
JUNE 2008

PAGE 7 PAGE 33

Why is this 
man so happy?
LUKE LEWIS
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The Interview
Nashville rocked it casino-

style at the 43rd ACMs. 
We’ll take you there.
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Our annual analysis of 
radio group ratings & 
revenue starts on...

CASH & 
CROWDS



Summer Shorts

Flood  
Diamond
America’s Pastime Meets 
America’s Music

Next to Old Glory, apple pie and 
the 64-ounce soft drink, is 
there anything more American 

than baseball and country music? 
Survey says no. And in that spirit we 
bring you visual evidence of this in-
exorable bond.

Illustration by Brad Walker

Learn To Walk 
With Dirt On 
Your Shoes: 
Current CRB 
Executive 
Director Ed 
Salamon back 
in the day 
with Yankees 
great, the late 
Billy Martin.

The Boss:  
Yankees owner 
George Stein-
brenner chats 
with Lofton 
Creek’s Mike 
Borchetta at a 
minor league 
meeting. At the 
time, Borchetta 
was heading a 
group trying to 
buy the Knox-
ville Blue Jays.

The No Hits Club? Veteran promoters (from left) Gary 
Greenberg, Rick Moxley and David Berry show questionable 
judgment having their photograph made with Hall of Famer 
Nolan Ryan (second from left), who holds the MLB record for 
no-hitters.

Blue Man Loop 
 Broken Bow’s Bill Heltemes recalls his days in rock 
promotion and the launch campaign for Lou Gramm’s 
“Midnight Blue.” “I put on a blue leotard, boots, sweatshirt 
and tutu,” Heltemes says. “Every exposed part of my body 
was painted with blue theatrical paint as I delivered the 
single in Cincinnati.” Heltemes then decided to make a day 
of it, driving 110 miles to bring the song to Indianapolis.
 “I drove 80 miles per hour in a 55 zone the whole way 
just hoping someone would pull me over,” he laughs. 
“You wouldn’t believe the strange looks I got as I sped by 
people.” Uh, Bill. We believe. We believe. “Sadly, no one 
pulled me over.”
 Speaking of road hazards, Heltemes recounts a story 
from his days at Atlantic. “Matt King and I were out for a 
week and decided we wouldn’t throw anything away. The 
whole back seat was filled up to the windows. And it stunk. 
Matt bet me I wouldn’t take it back to the rental place like 
that, and as it turned out, I couldn’t bring myself to do it.”

Captain & The Deal 
 Arista/Nashville’s Skip Bishop goes nautical with his 
excursion, which features Arista regional John Sigler. “At 
the time we were both working for RCA’s pop division,” 
Bishop says. “We were in Texas scouting a big enough boat 
to host a showcase, and found one of those party boats that 
carries 60 people into the Gulf of Mexico for a day of fish-
ing. So over the weekend we signed on for a test run.
 “We paid $25 each and jumped on this huge boat with 50 
or 60 locals. I don’t want to say John and I were drinking 
heavily, but we were enjoying some beer. At dusk everyone 
pulled their lines up and we headed back to dock. The wa-
ter’s a little choppy, and I’m shooting the breeze with some 

of the local guys until I realize I can’t seem to find Sigler. 
 “So I leave the middle cabin and make a complete circle 
of the boat’s perimeter. Then I go down in the hull where 
the bathrooms are. No John Sigler. I start asking around, 
but no one has seen him in awhile and I’m clearly starting 
to panic. It’s dark and choppy and John had been enjoying 
the beer. This is not cool.”
 “At least 25 people are now freaking out, saying we need 
to stop the boat. So I climb the ladder to the little wheel-
house, intending to tell the captain we’ve got a man over-
board. And standing behind the wheel is John Sigler. He 
gave the captain a Playboy in exchange for getting to drive 
the boat.”

Virginia Is For Others  
 Warner Bros.’ Bob Reeves takes things airborne, or at 
least tries to, in this story from his Sony days working with 
Little Big Town. “We flew to Richmond, VA for a remote 
kicking off a new client’s ad campaign. We told them we’d 
have four singers and two guitars, but when we get there 
we find only a four-channel amp/mixer made mainly for 
indoor speaking. No EQ, no monitors. And the ‘stage’ was 
the top of a beat-up rental box truck, and the only way up 
is to climb from cab to hood to cab roof to box roof. And 
this roof was never intended to carry any significant weight. 
Anytime one of the boys leaned in to sing into one of the 
two shared mics, the roof would buckle and the mic would 
pop them in the mouth. The PA kept dropping out and since 
they were so far off the ground and at a busy intersection, 
most of the performance was completely unintelligible. But 
wait, there’s more!
 “Somehow on the flight into town, Karen Fairchild mis-
placed her license. We show up at the airport early the next 
morning and talk our way onto our flight using CDs and 
8x10s. Luckily, we’re going to Atlanta where Karen’s par-
ents live. They’re bringing her birth certificate, but we only 
have a 20-minute layover. I turn in my best Jesse Owens 
imitation getting from our gate to the main terminal and 
back. Did I mention that I’m easily the oldest and most out-
of-shape of any of the group? As I ran to the main terminal 
it occurred to me that I had never met Karen’s parents and 
wouldn’t have any idea what they looked like...or them me. 
But I found them and got back in time to have the plane’s 
door close on my heels. The rest of the week is a blur, but I 
have vivid recall of the 24-hour nightmare that started off 
that week in Virginia.” CAC

Don’t Try This  
At Home...
Or On The Road

Even with oil prices surging past the ri-
donkulous, summer is road trip season. 
As America packs the dog and kids in 

the family truckster for the annual journey 
down holiday road, Country Aircheck logged 
in with some professional road warriors to 
hear their most memorable travails. 

The Royals Treatment: Emerson Drive visit with Kansas City 
Royals legends Frank White and Brett George prior to a 
season opener in the city. Pictured (l-r) are Danick Dupelle, 
Brad Mates, White, George, Mike Melancon, David Pichette 
and Dale Wallace.

Angel’s Among Us: Regent’s Bob Moody, 
baseball icon Rod Carew, KNCI/Sacra-
mento’s Greg Cole and Mila Mason at Balti-
more’s Camden Yards in 1996.

Ryno Might: 
WUSN/Chi-
cago APD/
MD Marci 
Braun in 
the Wrigley 
Field dug-
out with 
Cubbies 
legend and 
MLB Hall of 
Famer Ryne 
Sandberg.

Shirt Happens: Montreal Expos (l-r) Otis Nixon, Jackie Moore, Tim Wallach 
and Spike Owen sport Hank-themed “Tear In My Beer” shirts in the clubhouse 
circa 1989. Submitted by Nick Hunter.
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Heat
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  7 Wet Happens In Vegas...   
   – Chuck Aly

12 ACM Radio Winners  
   – Jeff Green, Erin Duvall

23 Lady A...CM: A Weekend In Vegas  
   – Chuck Aly

27 Country Ratings & Revenue By Group  
   – Lon Helton

33 The Interview: Luke Lewis  
   – Lon Helton

The Never-Ending Story: 
Can’t you just picture FCC commis-
sioners giggling in their offices: 
“Watch how long we make these 
satellite dopes wait for their merger.”

If This Belt Gets Any Tighter 
It’ll Be A Bracelet: Content-
eviscerating radio cost-cutting 
makes us nostalgic for the early days 
of Telecom. <cough> Can’t believe 
we just said that. We just threw up a 
little in our mouths.

Gas Exodus: Expensive oil 
means less driving, less in-car lis-
tening, fewer trips to the store and 
declining revenues. But there is a 
bright side for everyone looking to 
buy a used Hummer cheap.

Sore Vote: Chesney has a point. 
Encouraging self-promotion might 
not be the best path to prestige. Not 
that it stops politicians.
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DESK JOCKEYS

The event began as a way for the stations to 
thank their regional label reps. “Labels are 
always helping us with promotions and being 
great partners, and we wanted to find a way to 
give back and strengthen those relationships,” 
says KIZN PD Rich Summers.
 “The first one was a half- day, and we had 
maybe five or six record people plus the 
staffs from KIZN & KQFC,” Summers says. 
“Everyone went back and told what a great 
time they had and we had more show up the 
next year and stretched it to a full day.”
 All participants abide by three rules: No 
cell phones. No record talk. No radio talk. 
And Summers admits to being a little prickly 
before and during the event. “People come 
into town and want to party the night before,” 
he says. “I flat tell them, ‘If you’re hung over 
in the morning, you’re not going. You’re put-
ting yourself and others at risk.’ You have to 
respect the river. The party comes after.”
 The Payette River, on which the U.S. 
Olympic kayak team trains, is characterized 
by some fairly intense white water, including 

a portage around a 40-foot waterfall. “One 
year one of the guides who follows the rafts  
in a kayak went over the falls,” Summers says. 
“He got out, watched the water pattern around 
the falls for a long time, climbed in his kayak, 
gave a thumbs up and went over. A few  
moments he later he came shooting up out of 
the water.”

 But guides aren’t the only ones who get 
a little damp. “We usually put two or three 
people in the river every year,” Summers says. 
“There’s one section where we have water 
fights and try to pull people out of  
their boats.”
 Artists including Luke Bryan,  Memarie 
and Holly Lamar have braved the rapids, and 
often get a chance to sing after it’s all over. 
“We’re off the river by 4pm and used to go to 
local restaurants, but now we do a barbeque in 
someone’s back-yard,” Summers says. “It’s a 
day of cold water, incredible scenery, lunch on 
the banks...and it wears you out.” CAC

A force of nature might be 
required to stage a gathering 
of radio pros and label promo-

tion types that doesn’t involve a lot 
of shop talk. And that’s exactly the 
case at Citadel KIZN & KQFC/Boise’s 
annual summer raft excursion.
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Helmet Cam: Another beautiful day for artists (Holly 
Lamar, foreground) and labels (John Curb, center left) 
courtesy of their friends in Boise radio.

One PD, one promo exec and the desks they drive. Here’s an 

insider’s look at the view from the seat of power, courtesy of 

WSIX/Nashville’s Keith Kaufman and UMG/Nashville’s 

Royce Risser.

Contents

Keith Kaufman

Royce Risser

1. Spin Cycle: A Lyric Street contingent was walking out as the Country Aircheck crew 

walked in, but they left a Phil Stacey disc behind.

2. No Whoop For You: Legendary morning man Gerry House’s vacation request: Denied!

3. Show Me The Money: A makeshift trophy and small pile of cash mark Kaufman’s 

victory in the office NCAA Basketball Tournament pool.

4. She Rates Me: Station ratings and trends.

5. Screen Gems: Notes for a meeting with the sales staff.

6. Keith On Truckin’: From Urban, to Kaufman, this note is one of many autographs on 

the office wall...directly on the wall, a trend started by Jason Aldean. “I call it job security,” 

Kaufman says. “My boss calls it a can of paint.”

7. Neat Freak: “By the time I leave tonight, all this stuff will be cleaned up. Except for my 

denial pile– the two or three things I always think I’ll get to but never do.”

1. Grounded: An unused XM Satellite Radio activation and instructions.

2. What About A Practice Jersey? A “Team UMG” onesie. “If you want one, all you gotta 

do is have a baby,” Risser says.

3. Track Meat: Airplay and add tracking sheets for Mercury and MCA.

4. Bi-Focals: Dual monitors allow Risser to pull up Mediabase and BDS data simultaneously. “I 

had to really do a hard sell to get these.”

5. Buttoned Up: The phone system in UMG’s shiny new offices gives Risser one-touch access 

to promotion staffers’ office and cell numbers. Can video monitoring be far behind?

6. Last Waltz: Risser’s Dancing With The Stars VIP laminate, rarely used, as Julianne Hough’s 

partner Adam Corolla was voted off the show.

7. Family Guy: Twins Walker and Mason. Two-year-old daughter Raleigh is not pictured.

8. Reading Is Fundamental: A stack of trade publications, “mostly unread.” Except for 

Country Aircheck, of course. “Of course.”

9. Too Deep Coverage: Part of Risser’s collection of Super Bowl footballs dating from 1991, 

all signed by a player who participated in the game.
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Temperatures on the MGM Grand’s 
ACM orange carpet topped 110-
degrees, but it took Kenny Chesney’s 
post-Entertainer rant to really get 
folks sweating backstage. Here’s a 
look at that and other issues that 
could be raising the heat index over 
the next few months:

Raft Punk
Radio Hosts Annual 
White Water Run
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08



D
ave Haywood, Charles Kelley and 
Hillary Scott landed in Las Vegas late 
one Thursday evening in May with a 
full itinerary, two shows to perform, 

an ACM presenter’s slot and a New Vocal Duo or 
Group nomination. The Capitol/Nashville trio flew 
out Monday with their first major award, armloads 
of free artist swag and their first top 5 hit – “Love 
Don’t Live Here.” In between, Lady Antebellum 
got their first full-on taste of a major awards event 
weekend. And Country Aircheck was there.
 The 43rd Annual ACM Awards was actually 
Kelley’s second trip to Vegas, having attended last 
year’s show and participated in the charity motor-
cycle ride. But the band was only recently signed 
at that point. “Even at the CMAs in November, 
not many people knew us,” Kelley says. “This time 
we’re going with a purpose, so it has a different feel. 
We’re excited.”

