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The Walk Of Shame
WUBL/Atlanta’s Scott Lindy has a cautionary tale for all 

those late-risers out there. “An old-school PD pulled this in 
the ‘90s,” he says. “A jock showed up late for his show, and 
when he walked into the station’s lobby that was adorned 
with gold records, DJ pictures and awards, the receptionist 
told him  the PD wanted to see him immediately.

“The jock went to the PD’s office, which had a smaller 
room you had to pass through to get to the programmer’s 
door. The assistant who sat in that room told the DJ that 
the PD wanted him to go back to the lobby, take his picture 
off the wall and come back to his office. The poor bastard 
walked the whole length of the station, took his picture 
down off the lobby wall and made the walk of shame back 
through the offices to the PD’s waiting room. 

 He then sat there for 20 minutes waiting for the PD, 
holding his own 13x10 framed picture in his hands as office 
staff, other jocks and salespeople walked by. Then the PD 
called him in and yelled at him without closing the door, 
allowing all to hear. 

“The jock didn’t actually get fired, but got put on 

probation and was told to walk his picture back up to 
the lobby and re-hang it. A thorough and walloping 
embarrassment to the DJ. Moral of the story: If you go to 
work for a station with DJ pictures in the lobby, make sure 
they’re permanently affixed to the wall. Or find a sane PD.”

Board Of Direction
WGH-FM/Norfolk’s John Shomby didn’t have to be hit 

in the head with lumber to choose a job candidate. “I was 
PD of ‘live and local’ Talk KLIF/Dallas in the ‘90s and 
always needed board operators for shows,” he says. “A kid 
who wanted a job sent me, yes, a 2x4 in a package with his 
resume inscribed on it to show how much in sync he was 
with a ‘board.’ Got my attention, and I gave him a shot.”

Isn’t This My Office?
Veteran label exec Nick Hunter was three days into 

a new job as part of a regime change when he realized 
something was amiss. “I got a call in the middle of the 
week from the head of promotion I had replaced,” Hunter 
explains. “He was out of town and wanted to know what I 

was doing in Nashville. I kind of stammered and said, ‘Let 
me call you back.’

“I immediately got the new label president out of a 
meeting he was in and told him what was going on. ‘Could 
[corporate] have forgotten to fire him?’ I asked. He said, 
‘There’s another guy they were supposed to let go. Lets 
call him and see what’s up.’ So we called and the guy was 
sitting at his desk, completely unaware. The home office 
got it straightened out by the end of that day, but that was 
still four days after we’d started.”

Cart Before The Hoarse
Hunter has another communication breakdown story from 

Denver. “The PD at Top 40 KLZ-FM was a friend of mine, 
Max Floyd,” Hunter says. “I was in town and stopped by his 
office to see him. He wasn’t in, but was due back in a little 
while, so I sat in the office waiting for him. While I’m in 
there, one of the jocks comes in and starts looking through 
this big stack of carts piled up on Max’s desk. After a few 
minutes he goes, ‘I’ll be a motherf----,’ knocks all the 
carts off the desk and storms out.

“Max comes in a little while later, sees this big mess on 
the floor of his office and says, ‘What happened here?’ I told 
him about the jock, and he explained that he’d just had new 
imaging and promotion done for the station. ‘He didn’t see his 
name on any of the carts,’ Max said. “So he figured out he was 
about to be fired.’”

Picture To Burn
KBEQ/Kansas City’s Mike Kennedy has a trio of harsh 

dismissal stories. “The first one is from my Rock days 
in the ‘80s,” he says. “Programmer called a jock into his 

At last check, this was still the entertainment business (right?), which 
means creativity is at a premium. Sometimes, for better or worse, 
that particular trait finds its way into much more serious employment 

issues. And since the radio and music industries seem to be in as much 
upheaval as ever, Country Aircheck asked around for those classic stories 
that might just bring a smile, draw a groan, spark an idea or elicit a wee bit of 
gratefulness for the matter-of-fact approach of that severance-toting HR rep.
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Then he flicked one of the soldiers down with his 
finger. ‘that’s you. you’re not in my army anymore.

–mike kennedy
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office and took a picture of him with a Polaroid camera. He 
hands it to the DJ, who says, ‘What’s this?’ PD says, ‘It’s a 
picture of you on your last day.’ 

“I’ve heard a modern version of this, could be a myth, where 
a PD calls a jock while he’s on-air and says, ‘Look into the 
studio webcam. I want the listeners to get a good look at you on 
your last day.’

“The other one that was told to me by a rock guy was about 
a PD who set a bunch of plastic toy soldiers up on his desk. He 
called a guy in and said, ‘Look at this. This is my army.’ Then 
he flicked one of the soldiers down with his finger. 
‘That’s you. You’re not in my 
army anymore.’

“Hey, they’re mean, but 
they’re creative.”

Welcome To The 
Jungle

Softdrive recording artist 
Tommy Joe Wilson has a full 
bladder to thank for his gig. “It 
was a Monday night in Nashville, 
and my band and I were playing the 
10pm-2am slot at the Second Fiddle 
Bar on Broadway,” he says. “About 
halfway into our set, two leather-
clad, scarf-wielding guys walked in 
with two other people (I learned later 
they’re called assistants). I had no 
idea who these guys were, but my bass player had 
the perfect way to find out. He raised his hand and asked the 
audience, ‘Are there any bass players in the house? I gotta go 
pee!’ One of the four out-of-place guys, a long-haired blonde 
guy, said he would play. So he made his way to the stage and 
told his buddy to join him.

“When they stepped onstage, they introduced themselves 
as Duff and Scott. Almost immediately it clicked, and we 
realized we were sharing the stage with rock ‘n’ roll royalty. 
These guys were Duff McKagan (Gun N’ Roses/Velvet 
Revolver) and Scott Weiland (Stone Temple Pilots/Velvet 
Revolver). They were in town to be the celebrity judges on 
Nashville Star and had wandered into the bar to hear, as 
Scott calls it, ‘real honky-tonk music.’ A few minutes after 
playing ‘Honky Tonk Women’ with us, Scott waved me down 
from the stage. He asked me to give him all my contact info, 
and said he would give me his because he really liked what 
he’d heard. We finished the night about 5am, hanging out 
in Scott’s rental car and exchanging songs we’d written. He 
said, ‘A lady is going to call you tomorrow and offer you a 
deal with my new label called Softdrive Records? The next 
day, I got a call from Los Angeles and ended up accepting 
the craziest job I ever landed!”

 
Dishonesty Policy

Warner Bros. promotion exec Bob Reeves got a gig the old-
fashioned way. “I completely lied my way into my first-ever 
radio gig. I was hired as assistant production director at an AM/
FM combo, and the first time I walked into the production 
studio I thought the carts were weird-looking eight-tracks!”

What, Gonna Dock My Pay?
 WLWI-FM/Montgomery, AL’s Bill Dollar turned 

a reprimand on its ear by landing a sweeter job. “I was 
working at the college campus station (an AM on carrier-
current to the dorms) as PD, and happened to be in the 
studio when a ‘paying’ customer from a department at the 
college (with money in hand) walked in and wanted to buy 
some advertising,” he says. “I told him that I would take the 

information and have a member of the sales staff contact him 
regarding when the spots would be scheduled.

“I then received a phone call from the station manager 
and operations director, who asked me to meet with them 
about what I did wrong. The station manager proceeded 
to tell me that I was overstepping my bounds and trying 
to do somebody else’s job. He said the salespeople  would 
never learn how to do their job because I was doing it for 
them. Keep in mind that this was an entirely volunteer 

organization at the time.
“I was so mad at the two supervisors that I 

did not attend a talk (and possible interview 
opportunity) with Gary Sandy (aka Andy 
Travis from WKRP In Cincinnati) that 
afternoon.  I really wanted to meet the guy 
and tell him he was a role model, but I went 
back to my dorm and fumed instead.

“I guess I got the last laugh when the 
50,000-watt commercial FM (also on our 
campus) hired me the next week to do 
nights. It was rather humbling to have 
to walk by their studios to go down the 
hallway in the student union to go the 
‘real’ radio station.”

Performance Unrelated
Veteran programmer Randy Hill 

has been a victim of his own success. 
“A few years ago, a market manager let me go because 

the station, as he put it, ‘wasn’t performing the way they 
expected.’ The station had been No. 1 for four of the past 
five books, and had received national recognition for its 
success. I was a little dumbfounded, and mentioned if they 
didn’t want a top-rated station they should have mentioned 
it when we created the yearly strategic plan. He didn’t think 
that was funny, but neither was the fact that I was fired the 
day before the ratings book came out (again No. 1) so they 
wouldn’t have to pay me a bonus.”

Car & Driver
Casey Carter, of KXKC/Lafayette, LA fame, tells how 

an auto parted the obstacles between her and a new job. 
“Back in 2001, I really wanted the APD/MD/afternoon drive 
job at WNOE/New Orleans, so to get then-PD Les Acree’s 
attention, I sent him a toy car that I had personalized myself. I 
bought it at Wal-Mart for a buck, and it was about a foot long. 
I NASCAR-ed the thing up really good! It had my phone 
number on the door and on top where the car number would 
be. There was not a speck on the rest of it that didn’t have 
some kind of little phrase written on it: sayings like, ‘Hire 
Casey CAR-ter,’ ‘Casey has the ‘drive’ to be your next MD/
APD,’ ‘Give Casey a ‘brake’ and hire her for afternoons’ – the 
thing was hideous! It must’ve worked, though, because Les 
hired me. On my first day on the job, he gave me that car as a 
‘welcome’ gift. He told me he figured I’d want to keep it, and 
he was right. I still have it!”

 

All My Rowdy Friends
 Trade journalist Ken Tucker discovered it takes a 

village to get from West Virginia to Nashville. “I was MD/
night jock at WXKX/Parkersburg, WV and had been telling 
people I was interested in moving to Nashville,” he says. 
“Sharon Allen, who was doing independent promotion for 
Stan Byrd back then, called me in late 1989 to tell me that 
R&R Associate Editor Debe Fennell had resigned. ‘Maybe 
this is your chance to get to Nashville,’ she said. ‘Lon’s 
looking for someone.’

“I sent Lon a resume and followed with a phone call 
a week later. We had a nice conversation, but he said, 
basically, thanks for your interest but I’m really looking for 
someone who knows people here in Nashville and really 
has a lot of connections. I told him I did, but could tell he 
wasn’t convinced.

“To prove to him I knew more people in Nashville than 
he thought, I had postcards printed that said, ‘I know Ken 
Tucker’ on one side, and had Lon’s name and address on 
the other. I had about 150 printed up, put stamps on them, 
dropped them in envelopes and sent them out to record reps, 
managers, artists – everyone I knew, basically. I asked them 

to sign the card and drop it in the mail.
“So over the course of the next week or two, Lon received 

all these postcards in the mail saying, ‘I know Ken Tucker.’ 
Charlie Daniels did one. Marty Stuart. Various people at 
record labels. Ed Mascolo.

“He finally hired me in February of 1990. I don’t think 
that’s what ultimately got me the job, but it proved a point. 
Getting hired probably had more to do with the fact that I 
think he offered the job to three people before me and all of 
them turned it down.” 

(Editor’s Note: Tucker was the first to be offered the 
position. And the credit goes to the postcards.) CAC
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 ACM
 Radio 
 Winners

ACM Medium 
Market Station  
Of The Year

ACM Large 
Market Station  
Of The Year

Meet the only folks 
who went to Vegas 
knowing they’d 
be big winners

ACM Small 
Market Station  
Of The Year

WSIX/Nashville
Making 
Memories 
Every Day

WSIX/Nashville picked up its second ACM Award under 
PD Keith Kaufman. His recollections of Vegas ranged from 
the humorous to exciting to poignant – indeed, a lot like what 
listeners experience when they tune in to the Big 98.

There were so many things – from seeing Kellie Pickler 
pulling a can of Skoal out of her purse and looking around to 
see if anybody saw it  – to watching Jamey Johnson win Song 
of the Year. The night after he did his show on the street at 
CRS, Jamey told me, “Last year I was swinging a hammer. 
This year they shut the road down for me.” To see him win 
was very emotional, as we were 
really champions of that record. 
I couldn’t get it into the studio 
fast enough.

I went to Toby Keith’s I Love 
This Bar & Grill. As Toby was 
walking up to me, I reached over 
to my belt loop and realized I 
didn’t have my phone; I had left 
it in a cab. So Toby’s walking 
over to me, and sticks his hand 
out. I shake his hand, and his lips are moving, but all I’m 
hearing is, “Where’s your phone? You’re an idiot! You’re 
screwed!” So I don’t have any idea what Toby and I talked 
about. It’s funny now because I did get my phone back, but it 
was two hours of sheer terror.

I was quite proud that in 2008 we got the St. Jude 
President’s Award for having the largest St. Jude Dream 
Home program; we raised $2.1 million through that and 
our Radiothon. 

WSIX is a perfect balance of artist and lifestyle information 
– just being real and relatable. And the guys on the air do a 
great job with that from a content standpoint. Promotionally, 
we turned a Kenny Chesney ticket giveaway into a four-week 
event with fly-aways tied to LeAnn Rimes, Keith Urban and 
Gary Allan, featuring each one for an entire week, culminating 
with being onstage in front of 60,000 to fly winners to see 
Kenny at a show of their choice.

Overall, it’s all about creating absolute entertainment on 
the air and taking things up a level, to be memorable, just to 
cut through. I wake up every morning, [listening to Gerry 
House & The House Foundation] and within five minutes I’m 
laughing. And that’s where I get to go to work!

