Marconi NAB Noms

Salad Say Cheese

B

eyond its musical legacy, Country radio exemplifies many of
the best qualities in broadcasting– from community service to
great promotions. This year, nine Country stations and three
Country air personalities are finalists for the 2007 NAB Marconi Radio
Awards. The recipients will be announced Sept. 27 during the NAB
Radio Show in Charlotte. Here’s a closer look at the finalists:

Serving Those Who Serve

“Country’s Best” For 35 Years

Country Station Finalist: KSON/San Diego

You’d be hard-pressed to find a reason why the Lincoln
Financial outlet shouldn’t take home the first trophy in its
44-year history. A consistent market powerhouse, KSON is
anchored in impressive and heartfelt demonstrations of public
service, as detailed by PD John
Marks:
“Each week we have an ‘Everyday
Hero,’ where we double the paycheck
of people who go unheralded for the
many things they do to support their
family and community.
U.S. Marines armed and ready with
“Being in a military town,
Christmas toys for the kids.
overseas deployments leave parents
short-handed. So we have a program called ‘Operation Helping Hand’ to
supplement the income of those with special needs.
“A  first-time event this year was ‘KSON’s Christmas You Missed.’ On
John Marks
June 25, we got together with the Armed Services’ YMCA and threw a
celebration for all the service people who were deployed over the holidays. We had gifts, Santa Claus,
trees, Christmas music and the football games on TV from Christmas Day. Our mayor and San Diego
Chargers football
players were there.
We also introduced
17 children who
were born while
their parents were
away.
“No matter how
cynical people are about the war, it really
doesn’t matter to us; we support the military. If
All Is Calm In San Diego: At KSON’s “Christmas
you didn’t walk away feeling something after
You Missed” event, morning show producer Tori
Peck (l) was interviewed by XETV-TV (Fox 6)/San
that event, you just don’t have a heart. It really
Diego reporter Ruben Galvan in the “snow.”
was an incredible day, and we’ll do it forever.”

Medium Market Station Finalist:
KTTS/Springfield, MO

Few stations dominate the way Journal’s KTTS/Springfield, MO does, ranking more than five
shares ahead of its nearest competitor. KTTS won the Marconi
Small Market Station trophy in 1999 and, earlier this year, a
CRB Radio Humanitarian award. Ten-year staffer and OM/
PD Chris Cannon shared what
makes “Country’s Best -- KTTS”
so successful.
“We’re a Country station, but
foremost we’re the community’s
radio station. We’re one of the few
that does news at the top of every
hour, and we have a 24/7 news
staff. We had tornadoes last year and a big ice storm this year, and when
those things happen we’re all over it. We’re not 10 in a row, followed by a
no-talk triple play
“We have the St. Jude radiothon every year, but we recently brought in
Terri Clark for a quick St. Jude fundraiser. We raised over $4,300 in 90
Chris Cannon
minutes with $5 tickets and a silent auction.
“We’ve been doing our KTTS Christmas Crusade forever. Listeners can adopt a single person or
even an entire family that needs assistance, and, of course, there are kids, some who are in hospitals.
We only ask for one or two toys per child, a coat, a set of clothes and groceries, and we also get
generous support from some of our clients.
“On pick-up day families come here, but they don’t know who bought the stuff. They just say,
‘Thank you so much.’ Some break down and cry. Last year we helped over 450 families to make sure
they had a Christmas.”
“If you’re not local or entrenched in your community, you could still be No. 1. But down the road
you may not be. What we like to say is that we’re helping neighbors.”