Friday
	 First	things	first,	Lady	A	give	the	Westwood	One	radio	
remote	a	full	tour	Friday	morning.	“I’m	not	exactly	sure	 
how	many	stations	it	was,	like	32	in	three	hours,	I	think,”	
Hillary	says.	
	 “We	got	to	see	so	many	people	who	really	seem	proud	
that	they	took	a	chance	on	us	early,”	Hillary	continues.	
“That’s	a	really	cool	feeling	and	it	was	great	to	reconnect	
with	people	we	haven’t	seen	in	a	while.”

	 That	evening,	the	band	performs	a	free,	online,	interac-
tive	concert	through	DeepRockDrive.com.	At	the	show,	the	
band	can	view	flat	screens	where	fans	are	commenting	on	
the	performance,	giving	shout-outs,	offering	digital	applause	
and	requesting	songs.	“A	lot	of	our	core	fans	have	been	on-
line	and	on	our	MySpace	page	supporting	us,	and	I	expected	
we’d	see	them	there,”	Dave	says.	
	 “But	in	a	lot	of	ways,	we	weren’t	sure	what	to	ex-
pect,”	Charles	adds.	“We’re	a	band	that	connects	with	
people	through	the	Internet	anyway	with	our	Webisode	
Wednesdays,	and	this	turned	out	really	cool.	We	caught	
ourselves	reading	while	we	were	singing,	which	was	a	new	
experience.”
	 “People	were	texting	in,	‘Charles	is	so	hot!	Hillary,	will	
you	marry	me?’”	Dave	says.	“We	were	just	looking	at	this	
giant	plasma	and	actually	talking	back	to	people	between	the	
songs.	There	were	people	there	from	13	different	countries.”

Saturday
	 The	motorcycle	ride	came	early	for	Charles,	who	was	
up	late	at	the	tables.	“A	little	blackjack,	a	little	roulette,”	he	
says.	“I	actually	put	it	all	on	green	and	hit.	But	I’ve	got	two	
more	days	here.	There’s	still	plenty	of	time	to	lose	it.”
	 Both	Dave	and	Hillary	say	they	have	no	interest	in	
riding	a	Harley,	with	Charles	or	otherwise.	“I	might	see	if	
they’ll	let	me	ride	a	Vespa	next	year,”	Hillary	says.
	 Charles	actually	cuts	his	ride	short	to	return	to	the	hotel	
in	time	for	New	Artist	Party	for	a	Cause	rehearsals.	Lady	A	
will	perform	two	songs,	“Lookin’	For	A	Good	Time”	and	the	
single,	“Love	Don’t	Live	Here.”

Love Does 
Live Here
ACM Week  
With Lady Antebellum

“We looked around at some of 
the other artists, and thought, 
‘Seriously? We’re sitting here?’”

–Dave Haywood

Metal Shop: Lady A starts the week with WQYK/Tampa’s Dave McKay and 
Randy Price at the radio remotes (above), and ends it holding trophies in 
the backstage press room (below)
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 From the MGM convention center ballroom that will hold  
that night’s crowd, they’re shuttled over to the Grand Garden Arena 
to rehearse their presenting slot on the CBS awards telecast. “This 
is our first appearance on the ACMs,” Hillary says, practicing  
her line. Dave chimes in with his, “But only one can win, so here  
are the nominees for Top New Female Vocalist.” Charles keeps his 
line to himself, at least until they’re called onstage for their  
run-through.
 The band packs in a five-minute burrito at craft services and a 
syndicated radio interview before hitting the artist gift room, where 
they’re showered with free clothes, electronics, sunglasses, luggage 
and more. Designers show off their wares and guitar cases are filled 
with goodies. Charles loads up on baby gear. “I’m going to be the 
best uncle ever,” he says. Later he accepts a beard trimmer while 
Dave gets some ribbing for choosing a flat iron. “I’m not holding 
that in the picture,” he says.
 That night, Lady A go on third at the New Artist Party for a 
Cause, and ACM Executive Director Bob Romeo praises their per-
formance, echoing the enthusiastic crowd response. But the main 
event is still to come.
 “I’m not looking forward to three hours of hair on Sunday,” 
Hillary says. “I have a 9am call and theirs is after 11, I think. It’s 
just so unfair.”

Sunday
 The 43rd Annual ACM Awards starts at 5pm local time, which 
seems early but still gives the band plenty of time to ponder their 
situation. For instance, whether they need to be prepared in the 
event they win. 

 “It needs to be spontaneous, but there are also a lot of impor-
tant people who have contributed to this,” Dave says. “Even being 
nominated is amazing, but I can’t imagine having 10 seconds to 
thank the world.”
 On a cloudless day in the Nevada desert, the heat becomes a 
focal point for artists dressed to the hilt for the walk down the me-
dia-populated orange carpet. “It’s such a crazy experience,” Hillary 
says. “It was really, really hot, but being our first award nomination 

I think we were too nervous and excited to realize it. And everyone 
was so nice to us.
 “We were on the Ellen Degeneres show when our album came 
out, and we have become friends with some of her team, so it was 
great to chat with them on the carpet.”
 Inside, they take their seats with the rest of the artist-heavy 
crowd. “Thankfully, the award we presented and the one we were 
nominated for were really early in the show,” he says. “I don’t 
know if we would have made it if they had been later. We looked 
around at some of the other artists, and thought, ‘Seriously? We’re 
sitting here?’”
 And then things begin to move quickly. They present Taylor 

Swift with her Top New Female Vocalist award. Before they 
know it, they’re walking to the stage to accept their own award. 
“Everything’s been pretty unbelievable,” Dave says later in the 
pressroom. “Playing the Opry, touring with Martina McBride, put-
ting a record out.”
 “It truly feels like a dream,” Hillary says. Asked about her 
emotional reaction, she admits, “I cry at Hallmark commercials. 
It’s just an overwhelming feeling.”

 Later, the band celebrates with Capitol staff at a dinner, and 
they’re content to rest on their winnings. There will be no gambling 
this night. “We had already won enough for the night and didn’t 
want to take our chances on losing money,” Hillary says. “I’m sure
this will sink in at some point, but for now, it’s still very surreal.”
 Dave admits having to go back later to watch the awards. “We 
were so nervous and overwhelmed by it all,” he says. “Much of it is 
a blur.”
 Monday, as they prepare to fly out of Las Vegas, “Love 
Don’t Live Here” reaches No. 5 on the Country Aircheck/
Mediabase chart. “It’s  one of the first songs we wrote back when 
we were writing songs just to be writing songs,” Dave says. “It’s 
always been special to us. There are so many great artists in country 
music right now, so to have Country radio be so supportive of us 
this early is incredibly humbling.”
 And for Lady Antebellum, this auspicious start is only the be-
ginning. “We have a busy summer ahead,” Hillary says. “We’re so 
excited to get out there and celebrate with everyone who has helped 
make all this possible.” CAC

ACM Week With Lady Antebellum

“I have a 9am call and theirs is after 
11, I think. It’s just so unfair.”
 –Hillary Scott

Party Crowd: Lady Antebellum rock the house at the New 
Artist Party For A Cause (below), earning special praise from 
ACM’s Bob Romeo (above).

Pacifist: Dave, Hillary and Charles show off their swag room 
haul. Free is good.
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 Heard on dozens of Premiere affiliates, the Big D and Bubba Show is self-
described as “a little bit of Amazing Grace and a little bit of raising hell.” 

Both licensed pilots, they 
each started in small-mar-
ket radio at age 14 before 
meeting up in Louisiana. 
They’ve now been together 
12 years, shepherded by nine-year 
Executive Producer Patrick Thomas. The 
2008 ACM honor is their first major award.
 Bubba: I don’t know if it’s sunk in completely 
yet. Considering that my dad at one point wanted me 
out of radio, it’s cool to have him call and say, “I’m 
really proud of you, glad you stuck with it.”

 Big D: You hear about some morning guys who 
don’t get along? We really do. We spend so much 
time together, not only in the studio, but on the road 
traveling for market visits.
 Bubba: We do two shifts a day, including afternoons at 
WSIX/Nashville, and travel almost every weekend. We’re 
around each other a whole lot, and after all this time, it’s just 
amazing …
 Big D: …that we haven’t killed each other.
 Bubba: We hang our hat on customization to each 
affiliate; we’re as local as the stations want us to be. 
When people call the request line, we answer it. We do 

would you take a chance on somebody like that? But 
one person believing in you can make a world of differ-
ence. That person was [former Jones executive] Edie 
Hilliard, who really pushed hard for me. I remember 
putting in 14-hour days, weeping and being scared. I 
wanted to not only prove myself to other people, but 
also prove something to myself. But I knew that if you 

worked really 
hard, if every-
body’s dedicated 
to a cause, you 
can be success-
ful. The periphery 
of radio – the 
business side – I 
can do without. 
But when the live 
broadcast starts, 
the phones are 
ringing, the music 
is playing and 
we’re all singing 
along, I could do 
this forever.

 ACM
 Radio 
 Winners

 What a year for Jones syndicated night personality Lia Knight, who completes a sweep with her 
fourth Gracie, her second CMA Award and now her first ACM National Personality honor – just in 
time for her show’s 10th anniversary this September. Lia’s success is rooted in her fan-like enthusiasm 
and warm persona that resonates through the airwaves across some 180 affiliates. 
 Honestly, I thought this was Big D and Bubba’s year, so to walk up with those guys and accept 
this together is very cool. I am honored and very happy for all the people involved including, [among 
others], Jason Antebi, John Edwards, Scot Kirk, Heather Longacre, Stephanie McGee, Susan 
Stephens and Neal Weiner.
 Looking back on the year, Toby Keith called in to talk about his screenplay for Beer For My 
Horses. I said, “Dude, remember, when you are ready to start filming, I want a part.” He said, “Yeah, 
well, remind me down the road.” And I’m thinking he’ll never remember. But in February, Toby 
called and said, “I need you in Las Vegas, New Mexico next weekend. I’ve got this part for ya.” I 
spent a whole day on the set with Mac Davis, Toby and Rodney Carrington. I actually have two 

parts – one where 
they’re in a truck, listen-
ing to my show. It was 
awesome – one of the 
coolest things ever. But 
it took like 11 hours 
for a 30-second scene. 
After the 12th take, he 
asked me, ‘Is this more 
fun than radio?” I said, 
“Hell, no.”
     I never thought in a 
million years I’d be on 
so many stations. [In 
the beginning], nobody 
knew who I was; I had 
no brand value. Why 

ACM National 
On-Air Personality
Of The Year

Meet the only folks 
who went to Vegas 
knowing they’d 
be big winners

The Lia Show, Lia Knight
Way Better 
Than Acting

ACM National 
On-Air Personality
Of The Year

Big D & Bubba
Pilots Of 
The Airwaves

contests and promotions for individual mar-
kets, and talk about what’s going on in each 
city. It’s a lot of work, but it makes us stand 
out. It’s a secret formula of mayonnaise and 
mirrors. And Patrick helps juggle everything. 
 Bubba: For me, it’s the off-air, real 

things, that we do that matter just as 
much. One time Big D and I were 

driving around, 
and saw a sign on 
a light pole that 
read, “Lost base-

ball glove. Please 
call if found.” Big D im-

mediately drove to Academy 
Sports, bought a new baseball 
glove, called the number, and 
said, “Hey, this is Big D with 
Big D and Bubba. We didn’t 
find your glove, but we have a 

replacement for 
you.” That never 
hit the air, but is the kind of thing I remember 
the most. 
     Big D: I get a lot of inspiration from the 
WWII generation. We’re pretty young for 
pilots; most are older guys. Those men are 
morally sound, just real true American guys 
that you can trust to watch your dog when 
you’re gone.
     Bubba: If there’s a listener who wants 
us to watch their dog, we’ll think about it.

Lia & Phil Vassar

Pin Ball: Bowling with LeAnn Rimes and her husband Dean.

Good Ole’ Boys: With the General Lee

Arms Race: Wrestling Brad Paisley

Big D, Patrick Thomas 
and Bubba

Dental Work: Pickin’ with Keith Urban

Julianne Hough

Jack Ingram

George Strait
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Kids. And if you ask anybody in the city, “What’s FM 106 famous for?” the first thing they’ll say is, 
“They’re the station that does all those things for abused children.” It’s totally local, and we raise more 
than $250,000 each year – probably $7-8 million overall. 
 Twin Lakes and Summerfest – the world’s biggest music festival – are going to be big for us 
again this year. Before that, we’ll take 100 listeners to the CMA Music Fest, where we’ll broadcast, 
and have our own private autograph and photograph sessions with 45-50 artists. Kenny Chesney, 
Toby Keith, Tim McGraw, Shania Twain – they’ve all been part of it. This year we’ve got Rissi 
Palmer and Jamey Johnson performing.
 FM 106 will always 
be a “family reunion” 
kind of station – open and 
welcoming to all. And we 
try to sound as local as 
possible. The majority of 
our jocks were born and 
raised here in Milwaukee 
or the Midwest. Those 
values come across: we 
try to be nice, helpful and 
we believe in customer 
service. We like to give 
a lot back to the listeners 
and get their input as often 
as we can. You have to 
listen to your customers, 
no matter what you’re do-
ing, so I’m always there 
with open ears.