WYCT/Pensacola
Where Live 
& Local 
Pays Off

A true start-up station that began five years ago with a 
laptop on a cardboard table, ADX’s WYCT/Pensacola, FL now 
occupies a remodeled Daryl’s Restaurant with its own separate 
“bunker” facility to serve the area during heavy weather. The 
station has already won the ACM Station of the Year twice and 
this year for its morning show, as well. OM/PD Kevin King 
talks about his Vegas ACM experience and what makes Cat 
Country special.

If we had one more day in Vegas, it’d be great … just a 
pool day to kick back because every time you go, there’s so 
much new and you want to see it all. The best thing about our 
experience was just spending time together. Being able to see 
the show live and up close is special, and we’d walk through 

the MGM Grand, 
saying, “Look! 
There’s so-and-so, 
and there’s so-and-
so!” One of the most 
fun moments is when 
we actually got to 

pose with the trophy. Our morning team did prom shots with 
Sugarland, who are wonderful. They could not have picked a 
better artist.

Our morning show [Brent Lane and Dana Cervantes] have 
been nominated for ACMs and CMAs, but they’d never won, 
and they had a blast. Hearing their voices on the bumpers was 
a thrill for everyone, and very deserving. And it was a thrill for 
folks back in Pensacola, too. 

We had a mostly local National Guard unit deployed to Iraq 
before Thanksgiving. Our morning team spent time with these 
soldiers before they went over. Local schoolchildren wrote 
20,000 “letters from home” to our soldiers, and Dana went over 
there for the second straight year to deliver them and bring their 
stories home so we could air them. Our guys are out doing stuff 
constantly, and we truly do put community service first; it’s not 
just lip service.

We’ve got a big-league team here – a crew of dedicated 
people who love what they do, and it shows. Working for a 
true independent station is hard, but it’s very rewarding; you 
can look back and see what you’ve done. The vibe here is that 
people work to do a good job, as opposed to work to keeping 
their job. The “catalyst” is our owner Dave Hoxeng, who has 
always wanted to do this. This is his hobby and business, and 
he’s living the dream here with this radio station. 

WIVK/Knoxville
Excellence 
Never 
Gets Old 

With its fifth Station of the Year award, Citadel’s WIVK/
Knoxville is ensconced as one of America’s greatest Country 
broadcasters. But what also made PD Mike Hammond 
particularly proud was seeing 10-year morning team Andy and 
Alison receive their first ACM honor.

I’ve been to a lot of CMAs and ACMs, and I thought this one 
ranked right up there as one of the best I’ve ever seen. I thought the 
bumpers were a great way to recognize your personalities of the 
year. I was sitting beside Andy and Alison when it came on, and of 
course, they were listening for it, too. That was a special moment, 
to have their voice on national TV. This was their first ACM Award, 
and they were all excited about being in Las Vegas. 

Going to see Toby Keith perform impromptu at his bar 
at Harrah’s –you just don’t get to see that very often. At the 
Westwood One remotes, there was Faith Hill, Taylor Swift, Carrie 
Underwood, Heidi Newfield and many others going from table to 
table, where you can say hello, wish them well and do interviews. 
Las Vegas is fun because people are gambling, and you get to talk 
to them about being at the tables. It was also interesting to hear 
John Rich say he’s thinking about running for the U.S. Senate from 
Tennessee. He told Andy and Alison that he’s serious about it. I 
told him, “Well, let us know when you make up your mind!”

This past year we held a canned food drive, where we said, “Can 
we get Garth Brooks to Knoxville?” We raised 20,000 cans of food 
– one for every seat in Thompson-Boling Arena. Garth surprised 
us later: he sent a tractor-trailer with another 20,000 cans of food, 

and said if he did 
more free concerts in 
the future, Knoxville 
would definitely be in 
the plans.

 In our “Kids On 
The Go” campaign 
for Regal Cinemas’ 

“Variety of Tennessee” charity arm, we raised $80,000 for 
special-needs children. And last summer, a man walked into a 
church here and shot and killed several people. Randy Owen …
what a humanitarian. He agreed to do a benefit concert, and we 
raised over $10,000. Many church members met with him on his 
bus for some private time afterwards. I think that really touched 
him, too. Of course, it was just great for the community, a 
healing thing.

Soldier On: Here’s WYCT morning co-host Dana Cervantes 
posing with grateful Pensacola-based U.S. National Guard 
troops stationed in Iraq. For the second straight year, 
Cervantes delivered thousands of appreciative letters from 
local listeners, friends and families.

“Rockette” Top: One of the highlights of the Knoxville 
holiday season is the annual WIVK/Fowler’s Furniture 
Christmas Parade, featuring dancers, majorettes, marching 
bands, holiday floats and Santa. Mercury’s Julianne Hough 
was the 2008 Grand Marshal.

Owen The Moment: WSIX PD Keith Kaufman and Randy Owen 
kick-start the first Big 98 WSIX “Make A Difference Day” with 
volunteer Tyler Dotts. Participants helped spruce up areas around 
nonprofits and public schools, and were treated afterwards with a 
concert by Owen at Nashville’s Hall of Fame Park.
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ACM Major 
Market Station  
Of The Year

ACM Small Market 
On-Air Personality 
Of The Year

ACM Medium Market 
On-Air Personality 
Of The Year

ACM Radio Winners

WSOC/Charlotte
A Station 
Team That 
‘Gets It’

Outside the studios of CBS Radio’s WSOC/Charlotte hangs a 
shadow-box display featuring patches from appreciative local police 
and fire departments, along with an American flag from soldiers in 
Iraq. PD DJ Stout and Promotion Director Chele Fassig plan to build 
another one next to it for their first-ever ACM Award so that, as Stout 
puts it, “anyone who comes in will see what we’ve accomplished and 
the product we continue to expect from ourselves.”

DJS: I’d never been to the ACMs before, and it was great 
hanging out with people we don’t normally get to see. I saw Keith 
Anderson, the Lost Trailers, LeAnn Rimes, a brunch showcase 
with Jonathan Singleton & The Grove and Joe Nichols, and got to 
talk with several more: Darius Rucker, [Lady A’s] Charles Kelley 
and John Rich. Luke Bryan and I talked about going catfishin’, 

and Darius and I talked about 
golf and Tiger Woods. Eric 
Church is a good friend of the 
station, so we caught up on 
a lot of things. That’s what 
was cool about it – there 
was always something going 
on. I’ve been lucky enough 

to know Sugarland since their first single, so it was pretty cool 
that they were the ones who took the time to give us our award 
because they certainly didn’t have to. It goes to show how much 
they appreciate what radio has done for them.

CF: We’re very big on supporting our troops, veterans and families 
and children, from Autism Speaks to Juvenile Diabetes to the 
Paralyzed Veterans of America. We really try to give back because 
we feel like we’re here because of our listeners and the community. 
They’re the reason we’re here, and are really an inspiration to us.

DJS: For the past two years we’ve done a guitar pull called the 
Stout Pull for Loaves & Fishes, the local food bank. It sold out and 
we had to turn away 600 people this year. Even though it’s a free show, 
they collected $5,000. In a day and age when many on-air personalities 
don’t like leaving their house unless there’s a check involved, we’re 
lucky enough to have a staff that, when I ask them to be part of 
something that ties them into the community, never turns one down, 
ever. They completely get it, and that’s what makes WSOC different 
from any other station I’ve been a part of.

Brent Lane and Dana 
Cervantes, WYCT/
Pensacola, FL 

City Knights
A duo that considered their first-ever nomination to be a victory 

in itself discusses the thrill of the awards show and their dedication 
to the Pensacola community. 

Brent Lane: Before Sugarland presented us with the ACM 
award, we were watching Faith Hill rehearse for the show. To 
watch her sit there and take questions from the crowd while they’re 
getting her set-up done was hysterical. She was talking about the 
George Strait Artist Of The Decade show and busted into “The 
Fireman.” Then her band picked it up. When she got to a part 
where she didn’t necessarily remember all the words, she just kind 
of did a little jig. It was killer.

Dana Cervantes: On the telecast voiceover, we we got to 
promote the special Trace Adkins performance. That was the 
performance of the night, and people are still talking about it.

Brent: It was a childhood dream of mine to do some voice work 
on a national TV show. I totally TiVo’d it. 

Dana: My big moment from the year happened in November. 
I’ve gone to Iraq the last two Thanksgivings to spend the holidays 
with our local troops stationed there. First, we gathered 21,000 letters 
from the community. Then I hopped on a military charter flight to 
Al Asad, Iraq, where they train more than 5,000 of our Pensacola 
service members. It was overwhelming: I was welcomed with open 
arms, and they were very protective of me. I had enough letters to 
give to everybody that I came in contact with, and they took the time 
to read each one. Many of them sat down right there and wrote back 
to the people who had written them. It was very touching. 

Brent Lane: I had the opportunity to be part of the first Emerald 
Coast Honor flight. It’s an organization that is working to get all 
the World War II veterans to Washington, DC to see their WWII 
memorial this year. I think spending that time with the vets was one 
of the most rewarding experiences of my life. I was able to bring 
a recorder and really translate some of the testimonies of those 
veterans to our listeners. One gentleman on the trip said it best: 
“This is the greatest generation, because if you asked us to fight, 
we’d do it again right now.” That was a huge experience. 

Andy Ritchie, Alison West 
and Jimmy Holt,  
WIVK/Knoxville
Three Of  
A Kind

 
Four-time CMA Personality Of The Year winners, WIVK/

Knoxville morning teamers Andy Ritchie, Alison West and Jimmy 
Holt relish their first ACM win. From mingling with stars in Vegas 
to the late wakeup calls, the crew reminisces on their trip west to 
receive their trophy: 

JH: Getting Carrie Underwood to do celebrity gargling 
was probably one of my highlights of the trip to Vegas. I was 
intimidated, but I just sucked it up, went up to her and asked. Out 
of the 10 we got, she turned out to be the best because she started 
gargling one of her songs. That was pretty funny. 

AW: John Rich made a lot of friends by passing out Bud Light 
to everybody at the radio remotes. He told us he’s going to run 
someday for US Senate in TN, and wants to do it the right way. He 
was drinking Bud Light at the time. 

AR: All the radio winners met Sugarland after their rehearsal for 
the show in a backstage room. They presented us with the awards, 
which was special because Kristian Bush is from Knoxville. He 
told us he used to listen to the station at his grandfather’s house 
when he was a kid, so that was a nice touch.

AW: And Andy actually gave credit to Faith Hill for our win. 
AR: Yeah, I did. One of the things in our ACM entry was Faith 

Hill on the air with us. We asked her what kind of ringtone she had, 
and she demonstrated it for us. It was a voice thing she does that 
goes, “Hey, your phone’s ringin’” over and over. When we talked 
to Faith in Vegas, I credited her for the win, whether or not it was. I 
was trying to suck up to Faith Hill, and it worked pretty good. 

AW: Before the trip, Taylor Swift sent us a good-luck letter and 
a good-luck penny when we were nominated. 

JH: It says: “Congratulation on your ACM nomination. How 
cool is that? You guys are on a roll.” And it has little smiley faces 
and the penny taped to it. 

AR: It was even wax-sealed, scarlet-letter-type stuff. 
JH: She’s a classy lady. 

Trail Of Cheers: WSOC staffers got together with The Lost 
Trailers at Coyote Joe’s in Charlotte after their show. Shown (l-r) 
are LT’s Andrew Nielson, PD DJ Stout, LT’s Manny Medina, morning 
personality Rob Tanner, Promotion Director Chele E. Fassig, LT’s 
Stokes Nielson and Ryder Lee, overnight personality Big Sexy and 
LT’s Jeff Potter. 

Have You Forgotten? Brent Lane (standing) takes a trip 
of lifetime with World War II Vets to see their Memorial in 
Washington, DC. 

Sweet Satisfaction: Brent Lane (l) and Dana Cervantes (r) 
receive their ACM trophies from Sugarland’s Jennifer Nettles 
and Kristian Bush. 

Middle Man: WSOC’s DJ Stout gets a pair of Sugarland 
bookends as he accepts the station’s ACM trophy.

Stand By Me: Sugarland’s Jennifer Nettles (l) and Kristian 
Bush (c) present Alison West, Andy Ritchie and Jimmy Holt 
(r) their ACM Awards. 

Pop A Top: Jimmy Holt (r) and John Rich have a serious 
discussion about the “Shuttin’ Detroit Down” writer’s 
political aspirations. 
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JD Cannon, 
WFMS/Indianapolis 

Money 
Where His 
Mouth Is

JD Cannon may have two CMA trophies, but he was presented 
his first ACM twice. Station staffers, with the help of Blake Shelton, 
surprised the radio vet onstage during an event, and gave him the 
opportunity to make the acceptance speech he wasn’t able to give 
in Las Vegas. 

I was at our HHGregg Country Music Expo, and it was my 
turn to emcee. The last act was Blake Shelton, and I was going 
to do a little Q&A with him before his performance. He comes 
out carrying a box, takes the mic, and says, “This is my part of 
the show; you don’t make the rules.” He told the crowd about 
my award, presented me with the station’s trophy and let me say 
a few words. I was totally surprised; it was pretty cool.  

