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     Genesis: 1970s
     “It was over after the first seminar,” 

says CRS founder Tom McEntee, 
then-editor of the Country Music Survey 

tip sheet, the platform from which he 
launched and operated the first CRS. The event 

lost money, drew fewer than 70 people and actually received 
notification from its host hotel that they would not be welcomed 
back the following year.
 Harsh empirical feedback aside, McEntee and his “cabinet” 
of volunteers had sparked a response that would ultimately 
prove much more important than money. Attendees at the first 
Country Music Survey Radio Seminar left Nashville doing 
something that has been the unbudgeted backbone of CRS 
marketing ever since...they left talking about the experience.
 Understanding the importance of this phenomenon requires 
a bit of context. Following the 1969 Grand Ole Opry Birthday 
celebration, many in the industry began expressing discontent with 
the associated DJ Convention. Staged by the CMA, that event had 
devolved into a nonstop party. “We didn’t want to be connected to 
the CMA because they were doing nothing for radio,” McEntee 
says. “Their DJ Convention was just a big drunk.”

 Assembling a like-minded group that included the late 
Biff Collie, Charlie Monk, Dave Olson, Ralph Paul, Jerry 
Seabolt and Barbara Starling, McEntee began developing 
the idea for some kind of get-together. “I wasn’t looking to 
create a schoolroom atmosphere where people came to be 
lectured,” McEntee explains. “I was more focused on creating 
a ‘space’ – a place for people of similar interests and goals to 
gather and build something in common. I would simply provide 

the framework and the context, and they would eventually 
create their own content. And though it was impossible for me 
to imagine what might happen using that same principle with 
dozens or even hundreds of people in the same room, one thing 
was apparent: It could change the world of Country radio.”
 And so the 1970 seminar, which charged a $35 registration 
fee, engaged close to 70 people – 43 from radio – in that 
context of self-directed content. Held at the Sheraton Motor 
Inn on Broadway, the event lost $4,500 and put McEntee’s tip 
sheet out of business. Adding insult to injury, the Sheraton told 
him the seminar was no longer welcome. “Everyone had billed 
their drinks back to Jerry Seabolt’s room, and he wouldn’t 
pay,” McEntee says. “So the hotel asked us not to come back.”
 But the colossal personal disappointment was mitigated as 
the years went by. “CRS-1 had appealed merely to those few 
dozen people tallied on the registration list,” McEntee would 
later write. “But to those few dozen, it lived and breathed. 
Over 80% of the broadcasters present were back the next 
year, some with friends in tow, and about 90% of those in the 
‘other’ categories returned. I learned, among other things, 
that what was offered up on the podium or in the panels was 
only a portion of the event’s significance. Of equal or greater 
consequence was the fact that the attendees were provided an 
opportunity to speak with and be with their peers and to broaden 
their awareness and understanding of the business. They had 
an opportunity to communicate one-on-one, face-to-face. They 
were given an occasion to express themselves – and to be heard.”
 Those sentiments are echoed in comments later noted from 
those who had attended that first seminar. “It was the first thing 
I attended that was serious about country music,” said the late 
Bill Ward, KKBQ/Burbank, CA GM. “Everything didn’t have 
an ‘Opry’ tinge to it. You could be in Country radio and hold 
your head up. We were standing on our own feet; we were first-
class citizens, as opposed to being in the back of the bus.”
 Artist manager Dale Morris, then a label radio rep, saw the 

seminar’s advantages from an entirely different perspective. “I 
could get a year’s work done in one day, it seemed, seeing the 
deejays, exchanging ideas and just putting faces to the names.”
 In its second year, CRS needed more than the sprouting seeds 
of word-of-mouth appeal to survive, and help came in the form 

 In 1974, Chuck Chellman and the late Georgia 
Twitty formed the Country Music DJ Hall of 
Fame, recognizing individuals who have made 
significant contributions to Country radio. The 
following year, Eddie Hill, Nelson King and 
Grant Turner became the inaugural inductees. 
Except for 1986, 1987 and 1997, at least two 
personalities have become immortalized each 
year. With the 2009 ceremonies, the DJ Hall of 
Fame now encompasses 95 of the best voices 
and talents Country radio has ever created.
 After support for the Hall of Fame dinner 
waned, Country Radio Broadcasters revitalized 
the event in 1998 as the official trustee. At 
that time, CRB created the President’s Award, 
recognizing contributions to CRB, as well as the 
Career Achievement Award to artists contributing 
greatly to country music and Country radio. 
Fittingly, Chellman and Chet Atkins, respectively, 
were those awards’ first honorees.
 In 2000, the DJ Hall of Fame was expanded 
to include Radio Hall of Fame broadcasters, 
recognizing outstanding career achievement 
in programming, operations, ownership and 
management. Former Great Empire executive the 
late Mike Lynch was the first honoree in 2001, 
and 15 more have since joined. 
 The plaques commemorating each inductee 
were originally showcased at the Opryland 
Hotel. However, in November 2003, then-
Nashville Mayor Bill Purcell dedicated the 
present  “wall of fame” along the downtown 
interior walkway between the Renaissance 
Hotel and the Nashville Convention Center.
 Now, as then, the dinner features heartfelt 
and often highly entertaining speeches by the 
inductees and friends. Many who have attended 
will tell you the night is, for them, the best part 
of CRS.