     WMIL/Milwaukee is celebrating its 25th anniversary this year, and what better 
way to do it than with back-to-back major market Station of the Year honors from 
the CMA and ACM. A 20-year station veteran, Clear Channel cluster Director/
Programming and RVPP Kerry Wolfe comments on FM 106’s durable, multi-facet-
ed strengths.
     Our Moo Crew morning show – Karen, Scott & Radar – just celebrated their 
10th anniversary, [middays/MD] Mitch Morgan celebrated his 25th anniversary, 
and [afternooner] Mark Richards has been in this market for 26 years. They all 
are very 

passionate about the artists and 
country music generally. I think 
I provide an atmosphere where 
they’re able to contribute and 
feel like they’re part of a team.
 We’ve become somewhat 
of a legend in Milwaukee for 
country music. We do a lot of 
concert promotions where our 
listeners are out there wearing 
our shirts. On the back they 
say, “Hey, FM 106, Take Me 
Backstage.” So when you go to 
a show, you’ll see all our people.
 Last August we wrapped 
up our 20th radiothon for the 
Child Abuse Prevention Fund 
– the CAP Fund Caravan for 

 ACM Radio Winners

 Gerry House & The House Foundation’s morning show on Clear Channel’s 
WSIX/Nashville (and XM) is in a league of its own, having just captured its seventh 
ACM On-Air Personality of the Year trophy. Gerry’s collaboration with Mike 
Bohan, Al Voecks, Duncan Stewart and producer Richard Falklen helps make him 
one of radio’s most successful personalities. He’s also a renowned tunesmith, jazz 
buff and, for the past five years, writer of the ACM Awards telecast, including host 
Reba McEntire’s famous line in 2006: “If the Dixie Chicks could sing with their foot 
in their mouths, surely I could host this sucker!” Here’s House:

 This award is really a 
team effort, and since we 
only get one, I’m going to 
rent it out on a monthly 
basis. I’m not sure exactly 
how it’s chosen. I think 
they went over a year’s 
worth of programming, 
gleaned about four 
minutes of good stuff 
and put it all on one tape. 
And there was a doobie 
involved, I’m certain.
 Our whole deal is to 
be funny every break. 
We make fun of the 
news, commercials, records, the artists and 
anything else that moves. I write 25 jokes 
a day and some incidental stuff, and keep 
a running tab of things to talk about. But it 
doesn’t matter who gets the punchline. The 
records are really just interruptions to us!
 We always joke about not getting wooed 
[elsewhere]. I get calls, but people just assume 
that I’m such a part of the fabric of this town. 
Being a songwriter is as important to me as 
the radio thing is, and I’ve really kind of put 

ACM Major Market
On-Air Personality
Of The Year

ACM Major Market
Radio Station 
Of The Year

Gerry House & The House Foundation, WSIX Nashville

WMIL/Milwaukee

Teaming With 
TAlent

The Notoriously 
Caring Country 
Station

Kerry Wolfe

out the vibe that I don’t want to leave; I like being here. I said this at CRS 
and everybody looked at me like I had two heads, but people move around 
too much in this business. It’s OK to be a bigger fish in a smaller pond. It 
seems to be that the legends you hear of stay at one place. 
 Mike, Al, Duncan and Richard are all friends of mine, but we 
do not socialize after 10am; it’s all concentrated during that time. 
Richard is a fabulous producer in that I can just say, ‘Let’s do this,’ 
and I’ll know it’s handled. Al, Duncan and I have worked together for 
25 years, and Mike is, to me, the consummate co-host. He’ll ask the 
questions that set me up. And I’d be dead in the water if I didn’t have 
that. I can’t do it by myself.

Gerry House

Mike Bohan, Richard Falklen, Gerry House, Duncan Stewart and Al Voecks

Cake Mix: Moo Crew’s Scott, Karen and Radar at their 10th 
Anniversary party in March, featuring a performance by Lady 
Antebellum.

Banner Day: WMIL fans beg to hang with the stars at Country Thunder USA last summer.

Stage Might: WMIL sponsors Country Thunder USA – four days of 
music and camping for 100,000+ fans.
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everyone said, “We gotta do 
something about this because 
we really need to help these 
people.” Within three days we 
sent truckloads of water and 
things those people needed 
because almost the entire com-
munity was wiped out. Then 
there’s the money that we gen-
erate for St. Jude every year. 
Our annual Christmas For 
Kids raises more than $40,000 
to buy toys for children who 
wouldn’t otherwise get any. 
When Katrina hit, we did a 
big fundraiser at a supermar-
ket, and in one day we had 
seven or eight tractor-trailer-loads of supplies to send down to Louisiana. And we got that in one 
day from the community. To watch those trucks pull out and head down there was pretty over-
whelming. Radio’s all about community service, and we can’t forget about that. What better way to 
do it than to give a helping hand?
 I learned so much from those 
guys – everybody from Sammy to 
[morning duo] Bearman & Ken, 
who’ve been there 20 years, 
all the way to the weekend-
ers – about how to do radio. 
They are the magic because 
they love the people of 
Chattanooga; they’re almost 
like family. They taught me 
that all you have to do is 
really know your audience, 
to care about the people that 
listen to you, and reach out to 
help them when they need it. 
Everything else falls into place. 
Any amount of success that I can 
conjure up in the future, I’ll owe a large 
part of it to them for teaching me how to 
be genuine. It’s one of the most amazing sta-
tions I’ve ever been a part of, and I’ve been in this 
business 38 years. I’ve never seen anything like it.

about it on the air, bring awareness to the disease and the need for mammograms. I had 
a listener with no insurance call me and I was able to help. They found some problems, 
but caught it early enough and she’s gonna be fine. When a listener involves me in 
something as personal and sensitive as breast cancer, those are rewarding moments. 
 I’ve always done mornings, and you never get used to getting up early. At most 
appearances I get asked, “How is it you get up so early and you’re so fun and lively? I 
hate that you are so bubbly at 5 am!” My answer is that I’ve been up since 3:30am, and 
I hit snooze an average of three times a day. Once I’m out of bed, I’m fine. I just splash 
some cold water on my face.
 When we found out that Rascal Flatts’ Joe Don Rooney would be on the show, I thought 
it might be about their appearance on Dancing With The Stars. They had canceled a show 
here a little over a year ago, so when Joe Don called and said, “I’ve got some incredible 
news,” I punched out the mics and told Scott, “I bet they’re gonna reschedule their show.” 
We got a bunch of people in the studio, then Joe Don said, “Congrats, Val, you’re an ACM 
winner!” I lost it. I was a 
blubbering idiot. My PD 
had this shit-eating grin on 
his face because he knew 
and had been watching 
me gather people and tell 
them Rascal Flatts were 
rescheduling their con-
cert. I was made to look 
like a fool, but I’ll take it!
 I want to continue do-
ing this as long as I can. 
Radio is fun. If you’re in 
it to make money, don’t 
do it. Do it for the love of 
it. Do it for the people.

 During her 23 years in radio 
and nearly 11 years in mornings 
for Gator Country, Valleri St. John 
has been named favorite local radio 
personality in readers’ polls and 
nominated for CMAs and ACMs, but 
this is her first win. A team player to the end, 
she attributes her success to the support of 
her co-workers. 
 It all goes back to when I was a kid 
listening to the radio. Music was always 
a big part of my life. I’d go to sleep with 
headphones on my head and do my home-
work to the radio. So I guess it was just 
in my blood. I interned at a station for 
three-and-a-half years and didn’t get paid 
a penny. I cleaned toilets, ran the vacuum 
and watched the morning show through a 
big glass window every day. I just dreamt 
that one day it would be me. I’m still living 
the dream. I can’t believe this is what I’m 
doing. I’ve been very blessed to work for a 
company that believes in me and has given 
me the opportunity to lead a morning show. 
I have a partner, Scott Fish, and we’re Val 
and Scott In The Morning. I’m the captain 
of the ship and I’ve been here the longest, 
so I think that’s how I got nominated. They 
just felt sorry for me. 
 Because of my personal experience 
with breast cancer I have tied myself to an 
agency, Partners For Breast Cancer Care, 
that helps women or men who don’t have in-
surance. My grandmother was afflicted with 
it and my mom has had some scares. I talk 

 ACM Radio Winners

 Combine longtime personalities, focused community service 
and consistently entertaining radio, and you get a station like 
WUSY (US-101)/Chattanooga. Under the leadership of longtime 
GM Sammy George and veteran PD Kris Van Dyke, both of whom 
have since moved on, the station captured the ACM’s 2008 Medium 
Market trophy, just as it did in 2005. Famous as “the station that 
brings all the stars to town,” US101 presents a listener apprecia-
tion concert every month and is constantly serving the area in 
times of need. Now at Magic Broadcasting in Dothan, AL, Van 
Dyke comments on US-101’s legacy:
 The people at WUSY have big hearts, and US-101 pretty 
much is Chattanooga. When tornadoes went through Pisgah, AL, 

ACM Medium Market
On-Air Personality
Of The Year

ACM Medium Market
Radio Station 
Of The Year

Valleri St. John, WWGR/Ft. Myers, FL

WUSY/Chattanooga, TN

Captain Of
The Ship

Localization 
That Makes
The Difference

Valleri St. John

Starstruck: “When I met George Strait I completely 
melted. I just broke down and he just hugged me as 
I cried,” said St. John.

Sounds So Good: Kris Van Dyke with MCA’s Ashton Shepherd.

Saints March In: A busload of elementary school children stopped by WUSY to deliver 
donations for St. Jude during a recent telethon. Morning co-host Bearman and afternoon co-
host Dex wave from the back row. Above: Jack, a local cancer survivor, thanks to St. Jude, is 
the heart of US-101’s efforts.
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	 This	is	the	second	ACM	Station	Of	The	Year	award	for	the	Country	Giant;	the	first	was	in	2005	
when the station also took home the CMA. Clear Channel/Cookeville VP/Market Manager Bruce 

Welker  attributes their success to the local airstaff and a consistent commitment 
to the community. 
     This radio station has stationality. No matter 
the DJ, the daypart or which song is playing 
at that time, there is something that ties it all 
together. Four out of the five guys on the air 
grew up going to high school together, and 
they all left and came back. The other has 
lived here his whole life and been on the air 
20-something years. The people in town know 

them. It’s not like they are stars, they feel like they know them. 
They can call and complain or tell them things that are good. It’s 
good that people feel like they can get through. 

do what you do. When 
you get a call from a char-
ity, it’s someone you 
went to high school with 
and it’s their kid that’s 
fighting some disease. 
Community is our family. 
I’m looking forward to 
seeing one of our home-
town favorites, Rodney 
Atkins, taking home a 
couple ACM awards. 
 StyckMan: I wonder 
what artist I’m gonna 
get to pee with this time. 
[Ed. Note: In the Dec. 
2007	Country	Aircheck,	
Styckman recalled his trip 
to Nashville to receive 
the CMA Small Market 
Personality award. “I 
line	up	at	the	urinal,	
look	up,	and	realize	
that Whispering Bill 
Anderson’s on my left and 
Randy Travis is on my 
right. Peeing with the leg-
ends. That was my CMA 
magical moment.”]
 Gator: In 2005 we 
won the ACM for Small 
Market Station Of The Year and I got to go accept. Marty and Stew, our afternoon guys, were nominat-
ed, too, so they came along. Three grown men and a day to shoot in Vegas, we ended up going to eat at 
the ESPN Zone, played at an arcade, raced go-carts and watched the Disney animated movie Over The 
Hedge. That was our Big Vegas Vacation. 
 StyckMan: You coulda done that in Gatlinburg. 

         PD/morning co-host Gator Harrison and co-host Greg “StyckMan” Owens were high school buds 
who	share	the	same	passion	–	radio.	Both	moved	away,	but	chose	to	settle	down	where	they	grew	up	so	
their	families	could	have	the	same	childhoods	they	had.	They’ve	spent	the	last	10	years		serving	their	
community as the Country Giant morning duo. 
         StyckMan: This one time our promotions director, general manager and I sent Gator to a busi-
ness that had been closed for several years with the contact “Joe King.” When he started his first break 
someone was hiding in the van and drove off. Gator, being the pro that he is, tried to make it up: “This 
is the future home of King’s Septic Service ... and somebody just drove off in the van ... I ain’t kiddin’. 

