeday breast cancer campaign, in our bike
drive for the Forgotten Children’s Fund and
in our St. Jude radiothon. KMPS has been
supporting St. Jude from the very beginning.
We also participate in a March of Dimes
walk. Like so many Country stations, we
have continued to help everywhere we can.
“The other aspect is doing as much as we
can to promote country music, particularly
newer artists. You can’t expose as many
artists as you’d like, but we try to pick
two or three every year to do a number of
events with. We want to help them build a
following here, and Dierks Bentley is a good
example of one of those artists who, to this
day, still does very well in Northwest.”
The station is also highly involved with
local service members. “We have the third-

highest concentration of military installations
in the country, and we do a lot with the
local USO supporting events and activities
including homecomings and deployments,”
Brenner says. “We have Army, Navy and
Marines all within earshot, plus, so many
settle here when they retire.”
Working hard for the broader community
sometimes gives way to reaching out to just
one family. “At our George and Reba show
in the Tacoma Dome in March, I went all
the way to the back at the very top to find
deserving fans,” Brenner says. “I sat down
behind a young family – a mom, dad and
two young daughters who were holding
binoculars. I leaned down and asked,
‘What’s your favorite radio station?’ The
mom turned around and said, ‘I love KMPS,
the morning show Candy & Potter.’ She
went on and on. So I said, ‘How would you
like to see the show from the floor?’ She
almost started crying and told me that I had
no idea how much this meant to them. She’d
been in a car accident that week, her car was
totaled and they had spent their last bit of
money buying tickets to the show because
her daughters love Reba. Her husband
hadn’t slept in 24 hours because he worked
graveyard and had stayed up to drive them
two hours from up north so they could see
the show. Then she gave me a big hug. One
of the many reasons I love this job.”

It All Goes In Cycles: Show Dog-Universal’s Joe Nichols helps Seattle area
service members assemble bikes for the Forgotten Children’s Fund.

Contributing Energy
Country Station of the Year and
Large Market Station: KU B L/Salt Lake City
Citadel’s KUBL/Salt Lake City takes fun very seriously, but PD Ed Hill says the station also
knows what hits home for staff and listeners alike.
“Anytime we do an event, we believe in putting on a K-Bull 93 carnival,” he says. “When
there’s a concert in town, we’ll have 50 to 80 yards of activities going on. We really take over and
entertain the crowds by creating a scene. It’s the age of the Internet, but even though we’ve all
gone digital, you have to go out and shake hands. And people are thrilled when you do.
“We create experiences, we don’t just create listening. And we’re proud of our ability to
capture a certain energy on-air you don’t get on most stations. Our job is to make people feel
good, and we do really good job of it.”
Sometimes feeling good is about more than entertainment. “The Huntsman Cancer Foundation
work we’ve done here is probably what we’re most proud of,” Hill explains. “We feel so lucky to
be a part of what that organization, John Huntsman and the people of Salt Lake have put together
in giving this community a highly-ranked and cutting-edge cancer center.
“Being in Country radio and seeing the success of St. Jude makes me appreciate having a
similar situation here. We’ve really modeled our radiothons after that. Glenn Beck has put John

Check Yes Or Know: Station staffers with the Richmond area’s latest contribution to St.
Jude Children’s Research Hospital.

A Heritage Of Caring
Country Station of the Year and
Medium Market Station: WKH K/ Richmond
When a station has been successful and
service-minded as long as Cox’s WKHK/
Richmond has, the benefits are beyond
measure.
“We thought we’d be lucky to be
nominated for one Marconi, but when we
were up for two, we were thrilled,” says
PD Buddy Van Arsdale. “K95 has been
a consistent performer in the ratings since
long before I got here. We’re the Country
station in this market and have always done
a tremendous amount of community service.
This was one of the first stations to work with
St. Jude, and over the last 20 years we’ve
collected more than $3 million.
“We recently found out local food banks
were having shortages, and started the Feed
Richmond campaign. Some other things we
do include pulling together music for the
military. Our troops go through some intense
periods in harm’s way, but long stretches of
boredom, too. Somebody said it would be
nice if they had CDs, so we had people bring
us new and used albums to send overseas. It
ended up being more than 10,000.”
Van Arsdale points to his long-tenured
airstaff as a terrific asset. “A lot of stations
have heritage morning teams, and our Catfish
& Lori have been on the air together for 10
years. Catfish goes back to 1987. Middayer
Bill Drake has been here for nine years, and