Our Public Affairs Dir., Karyn Sullivan, told me she wanted 
to enter me for the award and I said, “Don’t bother, I’m too old. 
I’m over all that stuff.” She convinced me to enter, so that’s 
when I told her if I won I would take her to Vegas. And by golly, 
I had to pony up air and hotel for her, too. I couldn’t believe it 
when I won. I gave Karyn my ticket to the show, and she sat 
down front in the broadcast section. She’d never been to Vegas, 
so she had the time of the life. She was one tickled little girl. 

I loved the award show, but the George Strait Artist Of The 
Decade special just blew it away. I got to sit in on it and Oh. My. 
Gosh. Every single performance was just, wow. The three highlights 
for me were Jamie Foxx singing “You Look So Good In Love,” 
Miranda Lambert and Blake Shelton (first time I’d seen them duet) 
sing “It Ain’t Cool To Be Crazy About You,” and Alan Jackson 
came out and did “The Fireman.” Sometimes you felt like crying; it 
was wonderful. They’d sing, then go over and pay their respects. I 
wouldn’t trade that for anything.  

Being on a national broadcast was a big deal for me, because I’ve 
never gotten to do that before. I’ve done regional stuff but never, 
“Coming up on CBS.” That gives me chills to think about. I’ve got 
my script taped up on my refrigerator at home just to remind me I 
really did get to do that. 

Terry Dorsey and 
Hawkeye, Dorsey Gang, 
KSCS/Dallas
Long Time 
Coming

Terry Dorsey and Hawkeye look back at their 20th year at KSCS 
to discern what set it apart and garnered their first ACM Award. 

Hawkeye: A big thing for us this past year was the huge 
fundraiser we had for the American Red Cross. We wanted to do 
something special for our 5,000th show. Pat Green performed for 
free and we collected donations for the Red Cross.

TD: It was at Billy Bob’s, and there were around 5,000 people 
there. It was an incredible night. 

H: On another note, I got married last year. I had been a big 
bachelor guy, so the fact that I got married that was a huge deal 
here. When I announced my engagement on the air, Brother Van 
went out to a senior citizen’s home to get marriage advice for 
me. It was hilarious. They gave me advice on sex, money and all 
sorts of things. Senior citizens can say anything and people won’t 
question it. One man said, “Never let her know how much money 
you have,” and then a woman said the same thing. They were great. 

TD: It was great just to win the ACM and be a part of the award 
show. Granted, my wife won a lot of money, too. Just to be at the 
show and be that close to the stage was great. Seeing all the stars 
walking by and accepting their awards was really neat for me. 

H: After the show, my wife and I were going back to our room. 
We were dressed kind of nice for the award show. When we got 
to the elevators, there was this well-dressed man standing next to 
them. He asked us, “Are you going to the party in loft 96?” So I 
said, “Yes, I am.” He opened the doors to a private elevator and 
next thing I know I’m at a party with Reba McEntire. It was very 
cool for me because she is one of the few people I’ve never had 
the chance to meet. I chatted with her for a long time. Who knows, 
maybe she crashed the party, too. I guess since I was wearing a tie, 
the guy thought for sure I must be going to that party.

Lon Helton
CMT Country Countdown USA
17 Years 
Of Teamwork

A four-time CMA Award recipient, Lon Helton received his first 
ACM Radio Award this April in Las Vegas.

I was hanging with WSIX/Nashville PD Keith Kaufman at the 
All-Star Jam after the awards show, and Keith saw several of the West 
Point Glee Club cadets who had appeared on the telecast. He said, 
“We should get a picture taken with those guys.” So we went over 
and thanked them for their service to our country, and for singing with 
Trace Adkins, which had created one of the more magical moments 
that night. As we were talking, one cadet said to me, “I understand you 
were one of the award winners tonight.” I said, “Yeah,” and explained 
what the Broadcast Awards were about. As we said goodbye, he shook 
my hand, and I felt a little something in there. He explained it was a 
West Point single-leaf recognition pin (see inset). I didn’t really feel 
very worthy of receiving something from a soldier, but he just said, 
“Congratulations.” In the middle of all the music and the afterglow of a 
great TV show and all the awards, it was a sober, goose-bump moment 
that was pretty amazing.

It’s always very special to be acknowledged by your peers. Making 
this even more meaningful is the number of tremendous national 
talents, from satellite radio to daily shows to weekly syndication. To be 
judged as being among the outstanding shows in this format is, for me, 
a pretty big deal. 

What also made this award special was that the ACMs took place on 
the 17th anniversary of our first show. Just as gratifying as winning the 
ACM award is that we’ve still got the same team who started together 
17 years ago: Jo Hunt, who works at High Five Entertainment, and 
books our talent. And, Westwood One’s George Achaves is our writer, 
producer and engineer. George loves this show as much as I do because 
it’s pretty cool to sit with a different artist every week and just chat 
your way through the top 30. George then figures out how to make 
that into a three-hour show. It’s our small, but great team who get the 
show out every week with tons of help from Jim Reyland, Travis Turk 
and their crew at Audio Productions. And, of course, we wouldn’t be 
here without our parent of 17 years, Westwood One, and the great folks 
there. Our thanks to Norm Pattiz, Max Krasny, Donny Walker, 
Todd Alan and the entire WW1 team. 

ACM Large Market 
On-Air Personality 
Of The Year

ACM Major Market 
On-Air Personality 
Of The Year

ACM National  
On-Air Personality 
of The Year

ACM Radio Winners

Two To One: JD Cannon (c) is flanked by Sugarland’s Jennifer 
Nettles and Kristian Bush as he accepts his ACM Award. 

Stage A Coup: Blake Shelton (l) surprises JD Cannon onstage 
at the Country Expo for an impromptu ACM Radio Award 
acceptance speech. 

Knew Jack City: Hawkeye with Jack Ingram at the ACM Awards.

You’re How Old? The Dorsey Gang celebrates their 5,000th 
show at Billy Bob’s Texas with the help of friends and family. 
Pictured (l-r) are Hawkeye and wife Rebecca Carrell, Pat 
Green and Libby & Terry Dorsey.

Chicken DInner: Westwood One’s Pam Green and Todd Alan, 
Sugarland’s Jennifer Nettles, Lon Helton, Sugarland’s Kristian Bush, 
and WW1’s Donny Walker celebrate Helton’s first ACM honor.

Corps Training: According to Major Will Freds (Class 
of ’97), this commemorative pin bearing the U.S. 
Military Academy at West Point admissions motto, 
“The Corps starts here,” is reserved strictly for its 
officer graduates, current Cadets and those they 
regard as trusted individuals who reflect positively 
on the storied school. Each year 11,000 West Point applicants 
compete for just 1,300 openings.
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Tweet Treats
Despite its relatively small reach 

compared to Facebook and MySpace, 
Twitter is capturing much of Country 
radio’s attention today. KKGO/
Los Angeles Sr. Manager/Country 
Programming Charlie 
Cook says his station’s 
website has links to 
Facebook, MySpace 
and recommendation 
engine StumbleUpon. 
Still, Twitter is the 
focus for Go Country, 
particularly for 
promotions. “You go right to [listeners’] 
cell phones,” he explains. “The jocks 
tweet every hour while they’re on the air. 
We tweet about contesting and we set 
appointments [for listening].”

Brevity is forced upon Twitter 
users by a 140-character limit. One 
134-character liner reads, “If you tweet, 
join us at twitter.com/gocountry105 or 
find it on our web page. Follow us, and 
we’ll keep you up to date about cool 
stuff, like what and when to win.”

A recent shorter one: “Welcome to 
Wednesday, this is Tonya, I have Toby 
Keith tickets at 11:15,” from KKGO PD/
midday host Tonya Campos. A tweet 
from morning man Sean Parr was 
similarly compact: “Yes, Toby tickets 
at 6:10, Jimmy Buffet at 7:10 and more 
Toby tickets in the 8am hour.”

“There’s no question the 18-34s 
and 25-44s are overwhelmingly into 
it,” Cook says of texting and social 
networking. “According to the recent 
CMA study, only 50% of the core 
country audience has Internet access at 
home. But we know they all have cell 
phones. That’s why we’ve decided to do 
texting and Twitter.”

KKGO tweeted from the recent 
Stagecoach music festival and sent 
pictures to listeners. “It’s another way 
for them to get in touch with the station, 
and that’s what we like the most,” Cook 
says. “Any way you can stay in contact 
with the listeners and entice them to go 
and spend five or 10 minutes with the 

radio station, that has impact.”
To say that KKWF/Seattle 

and KBWF/San Francisco PD 
Scott Mahalick is a fan of social 
networks, particularly Twitter, is an 
understatement. “We have gone to a new 
level of interactivity,” he says. “We are 
hyper-enhancing the participation.”

KKWF’s “Twitter For Taylor” 
campaign, which was keyed around 
morning man Fitz and an upcoming 
Taylor Swift concert, drove the station’s 
combined MySpace, 
Facebook and Twitter 
database to 20,000 
participants in its first 
72 hours. “It’s the first 
time we said, ‘Let’s 
go where the people 
are,’” Mahalick says 
of the strategy. “I’ve 
never seen anything blow up so hot.”

Initially, listeners were encouraged to 
simply sign up for tweets from Fitz (@
followFitz). One such communication 
found the morning host soliciting 
questions for an upcoming interview 
with Swift. After building the audience, 
Mahalick changed his focus. “Now it’s 
about asking for tune-in,” he says. “You 
get your unfair advantage by being part 
of Twitter and Facebook. We’ll tell them 
to tune in tomorrow morning at 8:22am 
to win tickets.”

KFDI/Wichita 
OM/PD Beverlee 
Brannigan started 
her station’s Twitter 
account for its 
‘Listener Appreciation 
Show’ (@KFDILAS), 
but says she has 
continued to update it. 

“Now there are tweets about the ‘KFDI 
Big Money Mystery Voice Game’— how 
big the jackpot is, who won how much – 
that kind of thing.”

In a cross-promotion with the local 
CBS-TV affiliate, KYGO/Denver 
morning cohosts Kelly Ford and Mudflap 
tweeted from the Academy of Country 
Music Awards. 

Social-ish 
Party

How Stations Use Internet Networking
Can 140 characters help a Country station 

drive listening? Will a Facebook page 
deepen a radio station audience’s sense of 

community? One would think that the potential is 
there for radio, given the explosive growth of online 
social networks. 

According to Alexa.com and Comscore, Facebook 
is now the No. 3 site in America, MySpace ranks 
fifth and fast-growing Twitter is No. 15. Impressively, 
Facebook’s TSL is 25 minutes a day, while MySpace 
users average 20 minutes. And contrary to public 
perception, Twitter’s audience indexes strongly 
among 25-44s and is highly educated. 

Country Aircheck asked several programmers how 
they’re using social networking sites, and found that 
their approaches are evolving along with the growth 
and usage of the tools themselves.

Charlie Cook
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“Kelly was in one part of the venue and 
Mudflap was in another, and they were 
tweeting all night,” PD Joel Burke says. “It 
was a live diary of what was happening.”

Facebook Flavor
Beyond tactical tweets, Facebook 

provides stations with opportunities for more 
strategic imaging. WSIX 
(The Big 98)/Nashville 
PD Keith Kaufman, who 
maintains the station’s 
Facebook page, says 
posting updates has 
“absolutely become part 
of my daily routine.” 
He uses Facebook (and 
MySpace) to drive traffic to WSIX.com. “We 
have website goals, and it’s certainly a huge 
advantage to have a Facebook page with a lot 
of friends. We’re still growing this thing, but 
it takes time. A couple of months ago we had 
300 friends on Facebook; now we have 940.”

KYGO’s Burke also is a fan of Facebook. 
“It’s a big part of the communication with 
our morning show,” he says. “They’ll put 
a topic out there and get comments back. 
Kelly Ford will respond and get [listeners 
who posted comments] to call in at particular 
time. We’re using Facebook to not only 
feed the show from a topic standpoint, but 
also actually plot it out. “ Burke adds that 
his talent are usually online while they are 
on-air. “We talk about how to use that to our 
advantage in terms of being one more way to 
reach out and touch our listeners. It allows 
us to sound connected.”

The Personal Personality
While programmers are enthusiastic about 

the promotional and positioning attributes of 
social tools, they’re more guarded when it 

comes to what is expected 
from their air talent. 
WGSQ/Cookeville, TN 
PD Gator Harrison 
encourages his jocks 
to actively update their 
blogs and pages, but 
doesn’t force them to do 
it. “It’s got to be sincere 

to be effective,” he says. “It’s the same 
things you do on your show: talk about your 
personal life, talk about 
country music and the 
things that the listeners 
care about.”

WGH-FM/Norfolk 
OM John Shomby says 
he gives his jocks “some 
direction,” adding, “I want 
to make sure that with 
blogs, tweets and Facebook updates they are 
being themselves and not just a marketing 
machine. It gives the listeners who follow 

us a chance to get to know each of us on a 
more personal level.”

The situation is similar at KSCS/Dallas, 
where The Big 96.3’s social network pages 
are updated primarily by the promotions 
department, while jocks maintain their 
own pages. “This tends to allow their 
Facebook and Twitter updates to remain 
more personal,” says APD/MD Chris Huff. 
“We don’t want their pages to feel like 
impersonal, mandated 
marketing tools for the 
station. That kind of thing 
pretty much flies against 
the nature of these sites.” 

