
Soldier With Fortune: KYGO’s “CDs For 
Troops” campaigns have helped deliver thou-
sands of music recordings to America’s fighting 
finest in the Middle East and around the world. 
A local flag supplier called on KYGO to help col-
lect music for the military, and station listeners 
responded enthusiastically via a “CDs For My 
Country” campaign offering tickets to a Martina 
McBride concert. As troop locations and per-
sonnel IDs are guarded, here’s an anonymously 
furnished photo of one happy recipient.

Unsung Hero: Garret Doll
PD Burke Says: “He’s been here 13 years. When I first came to KYGO, Garret was the Pro-

motions Director, and over the years has worn many hats. He’s now our MD, does an enormous 
amount of our imaging and for the past nine months has been our board op in mornings, which 
means he has to get here at 4am. He does whatever is asked and does it with a smile on his face. 

Garret’s a great soldier.”
Doll Adds: “I enjoy all three jobs so much. I love 

listening to new music, hearing the stuff coming from 
Nashville, and the relationships I’ve built with the la-
bels and individuals. I love the creativity of the imag-
ing and be able to express myself, and it’s great to be 
creative with Kelly & Mudflap, too. It’s funny: I grew 
up just 90 miles east of here, listening to KYGO, and 
I always said, even through high school, “I’m going 
to work there one day. You wait and see.” It’s tough to 
find a job with the right people, where you have that 
camaraderie and interaction, both on and off the air. 
That’s a big part of why I enjoy coming to work here 
each morning – the people and amazing talent I get to 
work with, getting to learn something new from them 
and from Joel every day.”

Unsung Hero: Andy Taylor
OM Knight Says: “[Eight-year] morning personality Andy Taylor is one of those guys 

who’s so humble that he would be the last person who would want to be known for this. When 
severe weather comes in during the night, he’s the one in the studio at 3am throwing the news 
guy on. He doesn’t think twice about it; it’s just part of his job. Andy’s the one who organizes 
the Shoeboxes for Soldiers, and is one of those internal 
leaders who really drives the station. Andy sets the bar 
very high for everybody else.”

Taylor Adds: “To me, the unsung hero is News Director 
Don Louzader. He works so hard and is so trusted. But the 
reason KTTS is successful is because there are a lot of people 
who work in the mix. Everybody understands that it’s not 
just another broadcasting job. Because of the station’s image 
and how people rely on it every day, working here is a huge 
responsibility. We never take for granted the trust the listener 
has in us. Two fans we sent to the CMA Music Festival gave 
us a framed T-shirt signed by Rodney Atkins. We have a 
lot of awards on our walls around the building, but that one 
really means the most because they valued the relationship 
they have with the station so much that they thought enough 
to do that. To me, that tops everything.”

Country’s Marconi Nominees
Represent
The National Association of Broadcasters’ prestigious Marconi Awards process assesses 

potential finalists on criteria including ratings, awards won, community involvement and 
promotions. In short, anything that demonstrates how a station has excelled in the past 

year. And it’s no surprise at all that Country radio stations and personalities are among the 
most excellent stations in the nation. Here’s a look at this year’s Country and national finalists:

Severe weather, news, traffic, music and 
personalities – these anchor tenets made KTTS/
Springfield, MO a Marconi finalist in 2007 and 
a winner several years ago, so this nomination is 
no fluke. Journal/Springfield cluster OM Valorie 
Knight explains, “KTTS is known for is its 24/7 
news department and its severe weather coverage. 
I believe we have the largest radio station news 
staff in the state [eight people], and they’ve 
received numerous awards. We have the St. 
Jude Radiothon every March and other events 
throughout the year. A new community drive this 
past year was called Shoeboxes For Soldiers, 
and the response was just overwhelming. We also 
have our two-week Christmas Crusade, taking 
donations to provide hundreds of Christmases for 
families and kids.