If there’s any cops listening, 
somebody just stole the van.”
         Gator: That’s not funny.
         StyckMan: But seri-
ously, it’s easy to get passion-
ate about the things going on 
in your hometown. A couple of 
years ago we had an elemen-
tary school that burned to the 
ground. We adopted them and 
called it “School Supplies for 
the Little Guys.” We had obvi-
ously a very serious situation 
but we had fun with it and 
made more friends than I ever 
could have imagined.  
          Gator: Winning awards 
is wonderful; that’s the industry 
telling you, “Good job.” Days 
like the morning I broadcast 
live from the hospital where 
my wife was delivering our 
baby – when you are able to 
share those personal experienc-
es, those moments are why you 
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ACM Small Market
Radio Station 
Of The Year

WGSQ/Cookeville, TN
Local & Vocal

ACM Small Market
On-Air Personality
Of The Year Gator & The Styckman, WGSQ/Cookeville, TN

Hometown Heroes

Bruce Welker

   Plus, we’re everywhere. I don’t mean just 
showing up and doing a quick remote. Anything 
that happens, we try to be part of it. And through 
the years that has really helped develop this 
station in the hearts and minds of people in this 
community. We’re halfway between Nashville 
and Knoxville, which is a perfect spot for 
country music. A lot of country artists live out 
this way and we’ve taken of advantage of it. We 
also have the commitment of the people of the 
station, not just the on-air talent but everybody 
– sales people, office personnel. Everybody is 
involved in community service. 
      Because Rodney Atkins is from here, his 
wife showed up one of the days of our St. Jude 
Radiothon. Those things are important in that 
it’s a national promotion and we’re able add 
that local aspect. 
     We do a Christmas Wish program every 
year, where people write letters and tell us 
things they need or would like to have. A lot of 
times it’s things you wouldn’t necessarily think 
about, like a pair of glasses or dental work or 
a new refrigerator. The station, by using other 
sources like clients and listeners, grants those 
wishes. It’s not a ton of money, but it’s specific 
to the need of the people and we get terrific 
response from that. 
      It was a big deal when we won both the 
ACM and CMA award back in ‘05. We’d love 
to do that again this fall.                    CAC

Trophy Rife: Gator (l) and StyckMan (r) show off the 
station’s  ACM and CMA Station Of The Year awards. 

Gator Harrison & Greg “StyckMan” Owens

With A Little Help From Their Friends: Little Texas played WGSQ’s last St. Jude concert at 
which they presented the charity a check for $121,215. Pictured (l-r) are LT’s Dwayne O’Brien 
and Duane Propes, WGSQ’s StyckMan and Marty McFly, LT’s Del Gray and Porter Howell, and 
WGSQ’s Gator Harrison and Stewart James.

Award Lord: The 
airstaff of WGSQ 
show off their 
2005 CMA and 
ACM Station Of 
The Year Awards. 
Pictured (l-r) are 
morning co-hosts 
Gator Harrison 
and StyckMan, 
afternoon co-hosts 
Marty McFly and 
Stewart James, and 
seated is midday 
jock Philip Gibbons.
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Wet Happened
ACM Week In Pictures

In Vegas

W  
ashed up at 18, so to speak, Taylor Swift staged 
one of the most dynamic performances at the 
43rd Annual ACM Awards in Las Vegas last 

month. And though Swift told backstage media she’d been 
imagining such a performance for years, we think she 
was just trying to beat the 112-degree orange carpet heat. 
Here’s more from country’s big Vegas weekend:

Shift Nears: Kenny Chesney (l) rehearses “Shiftwork” with George Strait.

Neon Rainbow: Jack Ingram (r) hit the jackpot with his New Male Artist victory at the ACMs. 
He’s seen here celebrating with manager George Couri.

Club Reporters: Rascal Flatts’ Gary LeVox (l) and Joe Don Rooney handed out trophies at this 
year’s ACM golf tournament.

Many Flew West: 
Talented trio 
One Flew South 
showcased for radio 
Sunday morning 
(5/18). Pictured (l-r) 
are KMLE’s Gwen 
Foster, OFS promoter 
Pam Newman, the 
band’s Eddie Bush, 
KMLE’s Lauren 
Thomas and the 
band’s Chris Roberts 
and Royal Reed.
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Make It Rain: Universal South showcased the Eli Young Band 
at a well-attended brunch at Craftsteak. Pictured (l-r, top) are 
the label’s Fletcher Foster, Teddi Bonadies and ACM Producer 
of the Year Mark Wright, EYB manager George Couri and C3 
Management’s Sarah Blincoe; (bottom, l-r) EYB’s Jon Jones, 
Mike Eli, James Young and Chris Thompson.

Onstage, backstage or elsewhere, 
they said it and we wrote it down. 
Memorable lines from ACM week ’08:

“You don’t stand up here because you 
pushed somebody’s buttons on the Internet.”
 –Kenny Chesney on the fan-voted 

entertainer category

“This is a performance I’ve been 
dreaming about since I was like 10.”
 –Taylor swifT

“I don’t want to go into all the details of how 
that happened, but Nicole Kidman is definitely 
calling him Entertainer of the Year.”
 –aCM host reba MCenTire on Keith 

Urban’s impending fatherhood

“God help me if I screw up the 
introduction to this next artist. The last 
thing I need is a crazy ex-girlfriend.”
 –blaKe shelTon introducing 

Miranda lambert

“It might be one of the first few singles that 
was distributed to program directors by 
YouTube.”
 –KrisTian bUsh regarding 

sugarland’s “stay”

“She’s the easiest person I’ve ever worked 
with in my life, and that includes my wife.”
 –Miranda lambert’s co-producer 

franK liddell, who is married to
lee ann womack

“I feel a little under-dressed. My 
bedazzler broke in the room.”
 –Jason alexander

“Did I thank my wife? Am I going to 
get lucky tonight?”
 –new Male Vocalist JaCK ingraM in 

the backstage press room

“I’m just glad they didn’t let Florida and 
Michigan vote in this. I am going to demand 
a recount.”
 –brad Paisley on the entertainer vote

Quote Book

Wide-Angle Lens: It actually took three cameras duct-taped together to get this shot of the luminaries at the Sony BMG awards 
after party. Pictured (l-r, front row) are Butch Waugh, Miranda Lambert, Reba McEntire, Kenny Chesney, Brad Paisley, Joe 
Galante, Kellie Pickler and Kelly Clarkson; (l-r, center) Kix Brooks, Ronnie Dunn, Keith Anderson, Carrie Underwood, Chuck 
Wicks, Jake Owen, Renee Bell, Janine Dunn; (l-r, back) The Lost Trailers’ Andrew Nielson, Jeff Potter, Ryder Lee, Manny Medina 
and Stokes Nielson, Tom Baldrica and Blake Shelton.

ACM Week In Pictures

Catch Me If You Can: Mercury’s Sugarland close their performance with the Nestea plunge.

Stuck In The Medley With You: Garth & Trisha.
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     They may be off the ACM’s 
camera, but broadcasters are always 
on-camera winners at Country 
Aircheck. Pictured accepting their 
Vegas winnings from Rodney Atkins 
are (from top) personalities Big D, 
Lia, Valleri St. John, Gator Harrison 
and Greg “StyckMan” Owens, and 
station winners WMIL’s Kerry Wolfe, 
WUSY’s Heather Webster & Kim 
Carson and WGSQ’s Gator Harrison. 
Not pictured: Gerry House And The 
House Foundation.

TROPHY LIFE

Strike A Pose: Taylor Swift hung with the radio peeps at Westwood 
One’s radio remotes. She’s pictured here with KMPS/Seattle’s 
Tony Thomas.

Preaching To The Choir: Show Dog hosted a showcase for Trailer Choir at Toby Keith’s I Love This Bar & Grille in the Harrah’s Casino. 
Pictured (l-r) are Nicki Paul and her husband KUPL/Portland PD John Paul, Keith and TC’s Butter, Vinny and Crystal.

Not So Stupid Girl: Sarah Buxton scored Keith Urban’s band to 
back her New Artist show performance, with the man himself on 
lead guitar.

Bling, Booze & Boobs: Backstage Creations hosted the artist 
swag room backstage at the MGM Grand. Artists who visited 
were treated to jewelry, designer clothes, bottles of Maker’s 
Mark whiskey and Margarita King tequila, Purpose skin care 

products and greeted by cowgirls from Stoney’s Rockin’ 
Country nightclub. Clockwise from top right: James Otto, 

Tracy Lawrence and Stoney’s cowgirls, and Trisha Yearwood

ACM Week In Pictures
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LEGEND: Following each station’s calls and city are its Arbitron  
12+ shares from Fall ’07 and Fall ’06. Next comes the Fall ’07 Ar-
bitron metro cume, followed by the Fall ’06 figures. After that are 
the station’s 2007 and 2006 revenues, listed in millions, except in 
“Totals,” where actual figures for cume and revenue are shown.
 A note of “na” means a figure was either not available or 
not applicable.
 BIA is the source for all revenue and ownership data; all ratings 
information comes from Arbitron. The first set of figures under “To-
tals” shows the number of Country stations owned by the operator 
at the end of 2007. All totals for previous years also came from BIA 
and represent the totals for the stations owned that year. 

Ratings & 
Revenue 

Companies

Country’s toP

N
ineteen companies made $10 million or more from their Country 
outlets in 2007, with Clear Channel once again leading the pack with 
over $365 million in revenues. Clear Channel also led the way in 
listeners, with a cume of more than nine million per week.
 Country Aircheck’s overview of Country’s top revenue and audi-

ence companies  features year-to-year trends in both categories, plus ratings 
comparisons from Fall ’07 to Fall ’06, for every Country station owned by the  
top operators.
	 You’ll	note	that	Clear	Channel’s	numbers	were	down	significantly	from	past	
years following placement of more than 100 stations, almost 30 of them Country, 
in the Aloha Station Trust. 
	 It’s	impossible	to	list	all	2000+	Country	stations	in	the	USA,	so	this	list	is	confined	
to companies with at least $10 million in revenue from their Country outlets. If 
your company or station has inadvertently been omitted, please let us know.

CouNTry CompANIEs
AuDIENCE rANKEr

Here’s how the companies listed on these pages rank by 2007 metro cume audience, 
according to BIA. Previous years’ cume and cume rankings follow, with the company’s rank 
for that year following the cume figure. Please note that fall 2007 cume figures for CBS and 
Cox stations in Houston and the Beasley station in Philadelphia come from PPM data.

Owner 2007 2006 2005 2003 1997
1. Clear Channel 9,258,500 11,231,455/1 10,917,000/1 10,156,500/1 2,796,800/3
2. CBS Radio 4,213,400 4,982,300/2 5,035,900/2 4,976,300/2 5,226,600/1
3. Citadel 3,846,500 2,585,900/3 2,466,400/3 1,988,800/3 961,800/10
4. Cox 2,871,100 1,905,800/5 1,854,900/4 1,798,400/4 989,100/7
5. Cumulus 2,397,400 2,488,700/4 1,565,800/6 1,660,800/5 983,900/8
6. Aloha Sta. Trust 1,557,300 — — — —
7. Entercom 1,444,170 1,208,500/7 733,400/10 697,300/10 —
8. Beasley 1,384,100 934,000/8 1,039,300/8 791,800/8 761,700/11
9. Bonneville 765,700 — — 581,200/13 —

10. Regent 730,100 646,250/9 580,100/12 687,600/11 —
11. Wilks 635,700 — — — —
12. Lincoln Fin. Media 545,500 571,400/10 625,300/11 631,800/12 755,400/12
13. Gap 534,600 — — — —
14. Mt. Wilson 444,700 — — — —
15. Journal 429,900 404,200/12 470,100/13 391,800/15 —
16. Hall 424,400 444,600/11 414,300/14 382,800/16 —
17. Greater Media 331,200 314,100/13 — — —
18. Max Media 260,200 281,700/14 259,400/15 — —
19. Saga 151,100 154,000/16 163,400/17 133,800/18 —

CouNTry CompANIEs
rEVENuE rANKEr

Here’s how the companies listed on these pages rank by 2007 revenue, as compiled from 
individual station revenues for each year as provided by BIA. Previous years’ total company 
revenues and revenue rankings follow, with the company’s rank for that year following the 
revenue figure..