PM driver Tara Hunter has been in the market
a long time.
He also credits ownership. “You know
how Cox is,” he says. “We’re very listener
focused, play the right music and represent
ourselves well in the community. And we
wouldn’t have it any other way. It works.”
And then there are those heart-stopping
moments of clarity. “It was the end of our
annual two-day St. Jude radiothon,” says
morning co-host Lori Kelly. “A young lady
who was a new K95 listener stopped by
our remote broadcast location. She had just
become a University of Richmond graduate
school student, and was moved by all of
the stories and asked if she could show us
something.
“This was our 20th year of raising
funds for St. Jude and we had seen a few
things along the way, from piggy banks
to construction workers with money in a
hard hat. But we were not ready for what
she was about to show us. It was a picture
of her at the age of three in the arms of
a loving nurse in Memphis at St. Jude
Research Hospital. She was a walking
testament to the amazing work being
done every day at the hospital. And K95’s
involvement with Country Cares provides
us and our listeners an opportunity to make
a difference. That’s what radio is about.”

Huntsman on his show and brought national attention to the work done here in Utah. Huntsman
is a billionaire, a huge country fan and a conservative politician who was connected to President
Reagan. Then you’ve got a talk show host who is globally influential. And you’ve got these
people from different backgrounds and walks of life who come together on a Country station to
make a difference. People come before
business for these guys. It’s special.
“Cancer has touched everyone. My
dad has had it, my mom has had it.
Our afternoon guy’s mother died from
it. One year I interviewed a father and
son, 29 and four, who both had it and
both eventually passed away. But we
can look back on our careers here and
honestly say we helped a lot of people.”
Acknowledgement of the station’s
efforts is a boost for his crew, Hill says.
“The name of the award speaks for
itself. For us to be considered not just
You Can Take A Ride On My: A K-Bull listener,
as Country station but overall, we take
with an assist from Kenny Chesney, shows the
that extremely seriously and are very
station some love at a local concert.
appreciative of the honor.”
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Exceeding Expectations
Small Market Station
WFR E / Frederick, M D

Two Cold At Home: WCNL-AM’s Steven Smith (l) and two volunteers
rally for presents during their annual Toys For Tots event.

Serving Foul Weather Fans

PD Jess Wright uses WFRE/Frederick, MD’s Music City connections to break fundraising
records and give back to the community.
“Knowing it’s a bad economy, we went into the 2010 St. Jude radiothon just hoping that we
didn’t go down from our 2009 total of $174,000,” Wright says. “We tried to find creative ways to
get people excited about what we were doing. When we had incentive prizes, we tried to make them
a bigger deal and tie-in the artists we play who also support St. Jude. If we had Toby Keith tickets,
I said, ‘I just checked my voicemail, and Toby Keith just called and wants to help. He’s donated
tickets to his concert.’ When we had match hours, I said for one it was an anonymous donor from
Nashville, who didn’t want to be identified. It really made it seem that Nashville and the country
music community were talking about what we were doing here.
“At 3pm on the second day of our radiothon, the request line rang and it was actually Randy
Owen,” Wright continues. “It validated everything we said on the air for the past two days about
people trying to help out. He talked for about 10 minutes and told us it was his goal to raise a
billion dollars for St. Jude in his lifetime. We took that as our mission to help him. We asked for 99
Partners In Hope in the following hour-and-a-half and we got them. The phone call energized the
staff and the listeners. In the end, we raised just over $312,000.
May’s Nashville flood offered WFRE and its listeners another chance to reach out. “Nashville is,
indirectly, a place that helps me make my living,” Wright says. “I followed the coverage just feeling
helpless. I knew I couldn’t just collect money, because we had just raised so much for St. Jude a
month earlier. That Monday morning, we went on the air and said, ‘Nashville is always there for us
and nobody else is coming forward. We need to help with this situation.’ By Tuesday morning we
had a place to collect items, a truck to drive them to Nashville and a driver. At the end of the day
Wednesday, we knew we needed a second truck. Then 24 hours later, we needed a third. It was 22.5
tons of donations. We just can’t say enough about the heart people have in this area.”