Taking The Market By Storm
Country Station Finalist: KTST/Oklahoma City

KTST/Oklahoma City had what would be a dream year for any station: five consecutive ratings
increases including its two best books ever. Under PD Tom Travis, who also oversees Clear Channel
Country sister KXXY, “Twister” became the market leader for three sweeps between summer 2006
and winter 2007, when it ranked No. 1 25-54 for the first time.
“In the first quarter of 2006, KXXY and Twister were too much of each other musically, if you will.
We took KXXY more adult, playing more of the classic artist hits of the late ‘90s and the early 2000s,
and very few currents. We already had a station playing current music – Twister – so why have two?
“Getting this nomination says a lot for the staff. There are three former PDs working here. So we
don’t have jocks tinkering with music and doing things that make PDs pull out their hair. When I say,
“We need to focus on TSL, and here’s how we’ll get the quarter-hours,” they understand the language.
“We have ‘Relationship Thursday’ featuring a morning hour with Dr. Tate, a licensed marriage
counselor, who guides listeners. It’s become an award-winning benchmark. We’re also proud of our
annual Team In Training program for the Leukemia & Lymphoma Society in
connection with the Oklahoma City Memorial Marathon.”

Brand New Bag: In preparation for the 2006 KTTS Christmas Crusade, volunteers
line up hundreds of bags of gifts for families and individual children. Every family
gets a sack of groceries and cleaning supplies. Insets: A pair of KTTS’s youngest
listeners enjoy a new toy from Santa. At right: Gathering after Terri Clark’s KTTS
fundraiser for St. Jude Children’s Hospital are (l-r) KTTS APD Curly Clark, Terri
Clark, BNA Southwest promotion rep Scott Long, KTTS OM/PD Chris Cannon.
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Marconi

Salad
The Gift Of Giving Back
Country Station Finalist:
KYKX/Tyler-Longview, TX

One conversation with GM Ginger Nimmons is all it takes to see
why Access.1’s KYKX/Tyler-Longview, TX is a Marconi finalist for
the second straight year. Beyond notching its best book in six years this
spring, the staff’s
goodwill efforts
have earned it
three consecutive
Texas Association
of Broadcasters
public service
honors.
Ginger Nimmons
“As a GM, if
you want to fulfill
your commitment to public service, you’ve got
to allow your staff the time to do it. That might
mean letting someone voice-track a couple
hours so they can be somewhere else. It is our
duty to donate particular amount of time back
to our community in public service.
“We’ve worked very hard to build a good
reputation. When you say ‘KYKX,’ those call
letters get respect because people know who
Meals On Wheels
we are, and I’ve got so many people who work
here who deserve this award.
“Right now we’re giving away our old
KYKX
station
RV to East Texas Meals On Wheels.
105.7
East Texas Best Country
They’re selling $10 raffle tickets and we’ll
KYKX
give it away at the East Texas State Fair at
105.7
month’s end. Meals On Wheels keeps 100% of
Charity, Take The Wheel: KYKX/
East Texas Best Country
the money.
Tyler-Longview, TX’s September
“We partner with the local newspaper
2007 raffle of its station RV to a
and
TV stations to promote a lot of our public
lucky listener is raising thousands
of dollars for the East Texas Meals service efforts. In most markets, it doesn’t
seem everyone can work together. But our
On Wheels organization.
relationship with the local paper is so good
that they just did a huge story about KYKX
winning all these awards. We’ve done Coats For Kids and toy drives together because the more people
you can let know about an event, the better. Don’t lose the cause just because somebody else is going
to be part of it.”

winthis
rv

And help
MeAls On
wheels

deliver 4500
MeAls A dAy!

Hayes RV Center of Longview is teaming up with KLTV and East Texas Radio Group to help Meals on Wheels of East
Texas. Hayes RV is donating the RV Pictured above to the Meals on Wheels of East Texas raffle. One Lucky winner
will drive away with this upper prize. All proceeds will benefit Meals on Wheels of East Texas. The RV is currently
being used by KYKX, and will be raffled off September 29, 2007. Tickets are $10’each and will be available at Meals on
Wheels sites April 23rd.
For more information on tickets and the raffle, please call:
Melanie Gage or Melissa Love
903-593-785
800-451-2912
raffle@mealsonwheelsweasttexas.org
www.mealsonwheelseasttexas.org