Owner 2007 2006 2005 2003 1997
1. Clear Channel $365.6 $466.0/1 $440.6/1 $416.7/1 $76.3/4
2. CBS Radio $172.0 $224.8/2 $218.7/2 $225.4/2 $167.0/1
3. Citadel $167.0 $111.4/3 $104.2/3 $88.8/3 $32.2/7
4. Cumulus $112.6 $111.4/3 $62.3/5 $67.2/5 $8.4/-
5. Cox $71.6 $69.1/5 $70.1/4 $68.4/4 $35.5/6
6. Aloha Sta. Trust $61.6 — — — —
7. Beasley $40.1 $39.9/7 $34.9/8 $28.5/10 $21.8/11
8. Entercom $39.9 $33.8/8 $22.5/12 $20.7/12 —
9. Regent $33.1 $27.4/10 $26.1/11 $31.4/11 —

10. Lincoln Fin. Media $30.7 $30.9/9 $33.1/10 $35.3/8 —
11. Bonneville $24.4 — — $8.9/18 —
12. Gap $24.2 — — — —
13. Wilkes $18.1 — — —
14. Journal $16.2 $17.6/11 $16.4/13 $16.3/14 —
15. Hall $15.9 $14.5/12 $14.4/14 $13.1/15 —
16. Max Media $14.3 $12.7/14 $12.9/16 — —
17. Saga $14.2 $13.7/13 $13.1/15 $12.5/17 —
18. Mt. Wilson $13.5 — — — —
19. Greater Media $11.7 $10.7/19 — — —

Aloha station Trust
KBQI/Albuquerque 3.7 4.3 791 803 $1.3 $1.3
WIBL/Augusta, GA 2.9 6.0 385 554 $1.1 $1.2
KBKo/Bakersfield, CA 0.9 2.4 244 377 $.9 $1.0
WBFB/Bangor, mE 6.8 6.0 270 280 $.4 $.4
WGAr/Cleveland 6.5 7.5 2,890 2,809 $9.8 $11.4
WQrB/Eau Claire, WI 11.2 10.1 330 274 $2.1 $1.9
WATQ/Eau Claire, WI 7.0 6.9 210 179 $.5 $1.1
WFrE/Frederick, mD 13.0 12.6 523 536 $4.4 $4.8
KHGE/Fresno 1.6 2.0 387 496 $1.3 $1.6
WBCT/Grand rapids 7.5 7.0 1,409 1,246 $6.4 $7.4
WWyZ/Hartford 7.7 6.2 1,849 1,703 $10.4 $10.4
WTCr/Huntington, WV 10.6 12.2 646 699 $2.1 $2.4
Wroo/Jacksonville, FL 1.6 1.8 656 674 $2.0 $2.3
WHEr/Laurel, ms 3.7 4.4 143 166 $.3 $.3
WImT/Lima, oH 15.8 14.2 352 381 $1.4 $1.4
KHKN/Little rock 3.4 4.2 466 455 $1.5 $1.5
KTpI/Los Angeles 0.0 0.0 0 0 0 0
WEBL/macon, GA 3.3 2.3 232 210 $.4 $.4
WNoE/New orleans 6.7 7.1 1,521 1,589 $6.2 $6.2
WuBB/portsmouth, NH 0.6 0.7 88 108 $.3 $.3
WZBL/roanoke, VA 4.0 3.7 354 384 $.8 $.7
WWFG/salisbury, mD 8.1 8.8 629 529 $1.6 $1.8
WpKX/springfield, mA 5.4 7.3 702 750 $2.3 $2.4
WCTH/The Florida Keys 3.2 3.3 68 64 $.6 $.5

ToTALs: year No. stations Fall 12+ shares Cume revenue
 2007  27 135.2 1,557,300 $61,625,000

 As part of taking the company private, Clear Channel transferred a number of stations to a privately 
owned trust company known as the Aloha Station Trust, LLC in July 2007.  Some stations have been 
sold to other companies already; the above stations were in the trust at the end of 2007.
 In addition to the 24 stations listed above, the Aloha Station Trust also owns three Country stations 
in non-rated markets, according to BIA data. The stations contributed to station and revenue totals, 
but not to ratings totals.

Calls/City 12+ share Cume (00) revenue (in millions)
 Fa ’07 Fa ’06 Fa ’07 Fa ’06 2007 2006

Beasley Broadcasting
WKXC/Augusta, GA 8.6 6.9 824 585 $2.5 $2.2
WKmL/Fayetteville, NC 9.3 13.3 714 770 $5.0 $4.7
KCyE/Las Vegas 3.4 3.3 1,369 1,223 $5.0  $2.7
WKIs/miami 3.3 2.4 2,764 2,479 $12.0 $14.4
WXTu/philadelphia 5.4* 3.7 8,170* 4,286 $16.0 $15.9

ToTALs: year No. stations Fall 12+ shares Cume revenue
 2007* 5 30.0 1,384,100 $40,100,000
 2006 5 29.6 934,000 $39,850,000
 2005 5 33.4 1,039,300 $37,580,000
 2003 4 25.9 791,800 $28,550,000

*2007 share and cume figures for WXTU are based on November 2007 PPM data.

Bonneville
WuBE/Cincinnati 7.6 5.3 2,963 2,291 $12.2 $12.5
WyGy/Cincinnati 2.0 1.6 1,036 941 $2.8 $4.1
WIL/st. Louis 6.0 5.2 3,658 3,512 $9.4 $9.6

ToTALs: year No. stations Fall 12+ shares Cume revenue
 2007 3 15.6 765,700 $24,400,000 
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CBS Radio
WSOC/Charlotte 5.9 5.6 2,453 1,841 $8.4 $7.9
WUSN/Chicago 2.8 3.3 6,329 6,745 $27.1 $28.4
KWLI/Denver 1.4 1.9 1,008 1,120 $3.5 $3.7
WYCD/Detroit 3.4 3.8 4,370 4,445 $11.0 $12.5
KILT/Houston* 4.0 3.2 8,756 4,396 $24.9 $25.0
KMLE/Phoenix 3.4 3.9 3,182 3,389 $15.7 $16.5
WDSY/Pittsburgh 6.0 6.9 2,664 3,083 $9.4 $9.8
KUPL/Portland 4.3 5.6 2,003 2,204 $8.5 $8.3
KFRG/Riverside 3.9 6.4 1,858 2,284 $14.5 $14.0
KNCI/Sacramento 3.9 5.3 2,006 2,188 $10.0 $12.2
KMPS/Seattle 4.9 3.7 3,535 3,536 $17.0 $15.5
WQYK/Tampa 5.5 5.7 2,813 3,307 $15.0 $15.6
KVFG/Victor Valley, CA 1.0 2.4 156 211 $.7 $.6
WIRK/West Palm Beach 5.1 3.9 1,001 1,066 $6.5 $7.2

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007* 15 55.5 4,213,400 $172,025,000
 2006 21 93.3 4,982,300 $224,750,000
 2005 20 99.8 5,035,900 $218,650,000
 2003 23 97.5 4,976,300 $224,975,000
 1999 25 110.6 5,706,900 $223,900,000
 1996 26 108.2 5,375,200 $167,050,000

*2007 share and cume figures for KILT are based on November 2007 PPM data.
 In addition to the 14 stations listed above, CBS Radio also owns one Country station in a non-
rated market, according to BIA data. The station contributed to station and revenue totals, but not 
to ratings totals.

Citadel Broadcasting
KRST/Albuquerque 3.2 5.0 774 962 $3.5 $3.4
WCTO/Allentown, PA 11.7 11.7 1,530 1,432 $5.5 $5.4
WKHX/Atlanta 4.0 5.0 4,132 4,824 $22.6 $24.6
WYAY/Atlanta 2.6 1.9 2,674 2,756 $8.4 $9.7
WEBB/Augusta, ME 7.5 10.3 198 215 $1.2 $1.2
WHWK/Binghamton, NY 14.1 14.4 539 519 $2.4 $2.3
KQFC/Boise, ID 5.4 3.3 516 498 $2.2 $2.4
KIZN/Boise, ID 6.3 6.2 638 684 $3.2 $3.1
WIWF/Charleston, SC 3.0 — 552 — — —
WNKT/Charleston, SC 2.2 3.3 389 482 $1.3 $1.3
WOGT/Chattanooga 3.9 2.4 390 359 $.8 $.8
KATC/Colorado Springs 6.5 7.4 671 723 $1.7 $1.6
WPKQ/Concord, NH 1.6 1.0 116 106 $1.0 $1.1
KSCS/Dallas 2.9 3.0 4,550 4,514 $18.0 $19.5
KTYS/Dallas 0.9 1.0 2,371 2,132 $4.1 $4.1
KHKI/Des Moines 5.3 5.7 666 568 $2.4 $2.2
KJJY/Des Moines 6.4 3.9 716 519 $2.4 $2.5
WXTA/Erie, PA 6.7 5.2 369 337 $.9 $1.5
WFBE/Flint, MI 6.5 5.7 542 551 $2.2 $2.1
WTNR/Grand Rapids 3.3 2.4 798 591 $2.2 $2.2
WCAT/Harrisburg 2.4 1.7 322 317 $1.4 $1.5
WGOC/Johnson City, TN 1.1 2.7 107 233 $.2 $.4
WIVK/Knoxville 18.2 23.5 2,479 2,562 $13.5 $12.5
KXKC/Lafayette, LA 6.3 6.9 733 653 $2.8 $2.7
WIOV/Lancaster, PA 8.1 8.3 705 761 $4.9 $5.1
WITL/Lansing, MI 11.0 12.2 821 756 $3.3 $3.3
WGKX/Memphis 6.2 5.2 1,406 1,548 $5.6 $5.8
KATM/Modesto, CA 8.3 13.1 859 985 $7.5 $6.5
WMDH/Muncie, IN 10.4 12.2 338 372 $1.8 $2.0
WLAW/Muskegon, MI 2.7 2.6 86 76 $.4 $.3
WKDF/Nashville 5.0 4.6 1,888 1,910 $8.3 $8.1
KKND/New Orleans 1.1 1.2 341 362 $1.5 $1.7
WOKQ/Portsmouth, NH 9.6 8.7 665 767 $6.1 $5.9
KBUL/Reno 5.5 5.8 503 569 $2.0 $2.2
KKAT/Salt Lake City 2.3 2.3 705 689 $3.9 $3.2
KUBL/Salt Lake City 3.5 6.1 1,934 2,336 $6.5 $6.5
KIIM/Tucson 8.8 10.7 1,383 1,367 $7.7 $8.3
WFFN/Tuscaloosa, AL 4.0 4.0 133 113 $.3 $.2
WSJR/Wilkes Barre 1.9 1.9 408 439 $.9 $1.0

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 41 219.1 3,846,500 $167,030,000
 2006 39 222.4 2,585,900 $111,400,000
 2005 37 222.0 2,466,400 $104,200,000
 2003 29 197.9 1,998,900 $88,760,000
 1999 25 165.2 1,371,300 $53,625,000
 1996 15 NA 874,000 $32,200,000

 Citadel closed on its purchase of ABC Radio in 2007, adding WKHX & WYAY/Atlanta and KSCS& 
KTYS/Dallas to its Country roster. WYAY has since changed formats.
 In addition to the 39 stations listed above, Citadel also owns two Country stations in non-rated 
markets, according to BIA data. Those stations contribute to station and revenue totals, but not to 
ratings totals. Cox Radio

WZZK/Birmingham 8.1 5.4 1,696 1,338 $6.0 $4.0
WNCB/Birmingham 1.3 1.1 602 466 $1.3 $1.1
WHKO/Dayton 10.5 7.2 1,829 1,665 $5.7 $6.2
KKBQ/Houston* 3.7 2.9 9,865 4,358 $19.0 $18.5
KTHT/Houston* 3.2 2.0 6,469 2,770 $4.6 $4.5
WPTI/Louisville 2.8 2.3 813 851 $.9 $.6
WWKA/Orlando 4.6 4.7 1,831 1,775 $11.6 $12.0
WKHK/Richmond 6.5 7.5 1,421 1,497 $7.9 $7.8
KKYX/San Antonio 1.0 1.3 456 567 $1.2 $1.4
KCYY/San Antonio 4.5 5.0 2,245 2,202 $8.2 $7.9
KWEN/Tulsa 7.2 9.5 1,484 1,569 $5.3 $5.2

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007* 11 53.4 2,871,100 $71,575,000
 2006 11 48.9 1,905,800 $69,075,000
 2005 11 49.3 1,854,900 $70,100,000
 2003 9 53.3 1,798,400 $68,350,000
 1999 8 50.5 1,355,200 $55,000,000
 1996 8 NA 1,110,600 $35,500,000

*2007 share and cume figures for KKBQ & KTHT are based on November 2007 PPM data.
 In addition to the 11 stations listed above, Cox also owns two Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to rat-
ings totals.