Small Market Station
W CN L-AM / Newpor t, N H

WCNL-AM/Newport, NH’s GM/PD/AM driver Steven Smith uses the power of radio
to give back to the community and celebrate Newport culture, a feat that earned him a
Marconi nod for Small Market Station of the Year.
“Our job is to serve and be a voice for the community we’re a part of, while still
sticking to our musical format,” Smith explains. “Everything about the station is trying
to be a nice mirror of the community around us.
“I like to think of the radio station as like a weekly newspaper that reports about
church functions, local sports and more. We do a feature every week with the Newport
Recreation Department, and people love it. They find out when baseball signup is going
on and when flag football starts up. I’ve done big radio before, and I intentionally have it
set up this way so it’s very [down home].”
Smith says the station isn’t just a voice for the town, it’s also a voice from the town.
“Having gone to high school here gives me an advantage in so many different aspects,”
he says. “I know the town like the back of my hand. I know the history. I know what
used to happen and how things used to be. My folks are from here and so are my
grandparents. My wife does middays and my afternoon drive guy is from a few towns
over.”
A wide view of country works well in Newport. “We play anything from Patsy Cline
to Johnny Cash to new Toby Keith, as well as country crossover artists like the Eagles
and Jimmy Buffett. We target late-Generation X to retired baby boomers. I had a woman
call the other day who said, ‘I like your station because I can’t set my clock to it.’”
Getting out of the studio is just as important for small-town radio, according to Smith.
“Toys For Tots is my favorite event we do,” he says. “This year it was something like
six degrees on Main Street, but I think the cold weather helped the cause. I actually
sat outside for three days with a wireless mic, working on the air from 5am to 6pm.
Around day three, people were really feeling sorry for me and just kept walking up
with presents. There’s a bakery across the street and people kept bringing food. Others
brought hand-warming packets. Seeing the listeners step up in those circumstances was
pretty awesome.”

Dough Nation: WFRE/Frederick, MD staffers proudly display the oversized fruit of their
fundraising labor for St. Jude. Pictured (l-r) PM traffic driver Dave Conrad, MD/middayer Will
Robinson, PD/PM driver Jess Wright and AM drive personality Tom Whalen.

Where There’s A Need,
There’s A Way
Medium Market Personality
Scott Innes, WYN K/ Baton Rouge

Building Characters: Scott Innes (front) gives one enthusiastic thumb-up while
raising more than $100,000 to build a Miracle League ballpark. Pictured (l-r,
back) are Brandi Polito, “Rhinestone Al,” “Hollywood Hal,” & LSU baseball
coach Paul Mainairi. Pictured (l-r, middle) are Jimi Jamison, Richie McDonald,
John Conlee, Larry Stewart, Marty Raybon and Jim Hogg.
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A 1999 Marconi winner, WYNK/Baton Rouge’s Scott Innes may be known as the voice of
Scooby Doo (among other famous cartoon characters), but it is his local and global service that
earned NAB recognition.
“I have a lot of respect for what the Marconi stands for,” Innes says. “I believe radio is
a means of public service. My motto has always been to touch the lives of the listeners and
through them the area.”
And the listeners, with a little help from Nashville, return the service. “There are Miracle
Leagues all over the country, and I saw they were going to build a park here,” Innes says.
“Then it was just sitting there for months with a sign that said, “Coming Soon,” but nothing
was being done, so I met with the people who ran it. They were losing money and thinking
about just turning it into a T-ball field. I happen to know this little kid who sits in his wheelchair
throwing his baseball up and down in the air. He loves to play but there’s nowhere for him to do
it. That picture came to my mind and I said, ‘No, we’re gonna build this field.’ So, I got Richie
McDonald, John Conlee, Marty Raybon and Larry Stewart to donate time. We hosted a concert,
had a VIP dinner and had silent-auction items from everyone you can possibly imagine. We
raised more than $100,000. That got the ball rolling on the park. This year they still need about
$75,000 to finish it, so we’re doing another concert with Sammy Kershaw, Aaron Tippin and
Doug Stone, with Richie and Larry coming back, too. It’s already soldout.”
Local causes are only part of Innes’ efforts. “I overheard people say, ‘I’ve been hearing all
about this Haiti earthquake, but I’ve called all over and nobody is taking donations,’” Innes
recalls. “I decided to take up the charge and call it Hugs For Haiti. Congressman Bill Cassidy
is in our building, so I walked into his office and told him that I wanted to fill a semi-truck with
donations and that I needed him to make sure it got to Haiti. He made a couple of calls and said
he could get it done. At the same time, the New Orleans Saints were at the Super Bowl, so we
had limited edition t-shirts made that had a picture of crawfish with a Saints jersey on it riding a
beat up Colt. We sold a ton and raised more than $10,000 for Haiti.”