“The community feels an ownership of this radio 
station. When we do something, it’s like, ‘We did 
it.’ We actually hear that back from the listeners, 
and it’s a pretty rare thing to find a station that 
actually belongs to them. Everyone’s excited about 

the Marconi nomination, but humbled because they 
work very hard. They realize that it’s not really 
going to make any difference in their day-to-day 
business; it’s still nose to the grindstone. They were 
excited for five minutes, then it was, ‘OK, time to 
get back to work!’”

Lincoln Financial’s KYGO/Denver is hoping 
to reprise its twin wins in 2004, thanks to its 
programming excellence and daily involvement 
in the Mile High City. Joel Burke, who serves 
as much as a coach as he does as PD, compares 
his team’s success and survival to three traits of a 
tiger: the will to win; carrying on a commitment 
to excellence; and having a collaborative 
expectation. He says, “I usually set aside 15-20 

minutes of airstaff meetings for things that have 
nothing to do with radio; they have to do with life. 
If you help people become more well-rounded, 
it has a direct influence and impact on their 
approach to their jobs.” To other programmers, 
Burke advises, “Don’t lose your passion and 
love for radio. We still have a platform to make a 
difference in a very unusual place that very few 
others have the opportunity to do in life.”

Mr. Smith Goes To Denver: Celebrity 
appearances are frequent at KYGO/Denver, 
but Will Smith’s hilarious on-air visit with 
morning personalities Kelly & Mudflap 
is already stuff of legend. In town last 
November for a special screening of Seven 
Pounds, Smith also helped KYGO execute 
a successful fundraiser for local food banks.

I Really “Love” My Job: KTTS’s “unsung hero” 
Andy Taylor handles a lot of announcing duties 
on the tennis circuit, so one of his grueling 
assignments in July was interviewing star 
player Anna Kournakova at a World Team 
Tennis exhibition at Springfield’s Mediacom 
Stadium Cooper Tennis Complex.

Lads & Lassos: While in Springfield, MO recently for a KTTS listener appreciation show at 
PFI’s Saddle City & Diamond Ridge Market, RCA artist Chuck Wicks found himself at the end 
of his rope with (l-r) KTTS Promotions Manager Kelly Kramer, morning co-hosts Andy Taylor 
and Sherry Farmer, RCA Midwest Regional Matt Galvin and midday personality Curly Clark.

Climbing Every Challenge A Sense Of Belonging
Large Market Station of the Year; Country 
Station of the Year: KYGO/Denver

Medium Market Station of the Year: 
KTTS/Springfield, MO

A Little Country Rock: Perhaps Denver’s 
most famous cultural/geological 
landmark, the 9,450-seat Red Rocks 
Amphitheater played host to KYGO’s 
“Spring Fling” concert featuring 
Sugarland, Pat Green and the Flap’n 
Jacks, led by morning co-host/guitarist/
vocalist Mudflap. Note the station’s 
discreet logo placement.
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Gunning For A Cure: 
KBHP OM/PD Todd 
Haugen (r) gets a pep talk 
from Conservation Office 
Mike Hruza before the 
American Cancer Society’s 
Relay For Life.  One of 
the station’s many ways 
of supporting the event 
is a Fish Fry in which 
they cook tournament 
fish that would have 
otherwise been disposed 
of, then offering them to 
Relay participants for a 
suggested donation.

A Real Cause For Celebration: KZKX/Lincoln, NE PD/afternoon personality Hoss Michaels 
and Promotions Director Kelly Garrett do a little celebrity bartending at Uncle Ron’s Wild West 
Saloon during a Jason Boland show. As one of many events that added up, the duo donated 
hundreds of dollars in tips, matched dollar-for-dollar by bar owner Ron Tegtmeier, to Children’s 
Hospital in Omaha, as part of the station’s annual 96KX Cure Kids Cancer Radiothon. 