Clear Channel Communications
WOBB/Albany, GA 3.6 5.5 115 125 $.7 $.7
KASH/Anchorage, AK 5.3 5.4 371 318 $1.3 $1.5
WKSF/Asheville, NC 15.0 18.5 796 789 $6.1 $6.1
WCOH/Atlanta 0.0 0.0 0 0 $.2 $.2
WUBL/Atlanta 2.3 3.7 3,248 na $16.0 $17.0
KASE/Austin 5.3 6.0 1,719 1,643 $9.3 $9.3
KVET/Austin 6.0 5.4 1,933 1,701 $7.6 $7.6
WPOC/Baltimore 6.9 7.2 3,702 4,229 $17.6 $17.5
WYNK/Baton Rouge 5.9 7.3 921 1,026 $5.3 $4.9
KYKR/Beaumont, TX 5.0 7.2 458 558 $1.5 $1.4
WKNN/Biloxi, MS 6.8 7.7 547 563 $1.6 $1.8
WDXB/Birmingham 4.7 4.6 968 1,267 $1.7 $2.2
KBMR/Bismarck, ND 9.9 12.5 124 124 $.6 $.6
KQDY/Bismarck, ND 12.2 14.2 226 245 $1.2 $1.3
KAGG/Bryan, TX 7.6 4.8 222 241 $.9 $.8
WEZL/Charleston, SC 7.1 6.1 905 859 $2.8 $3.5
WKKT/Charlotte 5.6 4.8 2,831 2,171 $7.2 $7.3
WUSY/Chattanooga, TN 15.4 17.8 1,215 1,343 $5.7 $6.8
WLND/Chattanooga, TN 3.6 3.7 374 na $.3 $.4
KOLZ/Cheyenne, WY 12.1 16.3 146 190 $.8 $.8
KCCY/Colorado Springs 5.2 5.7 705 741 $2.9 $3.1
WCOS/Columbia, SC 5.6 4.8 788 648 $3.6 $3.9
WSTH/Columbus, GA 3.7 4.4 183 212 $1.2 $1.3

Calls/City 12+ Share Cume (00) Revenue (in millions)
 Fa ’07 Fa ’06 Fa ’07 Fa ’06 2007 2006

Calls/City 12+ Share Cume (00) Revenue (in millions)
 Fa ’07 Fa ’06 Fa ’07 Fa ’06 2007 2006

WCOL/Columbus, OH 7.0 7.5 2,293 2,445 $11.3 $11.4
KRYS/Corpus Christi, TX 6.4 8.6 524 639 $1.9 $1.8
KFXR/Dallas 0.5 0.4 873 824 $1.2  $1.1
WDTW/Detroit 2.2 2.2 2,796 3,032 $5.9 $6.1
KHEY/El Paso, TX 3.9 4.6 615 671 $1.8 $1.4
KKIX/Fayetteville, AR 12.9 11.9 703 691 $2.9 $2.9
WCKT/Ft. Myers, FL 2.0 1.5 512 408 $.9 $1.8
WAVW/Ft. Pierce, FL 5.3 6.0 658 635 $2.4 $2.3
KMAG/Ft. Smith, AR 7.7 11.4 485 523 $1.5 $1.6
KSNR/Grand Forks, ND-MN 6.0 10.3 117 164 $.8 $1.0
WTQR/Greensboro, NC 5.7 8.0 1,756 2,229 $7.0 $7.6
WESC/Greenville, SC 6.8 6.7 1,280 1,365 $4.3 $4.5
WSSL/Greenville, SC 10.0 7.4 1,614 1,496 $6.1 $6.1
WRBT/Harrisburg 8.0 7.0 896 938 $3.8  $3.6
WKCY/Harrisonburg, VA 15.9 12.1 293 260 $2.5 $2.0
WDRM/Huntsville, AL 11.0 12.6 1,062 1,089 $4.4 $5.5
WMSI/Jackson, MS 4.7 7.0 553 612 $3.7 $4.2
WQIK/Jacksonville, FL 6.6 8.7 1,874 2,186 $5.3 $5.5
KWNR/Las Vegas 4.8 4.4 1,910 1,461 $9.8  $10.5
WBUL/Lexington, KY 9.3 9.9 1,129 1,157 $3.8 $4.2
KSSN/Little Rock 10.1 10.4 1,018 967 $5.1 $5.4
WAMZ/Louisville 9.2 11.9 1,940 2,325 $8.5 $8.7
WMAD/Madison, WI 4.5 4.1 497 528 $2.0 $1.2
KTEX/McAllen, TX 5.8 7.0 1,220 1,333 $3.0 $2.9
WMSO/Meridian, MS 8.1 4.6 106 69 $.5 $.28
WMIL/Milwaukee 5.8 6.7 2,250 2,178 $8.0 $8.1
KEEY/Minneapolis 6.4 6.9 4,254 4,697 $17.2 $18.3
WKSJ/Mobile 7.9 8.3 912 1,050 $4.6 $5.2
KTOM/Monterey 3.4 4.1 484 347 $1.7 $1.7
WMUS/Muskegon, MI 10.3 13.4 360 375 $1.4 $1.5
WSIX/Nashville 6.4 6.4 1728 1819 $6.7 $6.3
WRWC/Newburgh, NY 0.0 1.0 0 104 $.3 $.4
KTST/Oklahoma City 6.6 6.9 1,539 1,682 $2.7 $2.6
KXXY/Oklahoma City 5.0 4.8 1,423 1,295 $4.6 $4.9
KXKT/Omaha 8.4 8.9 1,040 1,050 $5.2 $5.4
KHUS/Omaha 2.6 1.4 472 363 $1.3 $1.2
WPAP/Panama City, FL 13.9 12.4 353 353 $1.8 $1.7
WNUS/Parkersburg, WV 12.2 14.8 331 385 $.6 $1.0
KNIX/Phoenix 4.3 4.3 3,898 3,298 $18.8 $18.0
WELG/Poughkeepsie, NY 0.0 0.0 0 0 0 0
WRWD/Poughkeepsie, NY 7.3 4.9 339 286 $2.6 $2.8
WLLR/Quad Cities, IA-IL 17.6 19.4 899 1,005 $4.4 $4.3
WRDU/Raleigh 2.4 2.0 902 901 $5.2 $6.1
KTDD/Riverside 0.9 0.9 322 225 $.8  $.7
WYYD/Roanoke, VA 5.8 4.8 527 534 $2.4 $2.5
KMFX/Rochester, MN 0.0 0.0 0 0 0 0
KMFX-FM/Rochester, MN 4.8 6.6 225 298 $1.3 $1.4
WCRR/Rochester, NY 0.5 0.5 185 na $.4 $.4
KAJA/San Antonio 5.2 4.4 2,711 2,446 $8.2 $8.1
KRPT/San Antonio 0.0 0.9 0 207 $1.0 $.9
KUSS/San Diego 1.9 3.2 1,645 1,552 $2.7 $2.7
WCTQ/Sarasota 5.3 4.6 691 800 $1.8 $2.1
KNBQ/Seattle 0.6 1.0 724 1,050 $1.9 $2.0
KIXZ/Spokane 5.6 4.8 838 650 $1.5 $1.5
KSWF/Springfield, MO 4.8 5.0 497 434 $1.5 $1.5
KSD/St. Louis 3.6 4.1 2,855 2,859 $6.0 $6.0
WBLJ/Sunbury, PA 0.5 0.0 42 0 0 0
WBBS/Syracuse 13.0 12.4 1,235 1,230 $5.6 $5.5
WTNT/Tallahassee, FL 5.4 4.2 450 512 $2.0 $2.0
WFUS/Tampa 2.9 4.5 2,602 2,981 $7.0 $7.2
WWZD/Tupelo, MS 9.5 10.5 463 491 $0.9 $0.9
WMZQ/Washington, DC 3.1 3.8 3,767 4,161 $15.5 $17.0
WOVK/Wheeling, WV 16.8 19.2 461 455 $1.68 $1.65
KZSN/Wichita 8.0 6.9 829 773 $3.1 $3.3
WBYL/Williamsport, PA 5.1 4.4 125 135 $.4 $.4
WDSD/Wilmington, DE 1.8 1.5 433 309 $1.8 $1.7
WUSQ/Winchester, VA 16.4 21.4 553 604 $2.8 $2.9

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007* 111 571.2 9,258,500 $365,595,000
 2006 173 1,059.7 11,231,455 $465,990,000
 2005 181 1,075.0 10,917,900 $440,600,000
 2003 183 1,052.0 10,156,500 $412,335,000
 1999 53 367.5   4,355,700 $162,645,000
 1996 26 187.3 3,149,900 $76,300,000

 Clear Channel placed a number of stations in the Aloha Station Trust (see first entry) in July 2007 
as part of its efforts to go private.
 In addition to the 90 stations listed above, Clear Channel also owns 21 Country stations in non-
rated markets, according to BIA data. Those stations contribute to station and revenue totals, but 
not to ratings totals.

Ratings & Revenue

2806
08



Cumulus Broadcasting/Cumulus Media
KBCY/Abilene, TX 11.1 12.4 305 270 $1.3 $1.3
WKAK/Albany, GA 6.5 5.5 143 121 $.7 $.7
WWWW/Ann Arbor, MI 5.2 5.6 411 318 $2.5 $2.0
WPKR/Appleton, WI 4.1 4.0 388 365 $1.5 $1.5
WQCB/Bangor, ME 16.4 17.1 454 417 $2.3 $2.2
KAYD/Beaumont, TX 4.8 4.4 326 324 $1.1 $1.5
KHAK/Cedar Rapids, IA 15.7 17.8 432 535 $3.8 $3.3
WKOR/Columbus, MS 7.1 6.3 175 166 $.7 $.5
KPLX/Dallas 3.1 2.9 5,110 4,712 $23.0 $25.9
WJOD/Dubuque, IA 8.7 10.8 281 282 $1.8  $.9
KAMO/Fayetteville, AR 4.3 3.6 267 281 $.6 $.7
KQSM/Fayetteville, AR 3.2 3.3 294 306 $.9 $.6
KOMS/Ft. Smith, AR 9.6 9.2 368 341 $.7 $.8
KEKB/Grand Junction, CO 8.0 10.9 209 289 $1.0 $.9
WPCK/Green Bay, WI 4.2 6.5 287 287 $1.0 $.9
KSTB/Houston 0.0 0.0 0 0 0 0
WFMS/Indianapolis 8.5 10.3 2,417 2,582 $14.0 $14.8
KUSJ/Killeen, TX 8.3 8.6 374 377 $1.8 $1.4
KYKZ/Lake Charles, LA 14.5 14.1 388 403 $2.2 $2.5
WLXX/Lexington 6.7 7.4 699 796 $2.1 $2.0
WAVG/Louisville 0.4 0.5 115 147 $.3 $.4
WQKC/Louisville 0.0 0.0 0 0 0 0
WDEN/Macon, GA 10.3 10.9 538 577 $2.5 $2.4
WHKR/Melbourne 6.8 6.9 688 591 $2.1 $2.5
WYOK/Mobile 3.3 4.7 423 472 $.9 $.8
WLWI/Montgomery, AL 8.4 8.0 635 592 $3.3 $3.7
WYAK/Myrtle Beach, SC 3.8 3.5 297 225 $.5 $1.0
WSM-FM/Nashville 4.1 4.9 1,601 1,580 $5.0 $4.3
WZAD/Newburgh, NY 2.4 0.7 149 na $.3 $.9
KNFM/Odessa, TX 7.0 6.3 348 290 $1.3 $1.0
KHAY/Oxnard, CA 4.8 6.4 343 420 $3.7 $3.3
WKXP/Poughkeepsie, NY 1.8 2.1 141 169 $1.3 $1.1
KWWK/Rochester, MN 8.0 9.9 276 304 $1.2 $1.0
WXXQ/Rockford, IL 11.1 13 646 633 $3.0 $3.1
WJCL/Savannah 7.0 7.6 359 383 $2.4 $2.1
KRMD/Shreveport 6.5 5.9 546 504 $2.0 $2.0
WKKO/Toledo 14.5 15.0 1,301 1,409 $6.1 $6.3
KQTP/Topeka, KS 5.0 5.5 230 241 $.7 $.6
KOEL/Waterloo, IA 16.4 13.6 362 352 $1.3 $1.4
KLUR/Wichita Falls, TX 15.6 11.3 291 251 $1.3 $1.4
WWQQ/Wilmington, NC 10.6 11.6 475 427 $2.3 $2.0
WQXK/Youngstown, OH 10.7 9.8 882 896 $3.6 $4.0

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 52 308.5 2,397,400 $112,600,000
 2006 54 324.7 2,488,700 $111,350,000
 2005 52 301.0 1,565,800  $66,860,000
 2003 58 339.8 1,660,800 $62,260,000
 1999 57 461.8 1,718,000 $75,400,000
 1996 6 NA 277,500 $8,350,000

In addition to the 42 stations listed above, Cumulus also owns 10 Country stations in non-rated 
markets, according to BIA data. Those stations contribute to station and revenue totals, but not to 
ratings totals.