Big Picture In A Small Town

April Showers: Tony Lynn (l) and Myles
Copeland (r) kick off their six-day
Thanksgiving On The Mayflower, which
yields up to 40,000 pounds of food annually
for the local food pantry Storehouse.

Small Market Personality
Cyril “Bub” McCullough, WMCI/Mattoon, IL

WMCI/Mattoon, IL’s Cyril “Bub” McCullough may be a native son, but he thinks globally and
acts locally to draw attention to causes that are important to his community.
“First and foremost, you don’t do it for the glory,” McCullough says. “The goal is to make a
difference, and that’s what I feel we’re doing every day. You never know what you can do when
you open that microphone. It’s just like a songwriter or a song. The power of the human voice is
incredible. And it’s hard to never have a bad day, but you just can’t because there’s someone out
there who’s having it rough, so you have to be a beacon. It could always be worse.”
The power of broadcasting is very real in Mattoon. “When you can relate to people you don’t
even know, that’s an amazing ability,” McCullough continues. “It’s incredible what our listeners do
for us. They give and they keep on giving, and we’re probably averaging about $25,000 a year for
St. Jude in our annual radiothon. When you get a community of 17,000-18,000 people and average
about $25,000 in 12 hours, that really stands out. It’s an emotional ride because I’ve never not done
all 12 hours. We get here at 5am, then we go on at 6am and we’re on until 6pm. So I’m on the air
every three to five minutes. I’m pretty passionate about that one. When you see someone face-toface at Relay For Life and what you’ve done has saved their life, that matters.”
The Marconi nod coincides with McCullough’s 21st anniversary at the station. “Maybe at one
point, I longed to be Gerry House,” he admits. “But there’s only one Gerry House and he takes care
of his business in Nashville, and he’s as good as there is. If I went there, I’d be lost in a big sea. I
guess I’d rather be a big fish in a small pond and make a difference every day.”
Ultimately, listeners become family. “I’ve become a part of their life,” he says. “There are kids
whom I’ve announced the day they were born and who are now in college. I still keep track of them
and their moms and dads. We’re still good friends, so I guess that means I’m doing a good job.”

Too Much Information?
Too Much Heart? No
Such Thing
Medium Market Personality
Tony Lynn and Myles, KBQI /Albuquerque