Some Serious Talking: The 24 Hour 
Radiothon To End Child Abuse is 
an annual cluster event that raised 
$48,358.60 in 2008. From noon 
Thursday to noon Friday personalities 
and child abuse prevention teams 
from four area counties discuss 
different ways to end child abuse. 
Pictured (l-r) are sister Classic Rock 
KLLZ’s Jack Hucks and Melissa 
Carlson, cluster personalities Mark 
Anderson and Kevin Jackson, owners 
Mary Campbell and Lou Buron Jr., 
Sales Mgr. Peggy Hanson, KBHP’s 
Todd Haugen and Heidi Boyd, 
bookkeeper Kris Jacobson and News 
Dir./morning co-host Mardy Karger. 

Best Money Ever Spent: 96KX/Lincoln, NE morning 
co-host Carol Turner (in back) and PD/PM driver 
Hoss Michaels greet the Kildare family at the 
station’s Cure Kids Cancer Radiothon. James 
Kildare (in his mother’s lap) is now cancer-free. The 
Radiothon raised more than $63,000 for Children’s 
Miracle Network and Children’s Hospital in Omaha, 
the area’s leading treatment center. Says Michaels, 
“It’s a three-day event, and we get families on the air 
with us from Lincoln and small towns around it. It’s 
amazing to hear the stories.”

Our Hours Of Commitment

Doing It Their Owners’ Way

All Four One, One For All

Medium Market Station Of The Year:  
KUAD/Ft. Collins, CO

Small Market Station Of The Year:  
KBHP/Bemidji, MN

Country Station Of The Year: KZKX/Lincoln

Unsung Hero: Karen Baumgartner
Title: Promotions Assistant
Years With Station: 15
Favorite Event: “The best is our ‘28 Hours of Hope’ because of 
the cause it supports and the fact everyone puts so much into it.”
What Sets KUAD Apart: “It’s our commitment; everyone has a 
commitment to the community, the stations and making sure we put 
out the best product with whatever we are doing. It’s great to work for 
a group that will let you work with the community.” 
New & Improved: “We’ve been allowed to do more events over the 
years and that’s from management seeing what we’ve done and what 
we can do. When I started we had one station, now we have five. To 
see everything grow up over the years has been an experience.”

Unsung Hero: Kevin Jackson
Title: Sports Dir. & sister KBUN PD 
Years With Station: 22
Favorite Memory: “We have a client appreciation party every year. One year we 
had a band, and the personalities came up and sang a song. I did a wicked Bob 
Dylan impression. What was really fun for me was that they needed a bass player 
and my son is a professional musician, so he joined in. I remember him looking 
over at me doing the impression like, ‘I can’t believe you are my dad.’”
What Sets Us Apart: “Lou and Mary, our owners, are very concerned about 
having real radio stations. No matter how many new signals the FCC throws in 
the market they want live people on all our stations. They want to be involved.” 
What’s Changed: “When I got here we had the advantage of being the two 
oldest stations, but each was just one of the stations in town. Then Lou and Mary 
came in, brought top-level talent and started playing a great mix of whatever 
format we’re doing. Now we’re the stations in town.” 

The vision that Paul Bunyan Broadcasting owners Mary Campbell and Lou Buron, Jr. share of what constitutes a 
successful radio station can be seen in each of their employees. Live and local, community involvement and charitable 
giving are all present. With four Crystal awards and two Marconi nominations, it’s obvious the PBB approach works. 

A Marconi nominee for the second straight year, Three Eagles’ KZKX (96 Kix)/Lincoln, NE relies 
on a fulltime staff of just four. “Our job is to talk, but we do a lot of listening, as well,” says veteran 
PD/PM driver Hoss Michaels. “Our listeners help guide us about what where we need to go and what 
we need to do. It truly is a lot about the listeners and being a part of what they have going on. Kix has 
been around for 30-some years, and we’ve done Country music since day one. It’s about being out in 
the streets, whether at a remote or charity event. We’ll hear about ways we can help, and we’ll take the 
ball and run with it to see what we can get done.”