It’s A Family Affair

Country & Medium Market Station Finalist:
WFMS/Indianapolis
Perennial market leader Cumulus WFMS/Indianapolis is a two-time Marconi award recipient. PD
Bob Richards explains the chemistry that results in double-digit ratings, an award-winning morning
show and enduring listener loyalty:
“The culture is led by 23-year Market Manager Charlie Morgan*. He
and a great percentage of people here are from the Indianapolis area, so
when you come to work for WFMS, you feel this respect and honor. That
translates into working hard. We’re also all pretty good friends. We really
enjoy working with one another and seeing each other become successful.
“There are two events that really typify WFMS. One is Country
Music Expo, a two-day free event in April we’ve been doing about
13 years. Roughly 20 artists do a half-hour acoustic set, 15 minutes of
Q&A with the audience and then sign autographs for a couple of hours.
We’ll also invite songwriters up for a guitar pull, as well as record label
presidents and producers to explain how to make it in Nashville, how
Bob Richards
they find someone with raw talent and develop them into an artist. It
brings listeners in closer to the whole process.
“The other marquee event is our WFMS Free Stage at the Indiana State Fair, with 10 days of concerts
featuring both established acts and new talent. The State Fair attracts 750,000 people, which is WFMS’s
audience: it’s families, it’s agriculture.
“We try get to know the audience and why they come to our station. We make an emotional
connection through the music and reflect it back to them.”
Better Man: At the station’s
Country Expo, WFMS morning
teammates Kevin Freeman
and PD Jim Denny put in their
song requests to Equity Music
Group’s Clint Black.

Fan Fairly Similar: If this shot
of WFMS’s Country Music
Expo looks a bit like Fan
Fair, it’s no coincidence. The
event models many of the
CMA Music Festival’s popular
interactive elements.
*Editor’s Note: Charlie Morgan left WFMS September 6

* Employees and Immediate family members of: Meals on Wheels, Hayes RV, East Texas Radio Group, KLTV and The Green Advertising Agency are not eligible for the drawing.

Four On The Floor
Small Market Station
Nominee:
WAXX/Eau Claire, WI

With four Marconis already in hand, Maverick
Media’s WAXX/Eau Claire, WI is up for Small Market
Station of the Year, which it won in both 2000 and 1990.
It’s also received two Small Market Personality of the
Year honors, including one for 19-year PD George House in 1998. Not one to let up, the longtime No.
1-rated station delivered in spring 2007 its best ratings in nearly three years. House talked about how
WAXX maintains its remarkable national stature.
“We’ve been in the Country format for 40 years and are blessed with a great signal and a great staff.
I’d love to take credit for all of it, but the building blocks were laid many years ago, and our job is to
keep it going. Most of the credit goes to the loyal listeners we build friendships with.
“It’s mostly good being a heritage station, but in 2005 we hired Coleman and took on the difficult
task of modernizing the music, imaging, jingles and morning show to make it more relevant to 25-49year-old females. We look at this as a three-to-five-year plan, so we haven’t quite hit our peak yet.
“Ever July since 1990 we’ve done Country Jam USA – a three-day music festival with all the top
stars and several charity tie-ins. We get about nine months’ promotion out of it, and it exemplifies all
that we’re about.
“Each day we walk in that door a little nervous about presenting a great station. We’ve always had
superb management putting key people in the right slots. So you really feel that excitement to keep this
station’s legacy of excellence intact.”

Eau Say Can You See: The WAXX morning team of
Katie Bright and her “wing man,” PD George House
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Making Memories: WAXX morning
cohost Katie Bright gets close
with Keith Urban backstage at the
station’s three-day Country Jam USA
last year.