Community service, honesty and the power of self-deprecation helped KBQI/
Albuquerque’s Tony Lynn and Myles Copeland land their Medium Market Personality nod.
“I feel like one of [our] chief rules is that the more embarrassing something is for us
personally, the more urgent it is to be shared on the air,” Copeland says. “So long as you’re
being honest and real, especially about things that people aren’t necessarily honest or real
about, that’s going to make for [an interesting show].”
“Funny that you mention it,” Lynn adds. “We talked to Jimmy Wayne a couple times [on
his Meet Me Halfway walk], and then one day I said to Myles, ‘Hey, how about when we
get off the air, we drive to meet him?’ Because he was tweeting from Socorro, NM, which
is about an hour away from the station. So Myles and I jump in the car, pick up some water
and something for him to eat. We’re driving and driving and we’re not seeing Jimmy – just
desolate desert. So finally, we stop and I call Jimmy’s cell phone. I say, ‘Jimmy, it’s Tony and
Myles. We’re looking for you out here on Highway 60.’
He goes, ‘Oh, man, I’m at the airport in Albuquerque. I’m
flying out to do some weekend shows!’”
“This was a bit of a role-reversal because I’m usually
the one who comes up with the hair-brained ideas that
don’t work out,” Copeland says. But the important thing,
Lynn adds, is that “our listeners were laughing with us.”
The following
The scary but ultimately uplifting leap of faith that
repeat Marconi
is their annual food drive testifies to their connection
nominees have
with their listeners. “It always feels like the end of It’s
been profiled in
A Wonderful Life,” Copeland says of the event, which
previous
issues
provides free groceries to the working poor. “You start
of
Country
off looking at how empty this semi-truck is. When you’re
Aircheck, but are,
sitting there for six days, which is a long time, you realize
of course, no
that were it not for the folks dropping off this food we’d
less
deserving
just be two idiots sitting in a supermarket parking lot.”
of
praise
for an
“It’s something that we really believe in,” Lynn
incredible year.
agrees. “This really holds a special place for us, and I
Congrats!
think it really translates on the air. That’s why I think it’s
been successful. I’m getting goose bumps, and it’s not
even November.”

Encore

Great Listeners In The
Community & The Studio

Small Market Personality
Todd Haugen and Mardy Karger, KBHP/Bemidji, MN

Kid Friendly: Mardy Karger (l) and Todd Haugen (r)
close their 24-hour 2009 Radiothon To End Child
Abuse, which benefited local charities.
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Spare Time: Cyril “Bub” McCullough (second from r) takes a break during the 2010 Bowl
For Kids’ Sake, which had WMCI/Mattoon, IL facing off against WAND-TV to raise funds for
Big Brothers Big Sisters. Pictured (l-r) state Representative Chapin Rose, WMCI middayer
Lane Blickem, WAND-TV’s Greg Trumbold, Senator Dale Righter, WMCI GM Carol Floyd,
McCullough and WAND-TV’s Adam Watts.

Country Station of the Year
KSON /San Diego, WFMS/ Indianapolis
Large Market Station
K YGO/ Denver
Small Market Station
KOFM / Enid, OK
Medium Market Personality
Brian Gary and Todd Harding, KUAD/Ft. Collins, CO
Small Market Personality
Will Payne and Barry Diamond, KITX/ Hugo, OK

KBHP/Bemidji, MN’s Todd Haugen and Mardy Karger build a foundation to support various
causes by celebrating one another’s differences and through honest broadcasting.
“We don’t really consider ourselves personalities in the community,” Karger says. “We just
want to do something for others, and I think the people on staff here would do this without having
their name on the air. They’re just wonderful people to work with.”
Haugen agrees. “We’re honored not only by this nomination, but also each day by the fact
that so many people do regularly listen to our show and that they participate in these causes
we support,” he says. “If we can turn whatever friendship we’ve made with our listeners into
something that helps, we’re happy. And I’m really glad the importance of public service is so well
established within our company.”
Of course, there are fun and games involved, as well. “We really enjoy what we do on the air,
and I think our listeners must be having an okay time, too. If we can turn that into getting people
involved with the United Way or ending child abuse or helping out MS or cancer research and all
the other things that we work on, then that’s really satisfying.”
Their personal dynamic fuels the show. “We’re sort of like an old odd couple,” Haugen says.
“We don’t agree on everything, but we understand where each of us stands and respect each
other’s opinions. We’re willing to listen to each other, which is, after all, the key element of being
a decent team in broadcasting or anywhere else. You have to slow down a few moments, close
your mouth so that the other person can talk, and listen and consider each other’s position. We’ve
been doing this a long time, and I hope that it goes on for a long time.”
“Todd and I are very honest with each other, and we’re very honest on the air,” Karger
elaborates. “We love the loyalty of our listeners. We have youngsters, preschoolers listening to
us as well as older [folks]. And we are basking in that light – we’re down-home and don’t fake
anything.”
Haugen sums, “We’re just ourselves. Homegrown folks in north-central Minnesota.”