KZKX has built its reputation for community service on localized events more than “national brand” 
efforts. Says Michaels, “The one thing we really tried to focus on this last year was doing stuff we know is 
going to affect not only our listeners’ lives, but our lives. Especially with our Cure Kids Cancer radiothon, 
which benefits Children’s Hospital in Omaha, it’s amazing how many tears we end up shedding as we talk 
with parents whose children have been diagnosed. It moves us to work harder, and to do it again.

“Our Santa Cop program with the Lincoln Police in November is a day-long auction of food certificates, 
autographed guitars and other items. It’s neat to see people get excited about it, knowing that money goes 
right back into the community to help out families with toys for Christmas, as well as getting them food. It 
seems like this year, more than ever, that the need has definitely 

Then And Wow: The Greeley Independent Stampede is de-
scribed by station staff as the area’s biggest summertime 
event, drawing nearly half-a-million people. This past year 
KUAD secured exclusive Country station sponsorship of the 
event. KUAD broadcast live weekdays 3pm-midnight and week-
ends 10am-midnight from an RV (pictured) a client had traded. Karen Baumgartner tells us she 
started at the station when the studios where in an old double-decker English-style bus (inset). 

Up All Night: OM/PD Mark Callaghan credits morning team Brian Gary and Todd Harding’s 28 Hour 
of Hope event with this year’s Marconi nod. He also notes Promotions Assistant Karen Baumgart-
ner spent 30 non-stop hours at the station assisting with the execution of the broadcast this year. 
(Left) Middayer D Dennison (r) and a volunteer man the phone banks. (Right) Hosts Todd Harding 
(l) and Brian Gary present the fruits of their labor: $57, 517.72 for the fight against child abuse. 
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From Walk For Wishes to a 9,300-square-foot flag 
made by listeners in a huge swimming pool, Bonneville’s 
WUBE/Cincinnati is renowned for its public service and 
engaging its audience. There’s a prevailing mindset within 
B-105 that everyone at the station has ownership in the 
events, and it’s common for station personalities from 
different dayparts to collaborate.

Former PD Travis Moon says, “Looking at the 
breadth of all the work we’ve done over the year, we 
tried hard to find ways to get involved and in the trenches 
with our listeners on what’s important to them and the 
community. Besides providing entertainment musically, 
our charter is to use our power and ability to give back, 
leaving no stone unturned. Even the weirdest, wackiest 

idea is productive if it gets your mind going. 
“It could be something as simple as going out and serving 

up hot dogs and drinks to listeners at our Chris Carr & 
Company picnics. Sometimes it’s those little things like that 
we cherish the most and are the most memorable.

“There was a gentleman in the Cincinnati market who for 
years put together an incredible Christmas light show at his 
house. Generations of people would drive past his home, and 
he’d be sitting on the porch in a Santa Claus outfit, waving. 
Our morning show became aware that he was diagnosed 
with cancer and would not be able to play Santa, so they went 
out to his house and raised money to pay his electric bill. It 
was something to watch listeners stop by to drop off money, 
telling stories about seeing him ever since they were kids.”

Taylor Made It: PM driver/Promotions Dir. Eric 
Cornish embraces the listener voted “Taylor-
oke” winner, who coincidentally is also named 
Taylor, backstage after meeting Taylor Swift.

Phone It In: Morning co-host Lori Mae and PM driver/Promotions 
Dir. Eric Cornish (third and second from right, respectively) lend 
a hand to the Easter Seals Telethon. The station raised $25,250 
directly for the organization in 2009.