Making That Daily Difference
Country Station Finalist: WIVK/Knoxville

Citadel’s WIVK/Knoxville is a quadruple Marconi winner: Medium
Market Station in 2006, the 2005 Country Station, the 2003 Medium
Market Station and 1989 Large Market Station of the Year. WIVK pulled
a 25.2 in summer 2006 – its best ratings in more than a decade. Longtime
OM/PD Mike Hammond reflects on the Rocky Top legend:
“We’ve been very fortunate in that we’ve got a great staff of people.
We’ve been in the community for a long time, and if the community didn’t
support us like it does, then we obviously wouldn’t be up for these awards.
“Everybody in the building is very into community service. It’s
something that
has been ingrained
in us, whether
Mike Hammond
it’s one of our
personalities, our Frog or me speaking to a
civic club or organization.
“We just finished promoting our Duck Race.
People spend $5 for a yellow rubber duck and
we dump them off a bridge into the river. The first 10 ducks in the chute downstream get a prize; the
winner receives a new car. It raises more than $100,000 for the Boys and Girls Clubs.
“We’re the flagship station for Tennessee Volunteers football, and we wrap ourselves around the
team. We’re unique in that we are an FM Country station that carries men’s basketball. And we’re
always part of special events including the Tennessee Valley Fair and the CMA Awards.
“The day-to-day things make the difference. We try to honor as many requests as we can to send
our people out and to have our Frog go by. There’s hardly a day that goes by that we’re not involved in
some type of community event.”
Webbed Site: The crowd gathers at the riverfront in Knoxville to cheer on
their entries as thousands of rubber ducks cascade into the Tennessee
River for WIVK’s annual Duck Race to support the Boys & Girls Clubs.
Prizes include a 2007 PT Cruiser, a Honda TRX 250 Recon, jewelry, $1000
gift certificates and more.

Higher Form Of Ham Radio
Small Market Station Finalist: WKDZ/Cadiz, KY

In a converted Hardee’s in rural Kentucky
Market Forces:
Always superlives a bastion of local radio, Ham’s WKDZ/
serving the local
Cadiz. The station is hoping to win its second
community,
WKDZ/Cadiz, KY
Marconi, having captured Small Market Station
OM /PD/afternoon
of the Year 2002. Like a TV in a Motel 6, the
personality Bill
revered trophy is actually screwed to a shelf at
Booth gets the
low-down on the
the station. Three-year OM/PD/MD/PM driver/
weekly specials
play-by-play announcer and banner hanger Bill
from Mallory
Booth discusses the station’s efforts.
Lawrence, owner
of Hancock’s
“One of the ambitious ventures we embark
Neighborhood
on annually is the Trigg County Country
Market.
Ham Festival. It’s a free, all-volunteer event,
but it had faded in recent years. So last year we had an on-air auction, cooked and sold pork chop
sandwiches and barbecue to raise $40,000 to keep it going. We broadcast live 10 hours a day, and we
were blessed with good weather and huge
crowds. We go overboard, and are totally
worn out by the end, but it’s lots of fun and
good radio.
     “Community commitment starts at the
top. Our group GM, Beth Mann, is very
involved in the local Rotary Club, our news
director is on the tourism board, and a lot of
other folks are involved in the community.
If you can do some good, whether it’s a
blood drive or raising $3,000 to help 60
Hog Wild: WKDZ OM/PD Bill Booth fires up the kids with back-to-school shopping, why
station’s Kawasaki Mule to motor around the
not? When you make investments in the
area’s Hamfest celebration, which the station
community that bring long-term dividends,
gives pen-to-pen coverage each year.
it’s very rewarding.”

“Blessed Time” For A
Special Station

Large Market Station Finalist: WUBE/Cincinnati
Country’s lone representative in the Large Market Station category,
Bonneville WUBE/Cincinnati is a first-time finalist. We talked with OM
Patti Marshall, under whose stewardship B105 improved from third to
second in the past year.
“As much as we love being recognized by
our listeners and we spend a lot of time on that, to be recognized by your peers
is pretty damn special, especially for this staff. I don’t think you get a Marconi
nomination without a staff like this.
“Hurricane Katrina was a day that, honestly, changed all of our lives.
It wasn’t just one station, however. All four [cluster] signals simulcast
with all of our jocks, all day, with one common goal: to raise goods and
money for Katrina victims. We ended up with eight semi-trailer trucks
and $250,000 in cash. That was a very emotional day for me, and made
me very proud to be
in this business.
Marine
“For 16 years
Patti Marshall
Won: Two of
we’ve done the
America’s
Marine Corps’ Toys
fighting
For Tots campaign. A lot of these guys we’re
finest stand
working with have either been to Iraq and back,
guard over
gifts from
or have lost friends there. For them to spend so
generous
much time caring about kids in our community
WUBE/
when you know they’ve got so much heavier
Cincinnati
things on their minds – it’s humbling.
listeners.
“We’re honored to receive this nomination. It
really is a blessed time for us.”