KFDI’s Brannigan 
agrees, “I encourage 
everyone to post 
something on Facebook 
daily. The trick is to say stuff people want 
to know about – not just hype the station 
promotion du jour. We try not to lapse into 

‘liner-speak,’ but work to keep it real.”
Cook says, “We don’t have hard-and-fast 

rules other than that I remind people they 
shouldn’t post anything they wouldn’t say 
on the air.” He warns his jocks not to share 
too much information. “I don’t want you 
guys telling listeners, ‘I’m going to be away 
from the phone because I’m going to the 
bathroom,’” he counsels. “We don’t want 
them turning [the radio] off.”

Akin to a personality’s profile, Keith 
Kaufman takes The Big 98’s overall 
responsibility as an online “friend” seriously. 
“I’m friends with someone only because 
people have asked me to be theirs,” he says. 
“I want people to reach out to me; I don’t 
want to be spam, or to sell anybody anything. 
I’ll just find something cool on our site and 
post that link. Just like on the air, you can’t be 
‘hypey.’ People will call bullshit.”

Managing The Workload
How much extra work does being 

active online require? Scott Mahalick says 
updating Twitter and Facebook isn’t a chore 
for his Wolf jocks. “With today’s digital 
technology, they don’t have to pull spots or 
music anymore,” he says. “I’ve got them 
re-engaged in communication with our 

audience again, rather than being bored in 
the studio. It’s not overload. If you do three 
good tweets a day, you’re good to grow your 
followers. If you do more than 15, people 
start to un-follow you. “

Kaufman asks his personalities to tweet 
and/or post on Facebook, but hasn’t specified 
how often. “Big D and Bubba do it; they’re 
way into it,” he says. “Billy Greenwood is 
taking requests for noontime via Twitter.” 
(Greenwood voice-tracks middays from sister 
station KSD/St. Louis.) Kaufman points out 
what you post is as important, if not more 
important, than how often. “Your subject line 
is critical, just like an e-mail. I want to grab 
their attention with a headline and then hit 
them with a link.”

While some jocks may drag their feet 
when it comes to social networking, Cook 
says they come around quickly. “You have to 
coach them, but once they start doing it they 
enjoy it.” 

Mahalick concurs, “They get instant 
gratification; there’s a lot of positive 
feedback.” And while he believes social 

networking updating is “easily manageable,” 
Mahalick knows on which side his bread is 
buttered. “I don’t want to dilute the content 
that’s coming out of the speakers.”

Visit Our Spacebook
Not all stations are aggressive about 

promoting their social networking on-air. 
KSCS’s Huff says his station keeps a lower 
profile. “Mention of our social networking 
sites on-air is strictly left to casual 
conversation and is not part of any organized 
marketing effort.” While KSCS hasn’t done 
any contesting strictly on Facebook or 
Twitter, Huff notes, “We have altered our 
contesting to include texting and solicits via 
video blogs on our main station website. 
We tend to allow the social network sites to 
remain as organic as possible.”

KFDI mentions its social network 
destinations, “but we don’t hype them,” 
Brannigan says. “That defeats the purpose.” 
And WGSQ’s Harrison, who says he’s 
exploring the concept of using social 
networks for contesting, says jocks are free 
to mention their MySpace or Facebook 
pages on-air if there is “a purpose to send 
them there. If you can make it make sense, 
then certainly.”

KYGO’s staff will congratulate contest 
winners on the station’s Facebook page. 
Night jock Flip has even created a Facebook 
KYGO point system, which will soon be 
used to reward listeners. “At a certain level 
of points, you’re in the running to win 
tickets to concerts,” PD Burke says. “It’s 
completely off the air.”

KKWF is also using social networking to 
recycle audience between databases. “Once 
we are engaged with 
these people on Twitter, 
if they are not a Wolf P1 
Pack member, we ask 
them to join,” Mahalick 
says. “We’ve seen a 
tremendous spike …we’re 
communicating with them 
in their space.” 

The Bottom Line
There’s an important advantage to social 

networking that can’t be found anywhere 
else, Mahalick believes. “Unlike a website, 
which is just a one-way push-out of 

e-mail or vice-versa, or a chat room – you 
might or might not be there – this is live, 
interactive and right now,” he says. “There’s 
tremendous communication going on across 
those platforms.”

Social networking adds flexibility to 
communication with listeners that wouldn’t 
otherwise exist, explains WGH-FM’s 
Shomby, who reports that his station uses 
Facebook, MySpace and Twitter. “It connects 
us with our audience on a more personal 
level. We can create listening instances for 
spur-of-the-moment special things – a guest 
drops by, we get a special pair of tickets to 
something. Putting it on a website would be 
too late.”

Although Country listeners lag those 
of most other formats in their online 
activity, KSCS’s Huff takes the long view, 
observing, “We realize it may be a very 
small percentage of our audience that is truly 
active on social networking sites, but anyone 
who’s seen the sites’ growth curves has to 
take notice and realize it’s probably better to 
be involved with them earlier than later.”

WGSQ’s Harrison puts it simply: “It’s 
another way to reach your listeners. It’s 
important to them; it’s a part of their lives.”

                                                             CAC
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LEGEND: Following each station’s call letters and market are its 
Arbitron 12+ shares from Fall 2008 and Fall 207. Next comes the Fall 
‘08 Arbitron metro cume, followed by the Fall ‘07 figures. After that 
are the station’s 2008 and 2007 revenues, listed in millions, except 
in “Totals,” where actual figures for cume and revenue are shown.
 Note that share and cume figures for  Atlanta, Dallas, Detroit, 
Houston, Philadelphia, Riverside, San Francisco and Washington, 
DC are based on PPM data, 6+.
 A note of “na” means a figure was either not available or not 
applicable. A “+” indicates a Classic Country outlet.
 BIA is the source for all revenue and ownership data; all rat-
ings information comes from Arbitron. The first set of figures 
under “Totals” shows the number of Country stations owned by 
the operator at the end of 2008. All totals for previous years also 
came from BIA and represent the totals for the stations owned 
that year. Some previous-year revenue figures have been adjust-
ed to match updates made by BIA.

Ratings & 
Revenue 

Companies

Country’s toP

Eighteen companies made $10 million or more from their Country outlets in 2008, one 
fewer than last year. Clear Channel once again led the pack with more than $379 million 
in Country revenues. Clear Channel also led the way in listeners, with a cume that 

topped 11 million Country listeners per week.
  Country Aircheck’s overview of Country’s top revenue and audience companies features 
year-to-year trends in both categories, plus ratings comparisons from Fall ‘08 to Fall ‘07, 
for every Country station owned by the top operators.
	 	 You’ll	note	that	Clear	Channel’s	revenue	and	cume	numbers	jumped	significantly	from	
last year, as a number of Country outlets that had been placed in the Aloha Station Trust 
were repatriated into the Clear Channel family. Four Country outlets remain in the AST, 
which is a privately owned company that operates radio and TV stations previously owned 
by Clear Channel. Stations were placed in that trust as part of CC’s plans to take the company 
private.
  It’s	impossible	to	present	all	2000+	Country	stations	in	the	USA,	so	this	list	is	confined	to	
companies with at least $10 million in revenue from their Country outlets. If your company 
or station has inadvertently been omitted, please let us know.

CouNTRy CoMPANIES
REVENuE RANKER

Here’s how the companies listed on these pages rank by 2008 revenue (in millions of 
dollars). The data is compiled from individual station revenues for each year as provided 
by BIA. For comparison purposes, previous years’ total company revenues and revenue 
rankings follow, with the company’s rank for that year following the revenue figure.

Owner 2008 2007 2005 2003 1996
1. Clear Channel $379.1 $365.6/1 $440.6/1 $416.7/1 $76.3/4
2. CBS Radio $147.9 $172.0/2 $218.7/2 $225.4/2 $167.0/1
3. Citadel $138.0 $167.0/3 $104.5/3 $97.5/3 $32.2/7
4. Cumulus $106.7 $112.6/4 $66.9/5 $67.2/5 --
5. Cox $71.0 $71.6/5 $70.1/4 $69.8/4 $35.5/6
6. Entercom $36.7 $39.9/8 $22.5/12 $21.9/12 --
7. Beasley $34.9 $40.1/7 $34.9/8 $28.5/10 $21.8/11
8. Regent $32.0 $33.1/9 $26.1/11 $26.4/11 --
9. Lincoln Fin. Media $29.0 $30.7/10 $33.1/10 $35.3/8 --

10. Gap $22.8 $24.2/12 -- -- --
11. Bonneville $21.6 $24.4/11 -- -- --
12. Max Media $17.3 $14.3/16 $12.9/16 -- --
13. Wilks $15.6 $18.1/13 -- -- --
14. Journal $15.0 $16.2/14 $16.4/13 $16.3/14 --
15. Hall $14.4 $15.9/15 $14.4/14 $13.1/15 --
16. Saga $14.1 $14.2/17 $13.1/15 $12.5/17 --
17. Mt. Wilson $12.5 $13.5/18 -- -- --
18. Greater Media $9.9 $11.7/18 $10.7/19 -- --

Calls/City 12+ Share Cume (00) Revenue (in millions)

 CBS Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

 Beasley Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

 Bonneville Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

CouNTRy CoMPANIES
AuDIENCE RANKER

Here’s how the companies listed on these pages rank by 2008 metro weekly cume audience, 
according to BIA. Previous years’ cume and cume rankings follow, with the company’s rank for that 
year following the cume figure. Please note that share and cume figures for Atlanta, Chicago, Dallas, 
Detroit, Houston, Los Angeles, Philadelphia, Riverside and Philadelphia are based on PPM data, 6+.

Owner 2008 2007 2005 2003 1997
1. Clear Channel 11,091,600 9,258,500/1 10,917,000/1 10,156,500/1 2,796,800/3
2. CBS Radio 5,044,100 4,213,400/2 5,035,900/2 4,976,300/2 5,226,600/1
3. Citadel 3,399,900 3,846,500/3 2,466,400/3 1,988,800/3 961,800/10
4. Cumulus 3,196,700 2,397,400/5 1,565,800/6 1,660,800/5 983,900/8
5. Cox 2,927,700 2,871,100/4 1,854,900/4 1,798,400/4 989,100/7
6. Entercom 1,642,600 1,444,170/7 733,400/10 697,300/10 --
7. Beasley 1,255,600 1,384,100/8 1,039,300/8 791,800/8 761,700/11
8. Mt. Wilson 1,037,200 444,700/14 -- -- --
9. Bonneville 705,700 765,700/9 -- 581,200/13 --

10. Regent 703,600 730,100/10 580,100/12 687,600/11 --
11. Lincoln Fin. Md 564,300 545,500/12 625,300/11 631,800/12 755,400/12
12. Wilks 536,900 635,700/11 -- -- --
13. Gap 495,600 534,600/13 -- -- --
14. Hall 448,300 424,400/16 414,300/14 382,800/16 --
15. Journal 415,100 429,900/15 470,100/13 391,800/15 --
16. Greater Media 354,000 331,200/17 314,100/13 -- --
17. Max Media 243,100 260,200/18 281,700/14 259,400/15 --
18. Saga 159,100 151,100/19 163,400/17 133,800/18 --

WSoC/Charlotte 5.3 5.9 2,532 2,453 $8.2 $8.4 
WuSN/Chicago* 4.0 2.8 10,946 6,329 $19.6 $27.1 
KWLI/Denver 1.7 1.4 1,301 1,008 $2.4 $3.5 
WyCD/Detroit* 4.8 3.4 8,175 4,370 $9.9 $11.0 
KILT/Houston* 2.9 4.0 8,337 8,756 $23.9 $23.8 
KMLE/Phoenix 2.4 3.4 2,748 3,182 $14.3 $15.7 
WDSy/Pittsburgh 5.4 6.0 2,686 2,664 $7.3 $9.4 
KuPL/Portland 4.2 4.3 1,936 2,003 $7.3 $8.5 
KFRG/Riverside* 4.0 3.9 2,748 1,858 $10.0 $14.5 
KNCI/Sacramento 3.7 3.9 1,821 2,006 $7.6 $10.0 
KMPS/Seattle 3.7 4.9 3,417 3,535 $17.2 $17.0 
WQyK/Tampa 4.2 5.5 2,622 2,813 $13.2 $15.0 
KVFG/Victor Valley, CA 2.5 1.0 206 156 $.5 $.7 
WIRK/West Palm Beach 4.0 5.1 966 1,001 $6.5 $6.5
 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008* 15 52.8 5,044,100 $147,900,000 
 2007* 15 55.5 4,213,400 $172,025,000 
 2005 20 99.8 5,035,900 $218,650,000 
 2003 23 97.5 4,976,300 $224,975,000

 *2008 share and cume figures for Chicago, Detroit and Riverside are based on Nov. 2008 
PPM data, 6+. 2008 and 2007 share and cume figures for Houston are based on Nov. 2008 
and 2007 PPM data, 6+. 

 In addition to the 14 stations listed above, CBS Radio also owns one Country station in 
a non-rated market, according to BIA data. The station contributed to station and revenue 
totals, but not to ratings totals.

WKXC/Augusta, GA 7.4 8.6 716 824 $2.4 $2.4
WKML/Fayetteville, NC 8.2 9.3 714 623 $4.4 $4.7
KBET-AM/Las Vegas+ 0.6 -- 180 -- $.1 --
KCyE/Las Vegas 2.6 3.4 1,235 1,369 $3.0 $5.0
WKIS/Miami 2.4 3.3 2,819 2,764 $10.5 $12.1
WXTu/Philadelphia* 3.9 5.4 6,892 8,170 $14.5 $16.0
 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 6 25.1 1,255,600 $34,900,000 
 2007 5 30.0 1,384,100 $40,100,000 
 2005 5 33.4 1,039,300 $37,580,000 
 2003 4 25.9 791,800 $28,550,000

*2008 and 2007 share and cume figures for Philadelphia are based on Nov. PPM data, 6+.