It’s The Little Things That Count

We Are Family

High-Class Community Servants 

Country Station Of The Year: WUBE/Cincinnati

Country Station Of The  
Year: KITX/Hugo, OK

Country Station Of The Year: WKDQ/Evansville, IN

Unsung Hero 
Former PD Ron James
Moon Says: “Most promotions 
directors have a thankless job. You’ll 
have a success, and it’s on to the 
next one before anyone can even 
say ‘thanks’ for what you did. It’s 
a lot of work and moving pieces, 
but Ron pulls things together. He’s 
unbelievably organized and also has 
a very creative mind. Our chances of 
being nominated for a Marconi Award 
would not have been as high had Ron 
James not been involved.”
James Adds: “The three-legged theory 
of a great promotion is that it satisfies 
the listener, the client and the station. I 
like to add a fourth leg: Does it help somebody? If I look back all these years, 
those are the ones that most come to mind. For example, last year during 
the gas crunch, we worked with the local chapter of Project Connect to help 
homeless children. We gave away gas cards every hour, asking people to 
come out and stuff a bus full of school supplies. The client got all kinds of 
traffic, not to mention a bump in sales, and we got a buy for the promotion.”

Check It Out: WUBE held its 
fourth annual B-105 Cares 
For St. Jude’s Kids Radiothon 
at Newport On The Levee in 
February, raising more than 
$400,000. Former PD Travis 
Moon said, “With the economy, 
it was a tough year for charities. 
We provided the information 
and the urgency, but it’s our 
listeners who fought really 
hard for the cause and actually 
raised more in 2009 than in 
2008. They made it happen.” 
Shown (l-r): WUBE Promotion 
Coordinator Danny Mac, Moon, 
morning co-host Chris Carr, 
PM driver Big Dave, overnight 
personality Dana Ryan and 
promotions staffer/part-time 
personality Kent Farrell.

A family-run station with three generations 
at work, William Payne’s KITX has garnered 
three Small Market Station Of The Year Marconi 
nominations and now its first Country Station Of The 
Year nod. As the nation slipped into recession, the 
staff resolved to band together to improve everything 
at the station. GM/PD/morning co-host Will Payne 
gives one example, “Our receptionist even started 
coming in on Friday nights to Tweet local football 
scores.” Payne is proud to say there have been no 
layoffs in the last year, and the station has even hired a 

“Our goal is to get involved with as many things as 
possible,” explains PD/morning co-host Jon Prell. “If 
it’s about the community, the bottom-line is we are going 
to be there.” The station’s best promotions of the year 
centered around Taylor Swift’s Fearless tour kick-off in 
Evansville. From “Taylor-oke,” where fans as young as 

three submitted YouTube videos of their best impressions 
to, “Taylor Tuesday” live remotes with 200-400 attendees 
each week, every event heavily involved children. “We’ve 
got a quite a young following,” says Prell. “It was nice 
to be able to cater to them and, more important, their 
parents.” 

They Mustard 
Up Support: 
Here’s a bevy 
of University of 
Cincinnati Kappa 
Kappa Gamma 
sorority sisters, 
who joined 
forces with 
WUBE to stage a 
“Wiener Night” 
benefiting the 
Make-A-Wish 
Foundation.

Be A Payne, Blake: Owner Bill Payne (l) is 
active with the station, even attending CRS-
40, where he said hello to Blake Shelton. 

Show Me: KITX brings in 30 shows a year by themselves, and partner with 
local casinos. GM/PD Will Payne brings the kids out for a Zac Brown Band 
stop. Pictured (l-r) are ZBB’s Jimmy De Martini, Chris Fryar, Clay Cook, 
McKinley Payne, KITX’s WIll Payne, Jarred Payne, ZBB’s Zac Brown, Tucker 
Reese and ZBB’s John Hopkins and Coy Bowles. 

Hunting For A 
Marconi: Staffers 
take their first 
Country Station Of 
The Year Marconi 
nomination very 
seriously. Back row 
(l-r) are Will Payne, 
Rachel Moody, Joey 
“The Show” Renfro 
and Jarred Payne. 
Front (l-r) are Jessica 
Gann, Lisa D., Barry 
Diamond, Doris, Jo 
Ann Matthews and 
Chad Lindsey.