Marconi Personality

Salad
Cooking Up
Chemistry

Medium Market:
Danielle Carrier & Mark Ericson

Small-town waitress gets big break in local
diner! Eight years ago, Danielle Carter was
sassing two
customers as she
slaved away as
a waitress. Little
did she know
one of them
was WOKQ/
Portsmouth, NH
OM/morning
Mark Ericson &
co-host Mark
Danielle Carrier
Ericson. Taken
with her personality, Mark offered Danielle
fill-in work in mornings. Listeners fell for
Danielle’s bubbly persona quickly and the
part-time gig soon became a full-time job.
“As much as I’d like to tell you how
incredibly talented, virile and handsome I am,”
Mark says. “It’s been since Danielle started
that we have received all this recognition.”
The two have a strong community focus.
“We gladly work with any non-profit that
has to do with family, children or animals,”
Danielle says.
Beyond the philanthropic work, they have
a lot of fun, too. The duo’s first – and last  –
April Fool’s joke took the station to an alldisco format. “Many of the listeners got it, but
at some point the crowd started to turn on us,”
Mark says.
“Before it was over there were almost 180
phone calls, over 400 emails and one woman
actually filed a complaint with the FCC for
taking away her country music,” Danielle adds.
Listeners are also protective of Danielle.
“She’s the naïve, innocent one,” Mark
explains. “And I, of course, am Satan. I have
literally been hit by an old lady in the produce
aisle because I was mean to Danielle. We have
the most amazing listeners. I’ve never seen
anything like it.”

A Cleveland
Institution
Large Market: Chuck Collier

After more than 44 years in radio – 35
in afternoon drive at WGAR/Cleveland –
Chuck Collier will readily admit that he’s
never had a job. “One
of the secrets of life is
to find something that
you’re passionate enough
about that you would
actually spend your
whole life doing it for
free,” he says. “Then,
work hard enough at it
Chuck Collier that somebody will pay you
a decent buck to do it.”

Finalists

Chuck began his radio life at tiny WSRW/
Hillsboro, OH at the age of 15. Already an
aspiring jock, he walked in hoping for the chance
to just sweep floors. Unbeknownst to him,
the station’s program director had an audition
planned and in a matter of minutes, Chuck was
booked to do Wednesday morning news.
“When I think back to that 44 years later I
still get goose bumps,” he admits. “The awards
are wonderful, but nothing beats the feeling I
had that day.”
“Sometimes you make somebody laugh or
maybe bring a smile into their life,” he says of
the simple rewards in his found profession. “One
woman wrote to me from prison to tell me that
she and some other women in this institution
listened to me every day. She said ‘Thank you for
being a friend to those who have none.’ That’s
when I realized that I’m making a difference.

Set This
Circus Down
Small Market:
Will Payne, Barry Diamond, Fan Man

Imagine pulling a paycheck for hanging out
with your
Morning
best friends.
Circus
For Will
Payne, Barry
Diamond and
Fan Man of
the KITX/
Hugo, OK
Morning
Circus, that
dream is a
reality.
“When you
asked Will’s
daughter when
she was young who her dad was, she would ans
wer,‘willpaynebarrydiamond.’” Barry says.
Their moniker, The Morning Circus, isn’t just
a nod to the circus troupes that winter in Hugo,
it also describes the on-air antics for which the
trio are so-well-known. “I have been escorted
from Wal-mart property,” Fan Man, who only
recently joined the show, confesses. “I’ve been
kicked out of Burger King and banned from the
premises. I had to do a public strip show in a
Speedo because I lost a bet on a football game.
It was chilly.”
Community service plays a part in the show’s  
local and national recognition. “One of my
favorites is the Big Brothers/Big Sisters ‘Bowl
For Kids Sake,’” Barry explains. “We raised
$23,000 in one day last year.”
“We’re each involved in different programs,”
Will adds. “I’m active in the Rotary Club, Barry
has been an honorary Bell Ringer for the Salvation
Army and we raise money for the United Way.
We just love to give back as much we can. They
make it possible for us to do what we love, so what
better way to show our gratitude?” CAC
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