WuBE/Cincinnati 7.1 7.6 2,675 2,963 $12.4 $11.7
WyGy/Cincinnati 1.2 2.0 834 1,036 $1.0 $2.2
WIL/St. Louis 5.2 6.0 3,548 3,658 $8.2 $8.6 

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 3 13.5 705,700 $21,600,000 
 2007 3 15.6 765,700 $24,400,000
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Calls/City 12+ Share Cume (00) Revenue (in millions)

 Cumulus Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

 Citadel Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Calls/City 12+ Share Cume (00) Revenue (in millions)

 Cox Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

  Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

 Clear Channel Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

KBCy/Abilene, TX 11.3 11.1 239 305 $1.1 $1.3 
WKAK/Albany, GA 5.8 6.5 138 143 $.7 $.7 
WWWW/Ann Arbor, MI 5.2 5.2 325 411 $2.3 $2.5 
WPKR/Appleton, WI 3.9 4.1 321 388 $1.4 $1.5 
WQCB/Bangor, ME 13.7 16.4 430 454 $2.1 $2.3 
KAyD/Beaumont, TX 4.7 4.8 330 326 $1.2 $1.1 
KHAK/Cedar Rapids, IA 16.8 15.7 510 432 $3.5 $3.8 
WKoR/Columbus, MS 9.1 7.1 178 175 $.7 $.7 
KPLX/Dallas* 4.7 3.1 12,640 5,110 $22.0 $23.0 
WJoD/Dubuque, IA 7.7 8.7 307 281 $.9 $1.8 
KAMo/Fayetteville, AR 3.1 4.3 233 267 $.4 $.6 
KQSM/Fayetteville, AR 2.1 3.2 293 294 $.4 $.5 
KoMS/Ft. Smith, AR 8.5 9.6 360 368 $.7 $.7 
KEKB/Grand Junction, Co 9.4 8.0 249 209 $1.1 $1.0 
WPCK/Green Bay, WI 6.3 4.2 305 287 $.7 $1.0 
WWFF/Huntsville 1.7 -- 255 -- $.4 ---

KRST/Albuquerque 3.1 3.2 824 774 $3.5 $3.8 
WCTo/Allentown, PA 12.1 11.7 1,599 1,530 $5.3 $5.5 
WKHX/Atlanta* 5.9 4.0 7,343 4,132 $17.0 $22.6
WEBB/Augusta, ME 6.9 7.5 166 198 $.7 $1.2 
WHWK/Binghamton, Ny 15.0 14.1 536 539 $2.0 $2.4 
KQFC/Boise, ID 4.7 5.4 424 516 $2.3 $2.2 
KIZN/Boise, ID 5.4 6.3 490 638 $2.7 $3.2 
WIWF/Charleston, SC 3.3 3.0 529 552 $1.2 $1.3
WoGT/Chattanooga 2.1 3.9 292 390 $.8 $.8 
KATC/Colorado Springs 4.7 6.5 574 671 $1.7 $1.7 
WPKQ/Concord, NH 1.4 1.6 97 116 $1.0 $1.0 
KSCS/Dallas* 4.0 2.9 9,417 4,550 $14.2 $17.2 
KHKI/Des Moines 5.4 5.3 636 666 $2.1 $2.4 
KJJy/Des Moines 4.5 6.4 512 716 $2.4 $2.4 
WXTA/Erie, PA 6.0 6.7 372 369 $1.1 $.9 
WFBE/Flint, MI 4.3 6.5 420 542 $1.4 $2.2 
WTNR/Grand Rapids 2.4 3.3 542 798 $1.7 $2.1 
WCAT/Harrisburg 2.6 2.4 352 322 $1.4 $1.4 
WGoC/Johnson City, TN+ 0.6 1.1 78 107 $.1 $.2 
WIVK/Knoxville 22.9 18.2 2,591 2,479 $11.3 $13.5 
KXKC/Lafayette, LA 3.7 6.3 659 733 $2.4 $2.8 
WIoV/Lancaster, PA 6.5 8.1 697 705 $4.4 $4.9 
WITL/Lansing, MI 12.0 11.0 773 821 $3.1 $3.3 
WGKX/Memphis 6.0 6.2 1,498 1,406 $4.4 $5.6 
KATM/Modesto, CA 10.5 8.3 859 859 $6.0 $7.5 
WMDH/Muncie, IN 8.9 10.4 326 338 $1.5 $1.8 
WLAW/Muskegon, MI 4.1 2.7 98 86 $.4 $.4 
WKDF/Nashville 4.8 5.0 2,178 1,888 $7.3 $7.5 
WoKQ/Portsmouth, NH 7.2 9.6 680 665 $5.9 $6.1 
KBuL/Reno 5.0 5.5 521 503 $2.0 $2.0 
KKAT/Salt Lake City+ 1.9 3.5 817 705  $3.8 $3.9 
KuBL/Salt Lake City 4.1 3.5 2,007 1,934 $5.3 $6.5 
KIIM/Tucson 7.7 8.8 1,495 1,383 $7.2 $7.7 
WFFN/Tuscaloosa, AL 3.2 4.0 159 133 $.3 $.3 
WSJR/Wilkes Barre 3.1 1.9 431 408 $.9 $.9  

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 37 206.0 3,399,900 $138,000,000 
 2007 41 219.1 3,846,500 $167,030,000 
 2005 37 222.0 2,466,400 $104,200,000 
 2003 29 197.9 1,998,900 $88,760,000 

 *2008 share and cume figures for Atlanta and Dallas are based on Nov. 2008 PPM data, 6+. 

 In addition to the 35 stations listed above, Citadel also owns two Country stations in non-rated markets, 
according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals.

WZZK/Birmingham 7.7 8.1 1,856 1,696 $6.4 $6.0 
WNCB/Birmingham 1.2 1.3 593 602 $1.3 $1.3 
WHKo/Dayton 8.3 10.5 1,815 1,829 $5.6 $5.7 
KKBQ/Houston* 4.3 3.7 9,158 9,865 $18.0 $17.8 
KTHT/Houston* 2.1 3.2 5,671 6,469 $4.5 $4.6 
WQNu/Louisville 3.6 -- 959 -- $1.8 --
WRKA/Louisville+ 4.8 2.8 1,201 813 $.6 $.9 
WWKA/orlando 6.3 4.6 2,067 1,831 $11.4 $11.6 
WKHK/Richmond 7.5 6.5 1,560 1,421 $7.0 $7.9 
KKyX/San Antonio+ 1.1 1.0 464 456 $1.2 $1.2 
KCyy/San Antonio 5.0 4.5 2,467 2,245 $8.2 $8.2 
KWEN/Tulsa 8.1 7.2 1,436 1,484 $5.0 $5.3 
 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008* 13 60.0 2,924,700 $71,000,000 
 2007* 13 53.4 2,871,100 $71,575,000 
 2005 11 49.3 1,854,900 $70,100,000  
 2003 9 53.3 1,798,400 $68,350,000  

 *2008 and 2007 share and cume figures for Houston are based on Nov. PPM data, 6+, for those years.
In addition to the 12 stations listed above, Cox also owns one Country station in a non-rated market, ac-
cording to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals. 

WoBB/Albany, GA 5.1 3.6 145 115 $.6 $.7 
KBQI/Albuquerque 3.6 3.7 812 791 $1.2 $1.3 
KASH/Anchorage, AK 3.6 5.3 251 371 $1.1 $1.3 
WKSF/Asheville, NC 16.5 15.0 742 796 $5.5 $5.5 
WCoH/Atlanta* 0 0 0 0 $.2 $.2 
WWLG/Atlanta*+ 1.0 -- 1,384 -- $4.0 --
WuBL/Atlanta* 1.8 2.3 5,288 3,248 $11.4 $16.0 
KASE/Austin 4.8 5.3 1,905 1,719 $8.5 $9.4 
KVET/Austin 5.1 6.0 1,759 1,933 $7.5 $7.6 
WPoC/Baltimore 7.3 6.9 3,539 3,702 $15.1 $17.6 
WyNK/Baton Rouge 3.8 5.9 778 921 $4.0 $5.3 
KyKR/Beaumont, TX 7.1 5.0 553 458 $1.1 $1.5 
WKNN/Biloxi, MS 5.7 6.8 433 547 $1.3 $1.6 
WDXB/Birmingham 6.2 4.7 1,209 968 $1.6 $1.7 
KBMR/Bismarck, ND 13.1 9.9 138 124 $.4 $.6 
KQDy/Bismarck, ND 9.8 12.2 215 226 $.9 $1.2 
KAGG/Bryan, TX 5.5 7.6 215 222 $.9 $.9 
WEZL/Charleston, SC 6.1 7.1 730 905 $2.7 $2.8 
WKKT/Charlotte  5.9 5.6 2,799 2,831 $7.2 $7.2
WuSy/Chattanooga, TN 13.4 15.4 1,051 1,215 $5.2 $5.7 
WLND/Chattanooga, TN 5.7 3.6 512 374 $.4 $.3 
KoLZ/Cheyenne, Wy 11.1 12.1 152 146 $.7 $.8 
WGAR/Cleveland 6.7 6.5 2,694 2,890 $9.0 $9.8 
KCCy/Colorado Springs 4.9 5.2 661 705 $2.5 $2.9 
WCoS/Columbia, SC 5.2 5.6 642 788 $3.4 $3.6 
WSTH/Columbus, GA 4.9 3.7 211 183 $.8 $1.2 
WCoL/Columbus, oH 7.1 7.0 2,229 2,293 $8.7 $9.2 
KRyS/Corpus Christi, TX 4.6 6.4 419 524 $1.6 $1.9 
KFXR/Dallas* 0 0.5 0 873 $.8 $1.2 
WDTW/Detroit* 2.6 2.2 5,777 2,796 $4.8 $5.9 
WQRB/Eau Claire, WI 10.4 11.2 316 330 $2.2 $2.1 
WATQ/Eau Claire, WI 6.7 7.0 184 210 $.5 $.5 
KHEy/El Paso, TX 3.9 3.9 693 615 $1.3 $1.8 
KKIX/Fayetteville, AR 10.2 12.9 672 703 $2.8 $2.9 
KHGE/Fresno 2.1 1.6 506 387 $1.3 $1.3 
WCKT/Ft. Myers, FL 2.9 2.0 610 512 $.7 $.9 
WAVW/Ft. Pierce, FL 5.4 5.3 680 658 $2.1 $2.4
KMAG/Ft. Smith, AR 9.3 7.7 533 485 $1.3 $1.5 
KSNR/Grand Forks, ND-MN 6.3 6.0 150 117 $.6 $.6 
WBCT/Grand Rapids 5.9 7.5 1,146 1,409 $5.4 $6.4 
WTQR/Greensboro, NC 6.4 5.7 2,067 1,756 $5.1 $7.0 
WESC/Greenville, SC 6.3 6.8 1,393 1,280 $4.1 $4.3 
WSSL/Greenville, SC 5.6 10.0 1,440 1,614 $5.1 $6.1 
WRBT/Harrisburg 6.9 8.0 861 896 $3.3 $3.8 
WKCy/Harrisonburg, VA 10.9 15.9 212 293 $2.3 $2.5 
WWyZ/Hartford 7.0 7.7 1,855 1,849 $8.8 $10.4 
WTCR/Huntington, WV 11.6 10.6 592 646 $2.1 $2.1 
WDRM/Huntsville, AL 12.0 11.0 1,111 1,062 $4.8 $4.9 
WMSI/Jackson, MS 6.9 4.7 599 553 $3.4 $3.7 
WQIK/Jacksonville, FL 7.2 6.6 1,954 1,874 $5.1 $5.5 
KWNR/Las Vegas 4.7 4.8 1,671 1,910 $8.8 $9.0 
WBuL/Lexington, Ky 9.3 9.3 1,221 1,129 $3.5 $3.8 
WIMT/Lima, oH 13.8 15.8 384 352 $1.3 $1.4 
KMJX/Little Rock 4.8 1.6 513 na $2.0 $1.7 
KSSN/Little Rock 8.0 10.1 936 1,018 $4.9 $5.1 
WAMZ/Louisville 7.8 9.2 1,834 1,940 $8.0 $8.5 