Unsung Heroes: Spouses & Families
Embracing The Lifestyle: “So many great folks work here, but their 
families go above and beyond for the station and really allow them to do 
the job, which is more of a lifestyle. It’s Saturday, Sunday, Monday-Friday, 
after-hours, Friday night football,” explains Payne. Morning co-host Barry 
Diamond adds, “The spouses pick up the slack. They see something that 
needs to be done and they just do it. The kids help, out too, reading parts 
for commercials, liners, whatever.” 

Seals The Deal: 
As part of Easter 
Seals’ fundraising 
efforts, ‘KDQ holds 
“Golfing Fore 
Kids,” which raised 
more than $44,000 
for the organization 
in 2008. Here 
morning co-host 
Lori Mae interviews 
Owen George, who 
suffers from Spina 
Bifida. At last year’s 
event, George 
took his first steps 
without the support 
of arm braces and 
canes (inset).
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Up for their fifth nomination in the Marconi Small Market 
Personality category, morning teamers Will Payne and Barry 
Diamond really are just glad to make the team. As in years 
past, the duo has continued their work in the community with 
Diamond sitting on the Big Brothers and Big Sisters Board Of 
Directors and being recognized by the local school district. 

The biggest change to the show’s strategy in the past year 
comes with their involvement with social networking. “We’ve got 
some offices that won’t let folks listen, so we’ll give them another 
way to win via the Internet,” Diamond explains. Seeing as Payne 
wasn’t able to fulfill last year’s promise to wake up Jack Ingram if 
they won the Marconi in Austin, what’s this year’s plan? “If we win, 
we promise to ‘Rock The Beer Gut’ in Philadelphia,” he says. 

In 2008, WFMS/Indianapolis won the Marconi for 
Country Station of the Year, and now the station’s cel-
ebrated Jim Denny & Friends morning show featuring 
Jim Denny, Deborah Honeycutt and Kevin Freeman 
has earned its first Marconi nomination. Jim and Kevin 
call Deb “the kid sister we never had.” Honeycutt says, 
“They’re the brothers I never wanted.” But after work-
ing together 16 years, she adds, “If we ever split up, 
we’ll need therapy.”

Denny says Exec. Producer Roland Norio is an 
important part of the team as well. “He does characters, 
the voices that you need, and he’s hilarious.” Adds 
Freeman, “He’s not right mentally, but that’s good. Deb 
and Roland work together really well in writing our 
parody songs, which Jim sings.” Norio says, “I came 
from another morning show where they put on that fake 
smile and ‘Hey, buddy’ when the mics were on, but they 
didn’t even like each other. Here, we truly enjoy each 
other’s company, and look forward to laughing with 

each other on- and off-mic.”
The three co-hosts are Indy locals, and their 

dedication to issues close to home is reflected in their 
countless charitable activities. Says Denny, “We’re not 
just doing it to try to get kudos. It’s actually important 
to us, because this is our hometown. One of my favorites 
is for the Wheeler Mission. We spend all year getting all 
this country music stuff and other things, too. We auction 
it all off, and everything goes to the Mission. Not only is 
it a good cause, it’s also fun to listen to.”

Honeycutt says, “I’m a volunteer for Child Advocates, 
which helps children of neglect or abuse. So I took it to 
the next level and was trained several years ago. I visit 
foster kids, and am their ‘voice in court’ since these kids 
are under age and can’t really voice what their needs 
might be. Whether it’s glasses, or maybe they’re not in a 
good foster home, then I kind of speak up.”

Freeman adds, “One boy Deb did a case study with 
had never had a birthday cake. So she went out and got 
him one. There are kids who live right here in our town 
where we would never think there’d be problems, but there 
are. We do the Riley Children’s Hospital Radiothon each 
February, and some of the parents will say, “We never 
thought we’d have to come here.” All three of us have 
children, so it’s easy for us to relate to those families.”