Greater Media
WKLB/Boston 3.7 3.8 3,312 3,141 $11.7 $10.7

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 1 3.7 331,200 $11,700,000
 2006 1 3.8 314,100 $10,700,000
 2005 1 4.2 NA $8,500,00

Hall Communications
WOKO/Burlington, VT 17.3 18.2 928 918 $3.7 $3.5
WPCV/Lakeland, FL 13.9 14.5 1,002 1,101 $5.0 $5.1
WCTY/New London, CT 12.4 11.9 496 511 $2.3 $2.3
WCTK/Providence 5.5 8.1 1,818 1,916 $4.9 $4.6

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 4 49.1 424,400 $15,925,000
 2006 4 52.7 444,600 $15,450,000
 2005 4 50.2 414,300 $14,400,000
 2003 4 47.0 382,800 $11,200,000
 2001 4 44.1 367,400 $10,250,000

Journal Broadcast Group
KTTS/Springfield, MO 15.9 13.6 971 897 $3.7 $4.1
KVOO/Tulsa 5.0 7.1 880 1,026 $3.8 $3.5
KXBL/Tulsa 4.2 4.7 688 647 $2.1 $1.9
KFDI/Wichita 12.7 13.1 1,122 1,121 $4.6 $4.9
KFTI-AM/Wichita 3.2 3.9 331 351 $1.5 $1.8
KFTI/Wichita 2.7 3.1 307 na $.4 $.4

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 6 43.7 429,900 $16,155,000
 2006   5 42.4 404,200 $17,680,000
 2005   5 48.1 470,100 $16,425,000 
 2003   5 44.2 391,800 $15,950,000
 1999 12 55.8 567,700 $20,200,000
 1996 11 NA 536,400 $18,600,000

Lincoln Financial Media
KYGO/Denver 5.4 5.0 2,959 2,885 $19.9 $19.7
KSOQ/San Diego 0.0 0.0 0 0 0 0
KSON/San Diego 5.2 5.3 2,496 2,347 $10.8 $10.7

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 3 10.6 545,500 $30,675,000
 2006 4 11.3 571,400 $30,925,000
 2005 5 10.7 625,300 $33,050,000
 2003 4 12.2 631,800 $35,300,000
 1999 4 15.2 721,400 $33,200,000
 1996 4 NA 711,700 $25,700,000

Max Media
WOOZ/Marion, IL 12.0 9.9 350 335 $1.2 $1.3
WGH-FM/Norfolk 6.9 7.5 1,896 2,122 $8.2 $8.3
WWBE/Sunbury, PA 10.0 5.0 323 192 0 0
WYGL-AM/Sunbury, PA 0.5 0.5 33 26 0 0
WYGL/Sunbury, PA 0.0 1.4 0 70 0 0
WLGL/Sunbury, PA 0.0 3.2 0 72 $.6 $.6

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 12 29.4 260,200 $14,250,000
 2006 12 27.5 281,700 $12,670,000
 2005 12 28.7 259,400 $12,900,000
 1999 4 15.2 721,400 $33,200,000
 1996 4 NA 711,700 $25,700,000

In addition to the six stations listed above, Max Media also owns six Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to ratings 

Mt. Wilson Broadcasting
KKGO/Los Angeles 1.5 — 4,447 — $13.0 —
XSUR/San Diego 0.0 — 0 — $.5 —

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 2 1.5 444,700 $13.5

Regent Broadcasting
WGNA/Albany, NY 9.7 10.3 1,442 1,649 $7.8 $7.6
WBWN/Bloomington, IL 9.5 15.1 279 347 $2.2 $2.3
WYRK/Buffalo 9.6 9.0 1,897 1,958 $8.0 $8.8
WKDQ/Evansville, IN 11.7 12.4 556 579 $3.3 $3.3
KUAD/Ft. Collins, CO 8.1 8.3 744 660 $3.7 $3.7
KMDL/Lafayette, LA 8.2 7.5 976 922 $2.7 $2.6
WFYR/Peoria, IL 6.2 7.8 408 547 $1.3 $1.5
WWJO/St. Cloud, MN 8.6 8.5 384 399 $2.2 $2.3
WFRG/Utica-Rome, NY 12.1 15.6 615 707 $1.9 $1.8

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 10 83.7 730,100 $33,075,000
 2006 11 114.9 646,200 $27,400,000
 2005 11 115.3 580,100 $26,100,000
 2003 13 128.6 687,600 $31,415,000
 1999   9   81.2 353,800 $14,400,000

In addition to the nine stations listed above, Regent also owns one Country station in a non-rated market, 
according to BIA data. That station contributes to station and revenue totals, but not to ratings totals.

Saga Communications
WIXY/Champaign, IL 10.3 12.9 350 339 $2.6 $2.7
WVVR/Clarksville, TN 9.8 9.4 316 318 $2.1 $1.8
WQNY/Ithaca, NY 21.9 16.2 245 251 $1.5 $1.2
KDXY/Jonesboro, AR 15.7 14.0 191 195 $1.4 $1.5
WPOR/Portland, ME 6.2 6.5 367 386 $2.8 $2.8
WNAX/Sioux City, IA 1.5 1.4 41 51 $.4 $.4

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 10 65.4 151,100 $14,175,000
 2006 11 60.4 154,000 $13,660,000
 2005 10 62.7 163,400 $13,075,000
 2003 9 50.5 133,800 $9,875,000
 2002 8 40.8 123,300 $9,075,000

In addition to the six stations listed above, Saga also owns four Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to ratings 
totals.

Wilks Broadcast Group
WHOK/Columbus, OH 3.9 3.1 1,226 1.300 $2.9 $2.8
WNKK/Columbus, OH 1.2 0.7 571 NA $.5 $.8
KBEQ/Kansas City 3.7 4.9 1,952 1,935 $5.5 $5.8
KFKF/Kansas City 5.3 4.1 2,170 1,761 $7.1 $6.8
KLLL/Lubbock, TX 9.8 10.5 438 471 $2.1 $2.0

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 5 23.9 635,700 $18,100,000

WPAW/Greensboro, NC 5.6 5.2 1,553 1,598 $3.9 $4.1
WDAF/Kansas City 3.8 4.7 1,873 1,752 $4.3 $5.0
KWJJ/Portland 4.9 5.8 2,338 2,719 $7.1 $6.9
WBEE/Rochester, NY 10.1 9.5 1,839 1,720 $6.9 $7.6
KBWF/San Francisco 1.7 — 2,980 — $7.0 —
KKWF/Seattle 3.3 3.7 2,658 3,189 $7.4 $7.8
WGGY/Wilkes Barre 7.9 9.2 1,176 1,110 $3.4 $3.2
WGGI/Wilkes Barre 0.0 0.0 0 0 0 0

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 8 37.3 1,444,170 $39,900,000
 2006 7 38.1 1,208,800 $33,750,000
 2005 5 28.3 733,400 $22,525,000
 2003 6 31.6 697,300 $20,700,000
 1999 5 24.8 538,300 $15,700,000

Entercom Communications

Gap Broadcasting
KEAN/Abilene, TX 9.9 11.8 310 353 $1.2 $1.2
KYYW/Abilene, TX 2.3 1.8 66 63 $0.1 $.1
KMML/Amarillo, TX 3.9 5.0 255 239 $.7 $.7
KATP/Amarillo, TX 6.3 7.3 228 236 $.3 $.4
KCTR/Billings, MT 13.8 18.5 287 312 $2.1 $2.1
KWYY/Casper, WY 7.9 8.5 103 98 $.5 $.5
KCGY/Cheyenne, WY 1.1 1.1 33 29 $.5 $.1
KKCB/Duluth, MN 9.7 10.0 392 361 $1.0 $1.0
KNGT/Lake Charles, LA 6.5 8.1 222 262 $1.5 $1.5
KLAW/Lawton, OK 18.8 14.3 270 229 $1.3 $1.3
KQBR/Lubbock, TX 5.1 6.6 278 317 $.9 $.9
KYKS/Lufkin, TX 16.0 16.3 357 333 $2.0 $1.9
KORD/Richland, WA 7.0 7.2 289 311 $1.5 $1.7
KXKS/Shreveport, LA 4.8 4.5 437 770 $1.9 $1.7
KWKH/Shreveport, LA 1.7 1.8 233 206 $0.4 $.2
KKYR/Texarkana, TX-AR 16.2 19.2 308 375 $2.0 $1.8
KEZJ/Twin Falls, ID 9.5 — 238 — $.7 —
KNUE/Tyler, TX 7.2 8.1 545 548 $2.1 $2.3
KWFS/Wichita Falls, TX 8.9 9.8 216 196 $.5 $.5
KUTI/Yakima, WA 2.3 2.6 113 114 $.1 $.1
KDBL/Yakima, WA 2.7 3.3 166 197 $.4 $.7

TOTALS: Year No. Stations Fall 12+ Shares Cume Revenue
 2007 26 161.6 534,600 $24,180,000

In addition to the 21 stations listed above, Gap also owns five Country stations in non-rated mar-
kets, according to BIA data. Those stations contribute to station and revenue totals, but not to 
ratings totals.

Calls/City 12+ Share Cume (00) Revenue (in millions)
 Fa ’07 Fa ’06 Fa ’07 Fa ’06 2007 2006

Calls/City 12+ Share Cume (00) Revenue (in millions)
 Fa ’07 Fa ’06 Fa ’07 Fa ’06 2007 2006
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CA: In a recent “My Tunes” feature for CA 
Weekly, you mentioned that Gram Parsons 
was “a high school friend who played country 
music with a rock attitude.” He certainly must 
have influenced your musical tastes. 
LL: Yeah. We were actually roommates at a 
boarding school in the early ’60s. He was already 
very musical – a trained pianist. But he was 
singing folk music then and would go off on 
weekends to play Hootenanny shows. We were 
only 15 or 16, but even at that age, he was one 
of those people you just knew was going to be 
somebody someday.
 He was really smart, and musical as all get 
out. And, in some respects, a bullshitter. He’d 
sing Scottish folk ballads and claim he wrote 
them. But we surfed together and went to each 
other’s homes for holidays and stuff. We were 
really good friends. 
 Musically, Gram sent me down the path I’ve 
been on. I don’t know that I ever would’ve had 
an affinity for country music if it hadn’t been for 
him. He turned me on to the Louvin Brothers. We 

both had heard the Ray Charles record [Modern 
Sounds In Country and Western Music, 1962].  
Of course, Gram did the Byrds’ Sweetheart Of 
The Rodeo. I was vicariously following where he 
went musically.
  He wound up around all these folks in Tulsa 
– Delaney & Bonnie and others – they made 
a really obscure record called Motel Shot that 
had a lot of old gospel songs in it, roots music. 
And then he went and hung out with the Rolling 
Stones, and I was jealous at the time. I knew he 
was in France, but I didn’t know he was using 
junk. He had an enormous influence on those 
guys – the country things you hear from the 
Stones were probably because of him.
 So, both of us were rock and roll kids who 
had listened to country. There were huge country 
hits when we were kids, but we didn’t know they 
were country because they played them on Top 
40 radio. We just knew they were songs we liked. 
So I guess I liked some country music before I 
ever knew what it was.

Radio seemed to play a big role in forging 
your musical tastes.
My first sense of popular music came in the 
’50s. As a kid in Florida I used to listen at 
night to WLAC/Nashville, WABC/New York, 
WLS/Chicago and stations in Miami. And once 
in awhile on a clear night you could pick up 

Wolfman Jack. If there were formats, I certainly 
wasn’t aware of them. It was all Top 40; if it 
was a hit, it was on there. It didn’t matter. And 
you didn’t have a physical sense as to who was 
singing it, what they looked like or how they 
dressed. It was a really innocent way to come at 
popular music – to not have any of those other 
trappings – until Ed Sullivan came along. 
 So it was all about the radio. To bring things 
full circle, one of the things that distresses me most 
today is that terrestrial radio no longer seems to 
be devoted to being a place where people discover 
new music. That’s not to say that people don’t 
discover music there. But at one point in time there 
seemed to be a dedication to it. 
 It’s heartbreaking to see young people 
leaving radio in droves – or having never even 
turned it on to begin with. If I were to say that 
to one of my own children, they’d say, “We’re 
OK. We discover music on the Internet.” And I 
would say, “OK, I’m just an old guy.” But I wish 
you could still turn the radio on and hear more 
new music than old. If I were radio, I wouldn’t 

concede that. New music is so critical to radio’s 
vitality. I don’t believe my generation is tired of 
discovering new music. They just don’t know 
where to get it anymore.

Programmers would argue that listeners 
want to hear their favorite songs – new 
and old.
The [large] amount of old music radio 
plays doesn’t make sense to me right 
now. There are a couple hundred 
million iPods out there that people 
have loaded with their favorite 
songs, so they don’t need to turn 
the radio on to hear their favorite 
music anymore. So why does radio 
keep playing it for them? This is the 
entertainment business. You have 
to be aggressive and take risks. And it 
seems, because we’re sort of embattled right 
now, people are going into the bunker. That’s 
not a good way to win and grow. I have a low 
tolerance for playing defense.
 On the other hand, people are fighting 
for their jobs, so it’s hard to be critical. I just 
wish both sides had more opportunity to be 
entrepreneurial. The nature of a record company 
is entrepreneurial because you have to take 
risks every day. Big ones. Some can put your 
organization at risk. But I have a boss who 

encourages taking risks because he knows that’s 
what it takes.
 I search all the time for entrepreneurial 
people in the radio business, and I’m not sure 
where they are. On occasion, I must admit to 
sort of rooting for the station groups to fail and 
have to break up so that some individuals can 
buy stations and have the opportunity to be 
entrepreneurial. I know that’s a rash thing to wish 
on anybody. But I don’t see any other way for it 
to occur. 