Ratings & Revenue

WMAD/Madison, WI 4.7 4.5 539 497 $2.1 $2.0 
KTEX/McAllen, TX 7.5 5.8 1,138 1,220 $2.9 $3.0
WMSo/Meridian, MS 6.2 8.1 88 106 $.5 $.5
WMIL/Milwaukee 6.6 5.8 2,196 2,250 $7.0 $8.0 
KEEy/Minneapolis 6.8 6.4 4,058 4,254 $15.0 $17.2
WKSJ/Mobile 7.8 7.9 982 912 $4.4 $4.6
KToM/Monterey 2.5 3.4 417 484 $1.5 $1.7 
WMuS/Muskegon, MI 12.9 10.3 332 360 $1.3 $1.4 
WSIX/Nashville 5.8 6.4 1,827 1,728 $5.0 $6.7 
WRWC/Newburgh, Ny 0 0 0 0 $.3 $.3 
WNoE/New orleans 6.1 6.7 1,538 1,589 $5.1 $6.2 
KTST/oklahoma City 5.7 6.6 1,464 1,539 $2.7 $2.7 
KXXy/oklahoma City 4.2 5.0 1,189 1,423 $4.4 $4.6 
KXKT/omaha 6.3 8.4 841 1,040 $5.1 $5.2 
KTWI/omaha 1.1 2.6 373 472 $1.0 $1.3 
WPAP/Panama City, FL 10.5 13.9 319 353 $1.4 $2.0 
WNuS/Parkersburg, WV 11.9 12.2 336 331 $.7 $.6 
KNIX/Phoenix 3.6 4.3 3,289 3,898 $15.8 $18.8 
WRWD/Poughkeepsie, Ny 4.9 7.3 287 339 $2.7 $2.6 
WLLR/Quad Cities, IA-IL 15.9 17.6 861 899 $3.8 $4.4 
WRDu/Raleigh 1.8 2.4 877 902 $5.2 $5.2 
KTDD/Riverside 0.2 0.9 261 322 $.6 $.8 
WyyD/Roanoke, VA 4.6 5.8 527 527 $2.5 $2.4 
KMFX-FM/Rochester, MN 6.8 4.8 249 225 $1.3 $1.3 
WRoo/Rochester, Ny 0.5 0.5 229 185 $.5 $.4 
WWFG/Salisbury, MD 10.1 8.1 783 629 $1.7 $1.6 
KTMy/Salt Lake City 0.9 0.8 546 na $1.6 $1.7 
KAJA/San Antonio 4.7 5.2 2,354 2,711 $8.2 $8.2 
KRPT/San Antonio 0 0 0 0 $.9 $1.0 
KuSS/San Diego 2.0 1.9 1,554 1,645 $2.0 $2.7 
WCTQ/Sarasota 5.0 5.3 831 691 $1.8 $1.8 
KNBQ/Seattle 0.6 0.6 837 724 $1.7 $1.9
KIXZ/Spokane 4.3 5.6 666 838 $1.4 $1.5 
WPKX/Springfield, MA 6.3 5.4 668 702 $1.7 $2.3 
KSWF/Springfield, Mo 3.0 4.8 328 497 $1.4 $1.5 
KSD/St. Louis 3.7 3.6 2,825 2,855 $5.2 $5.6 
WBLJ/Sunbury, PA 0.9 0.5 47 42 0 0
WBBS/Syracuse 11.3 13.0 1,176 1,235 $5.2 $5.6 
WTNT/Tallahassee, FL 6.2 5.4 450 450 $1.7 $2.0 
WFuS/Tampa 3.6 2.9 2,246 2,602 $5.9 $7.0 
WCKy/Toledo 1.4 1.7 262 na $1.1 $1.2 
WWZD/Tupelo, MS 9.8 9.5 443 463 $.7 $.9 
WTXT/Tuscaloosa, AL 5.4 6.3 228 na $1.2 $1.2 
WACo/Waco 15.9 14.0 502 482 $2.1 $2.5 
WMZQ/Washington, DC* 3.5 3.1 6,220 3,767 $12.6 $13.8 
WoVK/Wheeling, WV 14.6 16.8 415 461 $1.0 $1.7 
KZSN/Wichita 5.2 8.0 520 829 $2.7 $3.1 
WByL/Williamsport, PA 4.6 5.1 107 125 $.4 $.4 
WDSD/Wilmington, DE 2.2 1.8 381 433 $3.2 $2.9 
WuSQ/Winchester, VA 17.8 16.4 534 553 $2.7 $2.8

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008* 125 658.4 11,091,600 $379,050,000 
 2007 111 571.2 9,258,500 $365,595,000 
 2005 181 1,075.0 10,917,900 $440,600,000 
 2003 183 1,052.0 10,156,500 $412,335,000 

*2008 share and cume figures for Atlanta, Dallas, Detroit and Washington, DC are based on Nov. 
2008 PPM data, 6+. Clear Channel placed more than 100 stations in the Aloha Station Trust in July 2007 
as part of taking the company private. Of those stations, 27 were Country. There are four Country sta-
tions remaining in the AST, with many of them returning to the CC fold in the last year. 

In addition to the 106 stations listed above, Clear Channel also owns 19 Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals.
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Calls/City 12+ Share Cume (00) Revenue (in millions)

Cumulus (continued) Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Entercom Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Greater Media Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Hall Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Journal Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Lincoln FInancial Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Max Media Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Mt. Wilson Fa ’08 Fa ’07 Fa ’08 Fa ‘07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Regent Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Saga Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Wilks Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

Calls/City 12+ Share Cume (00) Revenue (in millions)

Gap Fa ’08 Fa ’07 Fa ’08 Fa ’07 2008 2007

WPAW/Greensboro, NC 5.1 5.6 1,708 1,553 $3.8 $3.9
WDAF/Kansas City 3.3 3.8 1,546 1,873 $3.6 $4.3 
WMC-AM/Memphis+ 0.4 -- 130 -- $1.1 --
KWJJ/Portland 5.0 4.9 2,333 2,338 $6.5 $7.1
WBEE/Rochester, Ny 9.4 10.1 1,679 1,839 $6.3 $6.9
KBWF/San Francisco* 2.0 1.7 5,521 2,980 $6.8 $7.0
KKWF/Seattle 2.7 3.3 2,358 2,658 $6.3 $7.4
WGGy/Wilkes Barre 6.7 7.9 1,151 1,176 $3.4 $3.4
WGGI/Wilkes Barre 0 0 0 0 0 0

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 9 34.6 1,642,600 $36,700,000 
 2007 8 37.3 1,444,170 $39,900,000 
 2005 5 28.3 733,400 $22,525,000 
 2003 6 31.6 697,300 $20,700,000

WKLB/Boston 4.0 3.7 3,540 3,312 $9.9 $11.7
 

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 1 4.0 354,000 $9,900,000 
 2007 1 3.7 331,200 $11,700,000 
 2006 1 3.8 314,100 $10,700,000 
 2005 1 4.2 na $8,500,000 

WoKo/Burlington, VT 16.4 17.3 856 928 $3.7 $3.7
WPCV/Lakeland, FL 13.4 13.9 1,136 1,002 $4.6 $5.0
WCTy/New London, CT 10.7 12.4 527 496 $2.2 $2.3
WCTK/Providence 6.4 5.5 1,964 1,818 $3.9 $4.9

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 4 46.9 448,300 $14,400,000 
 2007 4 49.1 424,400 $15,925,000 
 2005 4 50.2 414,300 $14,400,000 
 2003 4 47.0 382,800 $11,200,000 

KTTS/Springfield, Mo 13.8 15.9 927 971 $3.8 $3.7
KVoo/Tulsa 6.7 5.0 1,036 880 $3.6 $3.8
KXBL/Tulsa 4.0 4.2 653 688 $1.9 $2.1
KFDI/Wichita 8.9 12.7 978 1,122 $4.1 $4.6
KFTI-AM/Wichita 3.0 3.2 249 331 $1.2 $1.5
KFTI/Wichita 2.7 2.7 308 307 $.4 $.4

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 6 39.1 415,100 $15,000,000 
 2007 6 43.7 429,900 $16,155,000 
 2005 5 48.1 470,100 $16,425,000 
 2003 5 44.2 391,800 $15,950,000 

KyGo/Denver 4.7 5.4 2,948 2,959 $19.2 $19.9
KSoQ/San Diego 0 0 0 0 0 0
KSoN/San Diego 4.6 5.2 2,695 2,496 $9.8 $10.8 

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 3 9.3 564,300 $29,000,000 
 2007 3 10.6 545,500 $30,675,000 
 2005 5 10.7 625,300 $33,050,000 
 2003 4 12.2 631,800 $35,300,000 

WooZ/Marion, IL 10.4 12.0 318 350 $1.2 $1.2 
WGH-FM/Norfolk 5.5 6.9 1,757 1,896 $7.1 $8.2
WWBE/Sunbury, PA 11.4 10.0 356 323 $.6 $.6
WyGL/Sunbury, PA 0 0 0 0 0 0
WLGL/Sunbury, PA 0 0 0 0 0 0

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 11 27.3 243,100 $17,300,000 
 2007 12 29.4 260,200 $14,250,000 
 2006 12 27.5 281,700 $12,670,000 
 2005 12 28.5 259,400 $12,900,000 

 In addition to the five stations listed above, Max Media also owns six Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals.

KKGo/Los Angeles* 2.4 1.5 10,372 4,447 $12.5 $13.0
 

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 1 2.4 1,037,200 $12.5
 2007 2 1.5 444,700 $13.5

*2008 share and cume figures for Los Angeles are based on Nov. 2008 PPM data, 6+.

WGNA/Albany, Ny 9.8 9.7 1,459 1,442 $6.5 $7.2
WBWN/Bloomington, IL 10.3 9.5 297 279 $2.4 $2.4
WyRK/Buffalo 9.9 9.6 1,865 1,897 $8.7 $8.9
WKDQ/Evansville, IN 10.6 11.7 542 556 $2.4 $2.6
KuAD/Ft. Collins, Co 7.6 8.1 633 744 $3.9 $3.7
KMDL/Lafayette, LA 6.4 8.2 809 976 $3.1 $2.8
WFyR/Peoria, IL 6.1 6.2 435 408 $1.3 $1.6
WWJo/St. Cloud, MN 7.8 8.6 357 384 $1.6 $1.8
WFRG/utica-Rome, Ny 12.2 12.1 639 615 $2.1 $2.2 

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 10 80.7 703,600 $32,000,000 
 2007 10 83.7 730,100 $33,100,000 
 2005 11 115.3 580,100 $26,100,000 
 2003 13 128.6 687,600 $31,415,000 

 In addition to the nine stations listed above, Regent also owns one Country station in a non-rated mar-
ket, according to BIA data. That station contributes to station and revenue totals, but not to ratings totals.

WIXy/Champaign, IL 8.6 10.3 343 350 $2.5 $2.6
WVVR/Clarksville, TN 12.3 9.8 421 316 $2.0 $2.1
WQNy/Ithaca, Ny 14.7 21.9 213 245 $1.6 $1.5
KDXy/Jonesboro, AR 14.6 15.7 237 191 $1.6 $1.5
WPoR/Portland, ME 4.7 6.2 310 367 $2.4 $2.8
WNAX/Sioux City, IA 1.6 1.5 67 41 $.5 $.4

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 10 56.5 159,100 $14,100,000 
 2007 10 65.4 151,100 $14,175,000
 2005 10 62.7 163,400 $13,075,000
 2003 9 50.5 133,800 $9,875,000

 In addition to the six stations listed above, Saga also owns four Country stations in non-rated markets, 
according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals. 

WHoK/Columbus, oH 3.0 3.9 1,169 1,226 $1.8 $1.9
WNKK/Columbus, oH 0.7 1.2 410 571 $.4 $.5
KBEQ/Kansas City 4.3 3.7 1,706 1,952 $4.5 $5.5
KFKF/Kansas City 4.1 5.3 1,613 2,170 $7.0 $7.1
KLLL/Lubbock, TX 9.3 9.8 471 438 $1.9 $2.1

 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 5 21.4 536,900 $15,600,000 
 2007 5 23.9 635,700 $18,100,000 

KEAN/Abilene, TX 9.6 9.9 270 310 $1.1 $1.2
KyyW/Abilene, TX 2.3 2.3 81 66 $.1 $.1
KATP/Amarillo, TX 4.1 6.3 233 228 $.3 $.3
KCTR/Billings, MT 15.2 13.8 321 287 $1.8 $2.1 
KWyy/Casper, Wy 8.6 7.9 112 103 $.4 $.4
KCGy/Cheyenne, Wy 1.0 1.1 25 33 $.4 $.5
KKCB/Duluth, MN 9.1 9.7 363 392 $.8 $.9
KNGT/Lake Charles, LA 6.0 6.5 216 222 $1.4 $1.5
KLAW/Lawton, oK 17.6 18.8 256 270 $1.4 $1.3
KQBR/Lubbock, TX 4.4 5.1 268 278 $.8 $.9
KyKS/Lufkin, TX 17.3 16.0 377 357 $1.8 $2.0
KoRD/Richland, WA 7.5 7.0 282 289 $1.6 $1.5
KXKS/Shreveport, LA 3.9 4.8 400 437 $1.7 $1.6
KWKH/Shreveport, LA 1.8 1.7 168 233 $.3 $.4
KKyR/Texarkana, TX-AR 17.2 16.2 370 308 $1.9 $2.0
KEZJ/Twin Falls, ID 8.0 9.5 222 238 $.6 $.7
KNuE/Tyler, TX 7.0 7.2 507 545 $2.0 $2.1
KWFS/Wichita Falls, TX 6.1 8.9 161 216 $.4 $.5
KuTI/yakima, WA 2.5 2.3 100 113 $.1 $.1
KDBL/yakima, WA 4.9 2.7 224 166 $.4 $.6
 
ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008 25 154.1 495,600 $22,800,000 
 2007 26 161.6 534,600 $24,180,000

 In addition to the 20 stations listed above, Gap also owns five Country stations in non-rated markets, 
according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals.