Um, Was That Stage Left, Or Right?  WFMS/Indianapolis’ morning team of Jim 
Denny, Deborah Honeycutt and Kevin Freeman plot their exit strategy after 
accepting their first CMA Award for Large Market Personality of the Year in 
2007, the fourth time WFMS personalities have won a CMA honor. WFMS is a 
six-time CMA Large Market Station of the Year recipient, most recently in 2008.

We Hammered In The Morning: Among Jim Denny 
& Friends’ many civic initiatives is being a “house 
captain” the past eight years for “Rebuilding Together 
Indianapolis.” Each April, the trio works among 850 
volunteers to rehabilitate 26 homes, emcee the kickoff, 
then gather listeners to renovate homes for those with 
a physical limitation or low income. Shown (l-r) are 
Jim Denny, a rep from Hagerman Construction, one of 
the beneficiary homeowners, and co-hosts Deborah 
Honeycutt and Porta-Poytty guard Kevin Freeman.

Back To School: 
Harding (l) presents 
an Outstanding 
Northern Colorado 
Teacher award during 
the morning show’s 
“Teacher Tuesday.” 
The promotion 
includes gifts, 
chocolates or flowers 
for the teachers, and 
talking to students 
about having a 
positive outlook. 

Hog Wild: Gary (l) and 
Harding (r) receive 
a donation straight 
from this young 
listener’s piggy bank 
during their “28 Hours 
Of Hope” broadcast. 

Award Cleaver: Brian Gary (l) and Todd Harding celebrate 
their first CMA Small Market Broadcast Personality award. 

Red Headed 
Strangers: While 
visiting CRS-40 this 
year, Payne and 
Diamond claim to have 
accidentally gotten 
off at the wrong stop, 
which just happened 
to house Reba’s 
album listening party. 
Pictured (l-r) are Valory 
Pres. Scott Borchetta, 
KAIR/Atchison, KS 
PD Jason Drake, Reba, 
Will Payne and Barry 
Diamond. 

Living La Vida Local

The Odd Couple 

Bust A Gut

Large Market Personality:  
Jim Denny, Deborah Honeycutt & 
Kevin Freeman (WFMS/Indianapolis)

Medium Market Personality: 
Brian Gary & Todd Harding 
(KUAD/Ft. Collins, CO) 

Small Market Personality
Will Payne & Barry Diamond
(KITX/Hugo, OK) 

Brian Gary got a strong impression from his co-host when 
they started working together: “I could not stand Todd,” he 
says. “He was the kind of guy I would have beat up in high 
school, and nothing’s changed. I still want to kick his ass.” 
But two decades later, and with a CMA Award, this year’s 
Marconi nomination, two ACM nods and two consecutive 
Colorado Broadcasters awards, something about these 
opposites resonates with listeners. 

“I don’t think it’s a coincidence I did 60 extra 
appearances last year. We do these things because we want 
to help out the community,” explains Harding. The morning 
show’s cornerstone event, “28 Hours Of Hope” is in its 12th 
year, and in the last two raised more than $170,000 to fight 
child abuse in Northern Colorado. 

“As for the show, we have a school bus rule,” Gary says. 
“Whatever we do has to be acceptable for the kids on the 
bus, their parents and their parents.” After 21 years at the 
same station, the duo has in some ways grown up with their 
audience. “It’s always intimidating when a guy, probably 
college age, comes up and says ‘I’ve listened to you my 
whole life.’ It makes us feel kind of old,” says Harding. Gary 
interjects, “Well you are. It makes me feel great. I love that.”

Diamond And The Rough: On their 
fifth nomination, co-hosts Barry 
Diamond (l) and Will Payne might just 
take matters into their own hands.

There And Back Again: 
GM/PD/morning co-

host Will Payne poses 
with last year’s Country 
Aircheck exposé for the 
duo’s Marconi nod. “We 
took about 50 Airchecks 

from NAB last year and 
almost got in trouble 

at the airport because 
the staple count was so 

high,” he says. 
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