 What’s your sense of the relative health of the 
music business? Is it fair to say that the music 
business should or could be fine, and that it’s 
just CD sales that suck?
I don’t know that they suck; sales just aren’t 
as big as they were. There’s a lot of doom and 
gloom, but it’s been small before. I’m not one 
who thinks the end of the frickin’ world is 
coming for music or record labels. Might we 
go through a rough time and have to constrict? 
Absolutely. But I’m still bullish.
 All of us have been spoiled. We’ve been a 
growth industry since at least 1981. Everybody 
wants to attribute the explosion to the CD. That 
had a lot to do with it, of course. But a whole 
lot of amazing music came out in that time, 
too, including some stuff people might turn up 
their noses at, like corporate rock and Michael 
Jackson. And the business took off and got 
really huge. But who says that growth was going 
to go on forever, or even that it should? It may 
have been finite to begin with. It may have been 
the beneficiary of some really good fortune, 
timing-wise, with carriers, the music, the artists 
and the environment.
 But it seems that all of a sudden we’re 
embattled, although I’m not so sure that’s even 
the case. The Internet, new delivery systems and 
new ways of discovering music might enable 
another growth spurt that makes it even bigger 
than it’s been in terms of revenues. That said, 
my day-to-day function is not to try to figure 
out the next delivery system or make a deal with 
MySpace, Yahoo!, or whomever. There’s a whole 
bunch of really smart people inside Universal 
who dedicate their time to all that. I’m 
looking for hit artists, hit songs and ways to 
expose them while trying to keep a bunch 
of really good people employed.  
 I don’t sit around a whole lot and 
contemplate all these things that are 
causing us problems. I don’t come to 
work depressed; I’m having a big 
time. We had a great year in 2007, 
and we’re going to have another 
one this year. I hate that there are 
labels going out of business, people 
are losing their jobs, there aren’t as 
many records being made and not 

as many artists having opportunities. And I also 
hate that radio is losing audience, because it’s our 
primary driver. But if declining CD sales cause 
financial difficulties for record labels, there are two 
choices: A) get smaller and get costs down, or B) 
get more market share to keep the doors open and 
keep everybody employed. I go for plan B.

What excites you? What gets you out of bed 
every day saying, “I can’t wait to go to work.”
New music excites me more than anything. I’m 
still like a kid – that first dose, when you first 
discover it – it gets you excited. Everybody 
who loves music loves to turn their friends on 
to something they haven’t heard. So I get to 
come here and try to turn people on to things 
they haven’t heard that I think are really good. I 
think I’ve got common ears; I don’t think I have 
particularly good ones. So when I find something 
that rings my bell or makes me smile, and I get 
to turn people on to it, that’s real exciting. And 
it’s always nice to know that maybe you’re right 
when other people gravitate towards it, especially 
when they want to spend money for it. That’s 
pretty amazing.

Sounds like you’re energized by the new 
artists and music you’re hearing these days.
I’ve been doing this job for 15 years, and I haven’t 
seen a wave of young artists like I’m seeing now 
– young writer/artists who are absolutely geniuses. 
And I don’t use that word loosely. That lights me 
up. I’m not saying there weren’t any young people 
coming through here in the past. But now there 
are more of them than I’ve ever seen. They’re 
really talented and have honed their craft. They’re 
dedicated and bright. And that’s the future. 

Radio and the music business are at odds 
over performance royalties. What are your 
thoughts on broadcasters paying artists and 
labels in addition to songwriters?
I don’t know if it ever would have come to the 
forefront if record labels weren’t having such a 
rough time. We’ve kept our mouths shut 
for a long time about that. 

 

The InTerview

Riding Off Into
The Sunrise

Luke
Lewis
T o the chattering digerati, record labels are 

battleships in a submarine world – old, slow and 
easy pickings. And though UMG/Nashville Chairman 

Luke Lewis captains one of Nashville’s most formidable 
label fleets, he has no intentions of going down with the 
ship. He’s flirted with retirement and by all rights should 
be worried about fading CD sales and corporate (read: 
conservative) radio, but he seems to have pushed those 
issues to the side. Competition and his enthusiasm for a 
new generation of artists have him as energized as he’s 
ever been. In fact, he’s been drawn to that kind of creative 
energy since his youth.

New music is so critical to radio’s vitality. 
I don’t believe my generation is tired 
of discovering new music. They just 
don’t know where to get it anymore.
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We’re not making enough money to keep 
our doors open or to thrive. What used to 
be unbelievably offensive to me was when 
broadcasters suggested we pay them to play our 
records. That’s so fucking backwards it makes 
my blood boil. Anybody with any brains ought 
to know better than that. People could say to 
me all day long, “You make money because 

we’re promoting your product.” Bullshit. Radio 
makes way more money than us, using our free 
content. Radio pays its talent and everyone else 
who creates content. I know radio is paying 
songwriters, and God bless ‘em. They should 
probably pay them more. But radio needs to pay 
the artists, the record labels and the people who 
own the content. I come down harshly on the side 
of that. I have no tolerance.

You were at CRS once again this year, 
roaming the halls and attending some 
panels. What was your sense of the mood 
and the people?
It bothers me that at a time when we should 
be more symbiotic than ever, both sides are 
embattled by their respective marketplaces and 
other outside sources. 
 But I’m encouraged by the number of really 
bright people who are still in both industries and 
really dedicate themselves, just as they always 
have. They all have their heads down and are 
trying to figure out how to turn the ship.
 I don’t know whether you can merely 
survive in this business anymore. I got in it at a 
time when it was fun and in a growth phase. My 
first CRS after I came back to town 15 years ago 
was more fun. There wasn’t the stress of keeping 
the doors open and keeping everybody employed. 

It’s not as much fun now. But I’m not looking 
for fun. And anybody who’s in this business just 
because it’s fun is going to get blown out sooner 
or later (laughs).
 People have spoken to the benefits of CRS 
forever, so I can’t say anything new. But to have 
a bunch of artists and a bunch of people who 
work for record companies and the radio industry 

get together and look each other in the eye and 
have meals is just such a civilized thing. It’s 
really unbelievable, particularly when we bang 
heads a lot and get frustrated with each other – 
for whatever reason. 

You’ve also been concerned about radio’s 
use of research.
I’m worried sick about what I perceive to be 
an over-reliance on research, particularly when 
budgets are being cut and you know that the 
research probably isn’t as good as maybe it 
was or could be. So that scares me. 
 It used to be that a record guy would go 
to a station and give ‘em a new song, and then 
give the record store 30 copies of the record. 
Radio would play it, and if it sold, radio would 
keep playing it. And we’d put more in the 
store. That’s the best research there ever was 
in the history of the music business. You knew 
immediately whether anybody cared about 
hearing it. I have no sense that, other than a 
few people, anybody’s looking at sales today.
 And the most beautiful research on the 
planet today now is digital sales. You can go 
online to see what people are buying every 
week. If there are enough people playing a 
song, I can look at it and tell you whether it’s a 
hit, if it’s burned and when it’s over.

What do you think of the 360 deals – where 
labels are partners with artists in their other 
revenue-generating ventures?
If you don’t have any other choice, maybe. 
Business models evolve over time. Until 
recently, the record company was the bank, 
with the resources and manpower to make and 
expose music and advance an artist’s career. 
The payback was that the record company kept 
85% or so of the money. I never heard anybody 
squeaking about that. If an artist was incredibly 
successful, the deal was adjusted. That all 
seemed to work pretty well for everybody. 
 In the past, a large part of an incredibly 
successful recording artist’s income came from 
record sales. As touring got huge, record sales 
income for superstars became miniscule in the 
big picture. So it’s probably not a surprise that 
people say, “Wait a minute. We crank up the 
engine, help make you a superstar and we’re 
making 85% on a CD that we can’t sell as 
many of anymore. And you guys are out there 
raking it in on merch and touring. Maybe we 
should get some back.” I totally understand. 
     But you’re not going to get one of those 
deals done with an established act unless you 
hand them a huge pot of money like Live 
Nation is doing – which is another example 
of a new model. So it’s the new act that walks 
in the door who is targeted for a 360 deal. 
And really, what other choice do they have, 
especially if all of us were to go that way? 
     It’s more likely that in the future 
management companies and record labels will 
merge, in some sense, and, in essence, create 
a 360 deal. It might work to have different 
companies under one umbrella, although I 
don’t think they could be in the same building. 
I’m not going down the path of having 
managers work out of here. That’s so conflicted 
it could never work.

Will any of these alternative options cause 
country superstars to leave their major 
label homes? 
Particularly in Country, you need hits to make 
a lot of money selling concert tickets and 
merch. And to have radio hits you need some 
infrastructure. 
     If it was just about making money from an 
album, there are a lot of superstar artists who 
could finish their obligation and sell a record 
directly to Wal-Mart. Instead of making $2 
a record, they’d make $7. If selling CDs is 
your primary income stream, it makes sense. 
But if you need to be on the radio, you need 
a promotion staff, which costs some serious 
money to maintain.
     Toby Keith did it. 

     But he’s the only good example right now.
And if you’re just doing it on your own 
records, it probably just doesn’t make any 
sense. There are more efficient ways you can 
make a deal with a record label. Garth has a 
different model of doing this, for instance. He 
doesn’t have a record label, per se.

Will it cripple labels to build stars, only to 
watch them go off on their own?
Listen, we make deals for six or seven albums; 
that’s a long time. If we want to keep them 
around, a lot of them respond to a really big 
check. (laughs)

You mentioned Toby Keith a bit ago. Through 
the years, Toby has been very vocal in his 
criticism of big labels and, at times, about 
you personally. It strikes me that, perhaps 
uncharacteristically for you, you’ve been very 
quiet about the whole matter. Certainly you’ve 
had thoughts and feelings about what went on 
between you and Toby.
I’ve never spoken about that with anybody. Look, 
I’ve been working with artists for 35 years. Most 
of them – and I think this is true of Toby – have 
really high standards. They strive for excellence. 
And, if they perceive that a member of their team 
isn’t meeting their standards, they get frustrated. 

I’ve always thought that was fair. Toby sold 
more than a million units of his first record and 
had a lot of success. I’m not good at history, but 
my sense is that at the time, Shania blew past him 
in terms of the scorecards. And I always thought 
Toby’s perception was that he wasn’t being 
prioritized as much as she was, and that was a fair 
assessment on his part. So I never felt there was 
anything particularly unfair. It did seem to get 
pretty mean-spirited for awhile, and I suppose it’s 
a natural instinct to react that way, but I found it 
understandable. I’ve had a comfortable place in 
my heart because he came and asked to be let 
go [from his deal with Mercury.] He was going 
to the label [DreamWorks] his producer James 
Stroud ran, and I couldn’t argue that it might 
not be a better situation for him because he’d be 
the lead dog there. And, he wasn’t going to be 
[at Mercury] with Shania here. Any label head 
who says they don’t prioritize their biggest act is 
lying. You have to.
 I’ve always sort of understood Toby’s 
frustrations, his desire to be the lead dog and, 
ultimately, to have his own way and not be 
encumbered by anybody who wasn’t employed 
by him. He really wanted to control his own 
environment, and that’s understandable. It might 
cost him money to do that, but he’s got it. It’s 
affordable to him, obviously.
 We can all sit around and make some 
judgments about the results, but the results don’t 
matter. I’m fine; my business is fine. I’m sure 
Toby is fine. I don’t know that he would second-
guess any of it. If I were to second-guess any of 
it, on a purely business level, it might be that I 
should have gotten an override, but I let him walk 
with no strings.
 I can’t say that it wasn’t in some ways 
painful just because it was a waste of energy for 
both of us. Especially when you’re attempting to 
do right by people, and I’ve always done that. I’m 
certainly not righteous or perfect, but I’ve always 
tried to be fair and I tried to be fair to him. 

Where are you right now? I heard some talk 
that you were thinking about retiring – we 
even talked about it a time or two. Next thing I 
hear, you’ve signed a new deal.
Yeah. A couple of years ago I was really 
frustrated, feeling dark and not really enjoying 
my work. And two things happened: One, I’m 
very fearful of retirement. I like to fish and golf, 
but maybe not that much – I’ve never taken 
enough time off to know. Second, I became 
reinvigorated at work. I’ve got a wonderful 
bunch of people and artists, and I have hope for 
the future. What I really want to see before I 
leave is the blast-off after we bottom out. And 
I feel like we’re really close. And when this 

business blows again, it could be bigger than 
any of us have ever known. I’ve been here 15 
years. I’ve got a bunch of people who’ve been 
working for me for nearly that long, and I’d like 
to see them have bright futures. Not that I’m 
essential to that, but I’d like to see them [get 
further] on their way, and I’d like to leave on 
top. Who wouldn’t, in whatever they do?

You run one of this town’s biggest label 
groups with some of our format’s biggest 
stars. That’s not on top?
No. Joe’s still on top. [Sony BMG Chairman Joe 
Galante.] So I’ve got another couple of years to 
go, I guess.

Wait a minute. This sounds like [Florida 
State football coach] Bobby Bowden and 
[Penn State football coach] Joe Paterno – 
80-something-year-old guys who aren’t going 
to retire because the other guy has one more 
win than they do.
Yeah, kind of! Hey, it’s wonderful to have 
competition. Joe and I have been competing for 
30 years. We used to play tennis and compete. 
He’s a wonderful competitor, and he keeps 
you on your toes. I love the competition part of 
it; it’s fun. It wouldn’t be nearly as much fun 
without Joe around.                           CAC

The InTerview

What I really want to see before I leave is the 
blast-off after we bottom out. And I feel like 
we’re really close. And when this business 

blows again, it could be bigger than any of us 
have ever known.
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