Ratings & Revenue

WFMS/Indianapolis 8.8 8.5 2,737 2,417 $12.1 $12.2 
KuSJ/Killeen, TX 8.5 8.3 431 374 $2.0 $1.8 
KyKZ/Lake Charles, LA 13.9 14.5 423 388 $2.5 $2.2 
WLXX/Lexington 7.8 6.7 803 699 $2.0 $2.1 
WDEN/Macon, GA 9.3 10.3 558 538 $2.1 $2.5 
WHKR/Melbourne 6.0 6.8 668 688 $1.6 $2.1 
WyoK/Mobile 2.0 3.3 384 423 $.5 $.9 
WLWI/Montgomery, AL 9.2 8.4 624 635 $2.8 $3.2 
WLFF/Myrtle Beach 3.8 4.4 299 297 $.6 $.5 
WSM-FM/Nashville 3.5 4.1 1,579 1,601 $4.2 $5.1 
WZAD/Newburgh, Ny 1.0 2.4 117 149 $.6 $.3
KNFM/odessa, TX 6.4 7.0 331 348 $1.4 $1.3
KHAy/oxnard, CA 5.1 4.8 477 343 $3.2 $3.7 
WKXP/Poughkeepsie, Ny 1.5 1.8 157 141 $1.0 $1.3 
KWWK/Rochester, MN 9.7 8.0 266 276 $1.2 $1.2
WXXQ/Rockford, IL 11.7 11.1 692 646 $2.7 $3.0
WJCL/Savannah 6.5 7.0 443 359 $2.3 $2.4
KRMD/Shreveport 6.4 6.5 606 546 $2.0 $2.0
WKKo/Toledo 12.3 14.5 1,097 1,301 $5.6 $6.1
KQTP/Topeka, KS 3.7 5.0 179 230 $.7 $.7
KoEL/Waterloo, IA 13.8 16.4 341 362 $1.3 $1.3
KLuR/Wichita Falls, TX 12.1 15.6 256 291 $1.4 $1.3
KoLI/Wichita Falls, TX+ 3.0 3.7 70 69 $.4 $.4
WWQQ/Wilmington, NC 7.7 10.6 395 475 $2.1 $2.3
WQXK/youngstown, oH 10.0 10.7 921 882 $3.7 $3.6 

ToTALS: year No. Stations Fall 12+ Shares Cume Revenue
 2008* 52 297.7 3,196,700 $106,700,000 
 2007 52 308.5 2,397,400 $112,600,000 
 2005 52 301.0 1,565,800 $66,860,000 
 2003 58 339.8 1,660,800 $62,260,000 

 *2008 share and cume figures for Dallas are based on Nov. 2008 PPM data, 6+.

 In addition to the 41 stations listed above, Cumulus also owns 11 Country stations in non-rated markets, 
according to BIA data. Those stations contribute to station and revenue totals, but not to ratings totals.
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Las Vegas. April, 2009. Jamey Johnson ascends to the ACM stage to 
accept Song of the Year for “In Color.” He is planning a little-known         
emotional tribute for his upcoming performance on the show. And the 

next day, he’ll pay tribute to a man who, in many respects, made it all possible. 
Two years earlier at the same event, George Strait’s “Give It Away” won 

Song of the Year, and co-writer Johnson took heart. “That’s the song that in 
many ways revived my will to keep doing this,” he says. “Not that I decided I 
was going to quit, but him cutting that straight, traditional-type song showed 
me there’s an audience out there. It instilled hope in me that people were 
looking for that kind of music.”

And for Johnson, unquestionably, the music is everything. Strait’s cut starts 
a chain of events that eventually results in Mercury picking up Johnson’s self-
released That Lonesome Song, now a gold record and one of the most widely 
praised country albums in years. And an amazing weekend in Las Vegas helps 
show Johnson just how far that music has taken him. “It’s like being welcomed 
into a family,” Johnson says of his full-circle journey. “It’s just a huge honor.”

Music First: Performing for two national television broadcasts, one live 
and one taped, is the entirety of Johnson’s focus leading up to the shows. “I 
brought my band and I’m playing live,” he tells Country Aircheck two days 
before the awards. He’s not interested in singing to track, a fairly common 
practice on live telecasts. 

Johnson’s decision is complicated by the set producers have chosen for him. 
“There’s a strange delay because I’m on a small stage in the audience that’s like 
a football field away from the band. You expect a delay in a stadium, but I get 
done here and sit there for a half-second to hear the end of the song.”

At rehearsal, Johnson’s reps and show producers discuss trying to get a shot 
of a red road case the singer always keeps close by. The case is stenciled with 
the name Randy Hardison. “Randy and I met onstage at a writer’s night neither 
one of us was booked for,” Johnson says. “We were friends from the start, and 

he introduced me to [‘Give It Away’ co-writer] Buddy Cannon. And then a 
month after we met, he was murdered.

“It tore a lot of people up,” Johnson says of the death that shook the 
Nashville music community in 2002. “He was one of the best studio drummers 
in town, and was right on the verge of hitting the next level as a songwriter. All 
my friends in my band today were his friends then. And not a night goes by 
with these guys playing behind me that I don’t think about him.

“I’ve got his snare case and we use it to hold straps and strings. It was 
supposed to be his job to be right behind me every night on that drum kit, so I 
keep his case right behind me onstage.”

A boom shot during rehearsals prominently features the case, but, ultimately, 
the moment never makes the telecast. For Johnson, the meaning is unchanged. 
“He is very much the reason I’m even at the ACMs, so it’s fitting.”

Between rehearsals, a full run in the Westwood One radio remotes and the 
actual performances, Johnson has some downtime. But he can’t be found in the 
MGM Grand casino. “What I do for a living is already gambling,” he smiles. 
“And I’m winning. Why would I want to give it all back?”

Hail The King: For the George Strait: Artist Of The Decade taping, 
Johnson plans a duet arrangement of “Give It Away” with Lee Ann Womack. 
“There are very few things that are as humbling as to get that opportunity,” 
he says of honoring Strait. “George has affected so many lives over the years, 
mine in particular. He kept me afloat in a period when I didn’t have deal or a 
way to get my music out there.” 

And Johnson is beyond thrilled to share the stage with Womack for the 
performance. “She’s incredible,” he says. “She brings a tear to my eye, no 
matter what song she’s singing. It’s almost hard to sing standing next to her.”

After the performance, Johnson takes his guitar over to Strait and pulls out a 
pen. “I’ve been wanting him to sign Ol’ Maple for the longest time, and never 
had George and the guitar in the same place. I felt like kind of a redneck fan, 
and probably am, but I handed up that Sharpie and just got it done.”

Strait and Hardison are joined by Trace Adkins on Johnson’s list of biggest 
“thank yous.” Adkins had recorded and planned to release “In Color,” but 
gave it up so Johnson could use it as a single. “I really loved seeing him win 
Single of the Year for ‘You’re Gonna Miss This,’” Johnson says. “When I was 
accepting my award, I forgot to thank Trace, but I’m eternally grateful.”

The NashVegas confab also gives many a chance to thank Johnson for his 
music. Alan Jackson, Tim McGraw, Faith Hill, Matthew McConaughy and 
others all made a point to show their appreciation for That Lonesome Song.

“Getting to hear Jamie Foxx sing at the Strait tribute was incredible,” 
Johnson says of the indelible memories he carried away. “I met Garth Brooks 
for the first time. I also got to hug Jennifer Love Hewitt’s neck. That was pretty 
cool. Right after I hugged her, she said, ‘Oh, by the way, here’s my boyfriend.’ 
No offense, buddy, but I wasn’t going to get that close to her and not hug her.”

The contrast with 2007 isn’t lost on Jamey Johnson. “We’re in a different 
place now than we were then. And two years from now, we’ll be in a very 
different situation than we are now. That’s just part of life and living past the 
obstacles that stand in your way.” CAC

ACM Week With...

Jamey Johnson

Ol’ Maple: Jamey shows off his recently signed guitar (above), 
which now has ink from George Strait in addition to Willie 
Nelson. And (right), the act itself.

In Color: Jamey rehearses his 
ACM Awards performance 
of “In Color” (left). Pictured 
above is the snare case that 
once belonged to the late 
Randy Hardison, whom Johnson 
counted a friend.

Two Fisted: Johnson holds his second Song of the Year trophy, 
this one for “In Color” at left. He also spent the better part of a 
day visiting with radio stations at the Westwood One remotes 
(above). He’s pictured with WCTK/Providence morning 
personality Tim Leary.
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CA: So, do either of you guys read the 
newspapers? We’re in a worldwide 
recession, the music business is in the tank 
for a variety of reasons, and you guys think 
it’s a good idea to start a new label!
SB: C’mon, Lon, you asked me this question 
five years ago! But I think it’s a timely 
question because it’s still valid. The music 
doesn’t stop, and the music business 
doesn’t stop. I think we’ve proved so far 
– in what we’ve done, what we continue 
to do and what we look to do – that this is 
still a very viable business. We just have to 
continue to understand how to monetize it. 
This is also about the opportunity to work 
with Jimmy again.

When we wrote about the launch of Valory, 
you said you needed a second label because 
you had so much music you needed to get 
out. So why a third?
SB: Because for our strategy, we’ve proved 
that one team, with a hyper-focus on a small 
number of acts, is bringing the desired results. 
It’s still about getting to these next things that 
we want to sign. It’s to build another branding 
team with this other great music that’s right out 
there under our nose.
JH: Change presents opportunity, and there’s 
a lot of stuff going on right now that the next 
generation of executives can really capitalize 
on. Someone told me that more successful 
businesses and millionaires come out of 
recessions and depressions than at any other 
time in American history. So I think this is a 
time when you dive in and just go at it.
SB: As others are receding, we are strategically 
marching forward. If they’re going to retreat and 
leave this land open, then we’re going to take it.

In our Dec. ’07 interview, Scott, you said Big 
Machine was in “very beautiful black” in its 
first year. Some might say, however, that at 
this point you haven’t broken anybody new 
since Taylor. So, again, why the need for a 
new label?
SB: Look at where Jack Ingram is now from 
where he was three-and-a-half years ago. He 
has a national career. And we’re in the Jack 
Ingram business, not just in the Jack Ingram 
record business. So on several levels, Jack 
Ingram has broken through. Jimmy Wayne is 
a work in progress that is working. And with 
what we’re doing digitally with him and the 
way we’re building his touring career, that is 
working. With Jewel, that record actually did 
very well, and it introduced her to a brand-new 
audience. We’re getting ready to do a second 
record. As far as the new things, we’re not 
going to be stale. We’re going to keep taking 
quality at-bats. And to give quality at-bats, we 
need a quality team.

What can you do with a third that you 
couldn’t do with two?
SB: Taylor takes up a lot of air at Big Machine. 
There’s no room for error. The last thing I 
need to do with the Big Machine team is to 

take their eye off the ball. You’re not going 
to see – and this goes back to our very first 
conversation about Big Machine – more than 
three to five artists on that label. We need 
to make sure that second, third and fourth 
positions earn it. We’ve had some turnover 
now with that roster. Now, with Valory, 
look at what Reba’s doing. This is the first 
time Reba’s been the No. 1 artist at a label. 
During her entire career at MCA, she was in 
the shadow of George Strait. Well, look what 
happens when you give her 100%. You 
haven’t even seen what’s going to happen. 
The things that we’ll be doing are going 
to blow you away. But that’s because I 
have a whole team absolutely, 100% 
focused on Reba McEntire.
     And that doesn’t take anything 
away from Jimmy Wayne, where he 
is in his build; they don’t compete 
with each other. It doesn’t take 
anything away from Justin Moore. 
So it’s very balanced. We’re probably 
going to sign an act we saw earlier 
today. But if I didn’t have Jimmy 
and this opportunity, it might be 
18 months before we could get 
there. And I never liked that 
situation of falling in love 
with something, having a 
great record – and then 
having to wait to get it 
out there.

What will be Monte’s 
level of involvement? 
SB: Monte’s wanted 
a greater presence in 
Nashville for quite 
awhile. He originally 
brought Pat Green to 
Universal South, and 
has always loved country 
music. Republic, which was 
Gene Autry’s label, is a name 
Monte actually purchased. 
He’ll be checking in, but he’s 
not running it. We are.

How did this partnership with 
Republic and Monte come about?
SB: Monte and Republic/New York 
are our pop partners for Taylor Swift. 
So our relationship, in a working 
manner with Monte, started almost two 
years ago with “Teardrops On My Guitar.” 
And Monte and I have known each other for 
about 15 years. He was a promotion guy, so the 
three of us really have a lot in common, though 
ironically, he hasn’t ever met Jimmy. The 
relationship grew to the point of, “How can we 
do more business with you?” And in the same 
space, “Are you interested in selling?” I said, 
“No, I’m not.”

Were you even tempted?
SB: The number wasn’t big enough. (Laughs) 
You can’t be tempted unless the number’s a 

lot bigger. So then it became a question of 
whether we could do more business together. I 
personally don’t need more on my plate. So I 
looked at it as, “Who could I get? Who would 
want to do this? Who’s ready to do this? Who 
do I know that I could bring in and trust 
and have a similar A&R vision and a 
similar future vision?” And there was 
one guy. So if this one guy wasn’t 
available, we probably don’t do 

this. I’ve been trying to get Jimmy back since 
he left DreamWorks. I talked to him about Big 
Machine from the beginning, so we’ve always 
been brothers from a distance.
JH: He was the first guy to call me when 
Refugee Management broke up and I was out of 
work – even way back then. He was at UMG, 
and asked me to work the Sugarland project. 

Are there any Big Machine/Valory partners 
that are part of this? 
SB: This will look a little bit different than 
the Big Machine and Valory relationship. This 
isn’t adding another promotion department and 
using all of our backroom. I’m the CEO for 
Republic/Nashville. Jimmy is the President. 
We will have some coordination with A&R 
and marketing, but we will be utilizing 
publicity, creative services, A&R admin, 
royalty accounting, etc. through Universal. 
We’re going to have the best of both worlds. 
We have the heart of an independent – it’s still 
an independent – and the power of the big 
machines, so to speak.

What is Republic/Nashville responsible for?
SB: Promotion, A&R and some shared 
marketing. Kelly Rich, our VP/Sales & 
Marketing, will oversee that because even 

though we have fewer accounts, it’s 
still a specialty. You still have 

to know the country plays, and 
Kelly has the playbook. 

What is the A&R process? 
Will Monte be signing some 

people that he gives to you 
guys? What kind of input will 

you have on what he signs, or 
does he have carte blanche? 

SB: If we don’t love it, we 
don’t sign it. Will they 

present opportunities 
to us? Yeah. But 

it’s not, “Here’s a 
record. Put it out.” 
They’re buying 
into our vision. I 
expect they will 
call Jimmy or me 
and say, “Hey, 
check this out.”

How will you 
decide which 

acts are signed to 
which labels?

SB: Republic is going 
to be geared a little bit 

more aggressive and a little 
bit younger. So when we look 

across the platform of the three 
labels, we’ll ask where an artist best 
fits. If there’s something I love and 
Jimmy’s not into it, then we won’t 

put it on Republic.

Will you have your own A&R person 
or staff?
JH: We’re going to share [Big 
Machine/Valory VP A&R] Allison 
Jones. And Scott’s doing it, and I will, 
too. I always say, “Everybody is an 
A&R person.” 

SB: If you go back to how Big Machine 
started, I was the A&R person. So the 

head of A&R is sitting right here. Either 
Jimmy or I will be the head, with Allison. 

We hear different things, too. So it’s almost 
adding to our A&R repertoire of understanding 
hits because one person never gets all of them. 
So with Allison and Jimmy, I think we’ve 
tripled our A&R prowess, I really do.
JH: Scott and I grew up listening to a lot of 
the same music, but I think we liked different 
bands. So we balance each other really well. 
SB: I credit Jimmy with helping me develop 
the blueprint for Taylor with what we did at 
DreamWorks with Jessica Andrews. We all 
were aware of LeAnn Rimes, obviously. And 
Jessica was arguably the next one in line. 
Jimmy continually put that youth thing in 

Jimmy Harnen
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Scott Borchetta

The Republic For Which They Stand
Capitol/Nashville Sr. VP/Promotion Jimmy Harnen watched his promotion crew place second in label 

chart share each of the last three years. Earning that elusive Label of the Year title almost became a 
personal obsession over that time, and at midpoint 2009, Capitol led all Nashville labels in chart share. 

That potential achievement made Harnen’s decision to suddenly depart for a mysterious new post with Scott 
Borchetta and the Big Machine/Valory Music Co. team all the more intriguing.
 Wild speculation about the nature of the new job preceded the June 1 announcement of a joint venture 
with Monte Lipman’s New York-based Republic Records. The new Republic/Nashville label, with Borchetta 
as CEO and Harnen as President, will join Big Machine and Valory when the companies move into the former 
Oasis Center next door to their current offices. Country Aircheck sat down with the two executives in the 
original compound for an exclusive first interview about their history together, the way their new venture is 
being assembled and their plans for the future of country music.



my face with, “Man, look at what happened 
when we did this high school promotion in 
Roanoke.” By the time we got to Taylor, our 
experience working with Jessica helped me.

You said Republic would be aggressive and 
young. What’s the vision?
SB: It doesn’t mean we’re going to sign 
embryos. Anytime you have a movement the 
size of Taylor Swift, there’s a reciprocal wave 
that goes through music. We saw it with all the 
different incarnations of the last 15 or 20 years. 
And even with what Big & Rich did with 
MuzikMafia. Taylor’s the next MuzikMafia, if 
you will. So you’ve got a lot of young talent – 
male, female, bands – coming to town. We just 
saw something right before this meeting that 
blew us away. It has youth to it, but absolutely, 
it’s dead on for the format.
JH: The idea is to be young at heart, too, not 
just youthful. A lot of people who are 60 are 
young at heart, and they like to hear music that 
reflects that.
SB: Jimmy once said, “Nobody likes to think 
they’re old.”

When did you get into this mix, Jimmy, and 
how did Scott approach you?
JH: My Capitol contract was going to be 
up at the end of June. I wasn’t looking, but 
Scott and I are friends and always talking 
music. We share a common vision. It’s funny 
because when I was a regional for Scott, I 

wondered why he was in the office so late 
all the time. I can’t count how many times I 
called him from Capitol saying, “Okay, I get 
it. I know why you’re working so late.” So 
we talked many times over the years, and I 
think it was just a natural progression of an 
ongoing conversation.

What attributes does Jimmy have that will 
make him a good label president?
SB: Vision. And he’s very methodical in 
getting to success – identifying success and 
working backwards from there. Back in our 
DreamWorks days, Jimmy would ask the 
question, “How do I become a leader?” Not 
only did we have these discussions, but he 
also went to school and got another degree. He 
studied, read and put it into practice. I watched 
how he did it at Capitol. He’s been a great 
student ever since we met. 

Jimmy, you went from artist to trade 
magazine sales rep at Gavin to record 
promotion, then management, then back to 
promotion again ... 
JH: Scott actually offered me a job when I was 
at Gavin. He was at MCA and was going to 
bump Royce Risser up from secondary, and I 
was going to get the job. Then Scott got fired.
SB: That’s right.
JH: When I came to town, I asked everybody 
who the best promotion man in town was. And 
they all said Scott. I literally became a stalker. 
I actually walked up to him at an MCA party, 

nervous as shit. I don’t even know what I said, 
but I think I did all the corniest, stupidest lines, 
and he walked away. 
SB: It couldn’t have been that bad because I 
obviously offered you a job.

When Scott first approached you for this 
job, were you in right away?  
JH: We had dinner. I don’t even remember 
how we got to it, but Scott mentioned the 
new label, and I told him I was interested. 
It was always my goal to be the president 
of a record company. Most kids grew 
up following Mickey Mantle and other 
baseball players. I read the Yellow Pages 
of Rock and watched Mo Ostin and Ahmet 
Ertegun. I was like a moth to flame. I 
just couldn’t say no. When I told Mike 
Dungan, he said, “How can I stop you? I 
had my shot. This is your shot.” 
SB: There always were a handful of people 
I wanted to be part of this family, maybe 
somewhat selfishly. Jimmy was absolutely 
one of those people, and I’m so proud to 
be able to give Jimmy the shot. It’s a shot 
that I had no problem creating for myself, 
which is something I’m very proud of. But 
I’m equally as proud to be able to help the 
people in this building with their dreams.
JH: There was kind of an emotional 
moment on the phone where he said, “I 
want this to be the best experience of your 
life.” That was just really cool to hear.

What makes you think you’re ready to head 
a label?
JH: I have trained for this position all my life, 
and have had the good fortune of seeing this 
business from many sides: songwriter, artist, 
musician, producer, manager, regional, national 
and senior VP of promotion. I was also the 
promotion director for a radio station in my 
hometown called Rebel Radio 102, in 1990. I 
know what it’s like from a personal standpoint 
to be signed, to be dropped, to have success, to 
lose success.
SB: What Jimmy just said is really critical 
because he can explain to an artist, from an 
artist’s perspective, what the business is, what 
it means, and what all these hours can become, 
what the return on investment can be. You 
have a different level of understanding and 
communication with your artist.

You’ve worked for several different label 
presidents. What will you incorporate from 
each, and what will you try to leave behind?
JH: Mike Dungan really is a great human 
being. When he hired me, I said, “People like 
him are in short supply in this world.” And 
when I left, I said the same thing. He’s a great 
leader, a great friend and a good coach. He has 
a great ability to put the right people on the 
bus, let them get in the right seat and let them 
go. During my entire time at Capitol, I don’t 
think he walked in one time and corrected the 
way we were doing something. And yet the 
entire time I was there, he coached me. He has 

a really charming, father-like way of coaching 
people to the next level. He had bumper 
stickers made that read, “Do the right thing.” 
I brought one with me because I think that’s 
really important. He always does the right 
thing. And Scott’s the same way. I’ve been 
blessed to work with, I think, two of the best in 
town. They’re very different, and yet, in many 
ways, they’re very much the same. They’re 
both real musical, and I’m impressed with that.

And what will you stay away from?
JH: I’ve seen people who motivate with fear, 
and I think that’s awful. A nervous golfer 
standing over the ball on the first tee is going 
to slice. If you’re relaxed, you’re going to 
crush it down the middle. You have to provide 
that comfortable atmosphere, and you’ve got 
to coach people. The whole fear, intimidation 
and yelling thing – I think that’s really 
counterproductive.

Have any artists been signed?
SB: The first act on the label is called Fast Ryde.

Is that their name, or is that your name?
SB: Ironically, their name! Isn’t that perfect?
JH: That never hit me until right now!
SB: As Jimmy and I were finalizing this 
conversation, I sent him an email, and said, 
“I have something you have got to hear.” He 
came over to my house, I put their CD in and 
we both sat on the floor amazed.

JH: It’s gigantic. It’s fresh, it’s young ... young 
at heart.

Who are they? Where are they from?
JH: Two guys from Nashville.
SB: James Harrison and Jody Stevens. Jody 
is the son of Jeff Stevens, who produces Luke 
Bryan. Steve Bogard is producing. We’ve 
actually teased a couple of our radio friends 
with it and we’re going to come screaming. 
It’s exciting.

When will the single be out?
JH: Early June.
SB: We’re hoping for June.

Scott has built the Big Machine and Valory 
promotion teams in his image. What is your 
vision, Jimmy, for the Republic/Nashville 
promotion team?
JH: I think it’s the same thing. Up at dawn, 
go to bed real late. Capitol was in a No. 1 
battle between Keith Urban and Big Machine’s 
Taylor Swift not long ago. At 12:01am, Scott 
sent me an email that said, “Next time, let’s try 
not to go after the same week.” And, of course, 
I was there to receive it in real time just as he 
was sending it. 

What kind of staff are you going to look for?
JH: Desk pounders. Apes. People who want 
to fight like apes. It’s about refusing to 
lose, and always getting to yes. The artists 
deserve nothing less.

What’s the working structure between 
you two?
SB: It’s really a partnership. The day-to-day 
is going to be Jimmy. I’ll be involved with the 
big-picture elements and to be there when he 
gets into situations and places where he needs 
some experience and assistance. But I don’t 
look at Jimmy as working for me, I see him as 
working with me. 

In 2007, you said, “I look around and 
see major labels trying to figure out 
how to get smaller. It’s up to me and 
my executive team to make sure we stay 
small.” How does this new label fit in 
with that philosophy?
SB: This is a continuation of us staying 
small. As crazy as it sounds, it fits in 
perfectly. Because Big Machine isn’t 
overflowing – it’s still this small little 
combat unit, as Valory is, as Republic 
shall be. So we don’t have 15 people in 
marketing or nine people in online. We’re 
still very small. And we have the heart of 
an indie. Our overhead is still remarkably 
small for the number of artists and releases 
we have.
JH: One label can only work so many 
records. It gets to the point where you’re 
so diffused that you never sleep. So it’s 
staying small by going a little wider.

You both relish that underdog mentality 
to motivate people -- “Us against the 
world.” Scott, when Valory launched 
you said, “We’re going to continue this 
same underdog mentality of being giant-
slayers.” Well, at some point, you’re 
becoming the giant. How do you keep 
that underdog spirit?
SB: Even in the heyday at MCA, I always 
kept that team fighting like we were No. 
2, like Avis: “We try harder.” The moment 
that you think you’ve cleared the mountain, 
and there’s not another mountain, that is the 
beginning of the end, as far as momentum 
goes. Keith Richards has this great quote: “I 
wish I could just keep the band on the road 
because we keep getting better.” That’s how 
I’ve always felt. There are moments where 
you lift your head up, but more often than 
not, keep your head down.
JH: Clive Davis said that every day he 
went into work, he thought he was going 
to get fired. And that was after some 60 
great years of being in the record business. 
Being hungry just becomes part of who 
you are. Some people have it, and some 
folks don’t.

You talked earlier about not being in the 
Jack Ingram record business, but that 
you are in the Jack Ingram business. So 
what are the deal structures for artists?
SB: Big Machine may have been one of 
the first Nashville labels to really partner 
with our artists. If you look across the 
whole platform, everybody’s partnering 
in different elements of potential income. 
It has evolved, and this is evolving as 
well. We participate in a lot of areas, 
but we also try to make sure that it’s not 
just a financial participation. If we take 
on a piece of management or something 
like that, we spend a lot of time with the 
strategic management vision for what the 
artist should be. The more we get into this, 
you’re going to see our company look as 
much like a management company as Red 
Light or what Irving Azoff was doing pre-
Ticketmaster. What can you do for your 
artist? Do you have the services to make 
them a big star in every world where they 
want to be a big star? Do you have anything 
to add?

What’s your biggest emotion with this 
new adventure? What excites you in 
your own private moments thinking 
about this?
JH: Being closer to the music. I’ll always 
be a promotion guy; everybody in life is a 
promotion person. But we had a moment 
before you got here where we saw a trio that 
was just frickin’ great. To watch that and 
know that I could be part of developing and 
marketing that, taking it out and blowing it 
up, there’s no better feeling.                CAC

It was always 

my goal to be 

the president 

of a record 

company. Most 

kids grew up 

following 

Mickey Mantle. 

I watched Mo 

Ostin and 

Ahmet Ertegun.

–Jimmy Harnen
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