DJ & Radio Hall Of Fame

Fame Show Contestant: Hairl Hensley accepts his DJ 
Hall of Fame plaque in 1995. Pictured (l-r) Paul Allen, 
Hensley, Chuck Chellman and Ed Salamon.

Memories
Rubbing Elbows

WCOW/La Crosse, WI MD/afternooner Arnie 
Andrews remembers his first CRS experience.
	 “It	was	about	five	years	ago,	and	I	was	a	
bit	naive	about	how	close	to	the	industry	the	
conference	brings	you.	Day	one	at	the	DJ	&	
Radio	Hall	of	Fame	dinner,	I	was	standing	
behind	Radney Foster	in	the	bar	line.	I	got	
my	drink	and	stopped	off	to	use	the	restroom,	
where	Rhett Akins	ran	right	into	me.	I	made	
it	back	to	my	table	to	sit	down	for	dinner,	and	
a	gentleman	asked	who	I	was	and	where	
I	was	from.	He	then	introduced	himself	as	
Mike Borchetta.	I	had	to	go	out	in	the	hall	
and	call	a	buddy	to	say,	‘You’re	not	going	to	
believe	this	place!’”

Collar Me Bad: The 1978 CRS Board and Agenda Committee.

Founding Board: The “cabinet” of early contributors (l-r) Jerry Seabolt, Tom McEntee, Barbara Starling, Charlie Monk and 
the late Biff Collie.

Seriously Committed: The 1983 Agenda Committee.
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CRS Through The Years Continued...
of college professors Dr. Will Miles and Dr. Jerry Prock. 
Experienced at running conventions, Miles and Prock billed 
the event as the “Nashville Country Radio Seminar,” moved to 
the Holiday Inn Vanderbilt, got the record labels involved as 
sponsors...and still lost money. But the following year, 1972, the 
seminar turned its first profit. Attendance had climbed to 150 
people representing 55 stations. Now held at the King Of The 
Road Motor Inn, the event was ready, in 1973, to institute its 
first agenda committee.
 Officially adopting the “Country Radio Seminar” title once 
and for all in 1974, the event moved to the Airport Hilton and 
seemed to have found firm footing. And that stability was 
cemented when, in 1975, Miles and Prock were bought out and 
the event was organized as a non-profit organization that we 
now call Country Radio Broadcasters.
 “What about the guy from Ardmore?” became a rallying cry 
in board and agenda meetings. The saying referenced a small-
town Oklahoma programmer who was a regular attendee and 
quick to grab a mic to ask questions with a small market station 
focus. CRS planners leaned on the phrase to remind themselves 
of the breadth and depth of their constituency. And it worked.
 Big issues of the day included the time-honored tradition 
of complaining about record service and, more specifically 
to the era, whether stations would go country-politan. Panels 
addressed programming, promotions and sales, as well 
as explained functions of the music industry for the radio 
attendees. The Rap Room session was developed as a forum for 
interacting face-to-face with top programmers and executives 
and, at least in part, to steer people away from constantly asking 
about how to get record service. The idea was to have people 
ask those questions in that setting, rather than interrupting 
panels. Then-WHN/New York PD Ed Salamon created a stir 
with his panel on research. “I remember Jay Diamond stood up 
and said, ‘If you can’t pick songs with your ears, you have no 
business in this format!’” Salamon says. 
 By the end of the decade, attendance crested 400 delegates, 
who paid $80 in advance or $100 for late registration. 
Attendees also received the first-ever program book in 1979. 
But what those  participants weren’t doing, at least not during 
session times, was any sort of imbibing. “If you were in a bar 
while a panel was going on, Biff Collie would drag your ass 
out of there,” Charlie Monk explains. “You were supposed to 
be in that room and we typically had maximum attendance at 
every panel.”
  And, of course, music was an important aspect of the 
seminar from the very beginning. Having new artists perform 
at the convention’s close was much more by necessity than 
design, however. Established stars wouldn’t play the fledgling 
event, though Don Gibson agreed to close the first seminar’s 
show as a surprise guest. The New Faces name was coined by 
publicist Betty Hofer, who issued a press release early in the 
’70s describing the seminar-closing performance by “the new 
faces of country music.” And the name stuck. The next year, the 
two words earned capital letters, and an institution was born.

Numbers: 1980s
 As the decade turned, Country radio’s 
legions of professionals probably couldn’t 
envision the transitions ahead: from AM to 

“Continuous Country” FM and, later, from that 
sound to a more personality-driven approach. 
But many of them were beginning to have 
an awareness of where they could prepare 
themselves for the future of Country radio: 
CRS was building undeniable momentum.

 The early part of the decade saw the institution of the 
Artist/Attendee Cocktail Reception and the establishment of a 
permanent, though unpaid, executive director. Frank Mull took 
the Organization of Country Radio Broadcasters’ reins in 1981, 

but wasn’t added to the full-time payroll until 1989. WKIX/
Raleigh’s Kim Pyle became CRB’s first female agenda chair, 
also in 1981. And the issue of outside activities remained a 
sensitive topic.
 “[CRS] was instituted to give Country broadcasters a forum 
for the betterment of Country radio,” read a statement in the 
1981 program book. “We feel that, collectively, the broadcasters 
are here for that purpose and not be exploited at this same time 
of year. (There is ample time at other events throughout the year 
for the exposure and exploitation of product!)” Attendees were 
told that hospitality suites and other “marketing” activities not 
expressly approved by the OCRB board were prohibited. 
 In 1982, CRS moved to the Opryland Hotel, and attendance 
grew to 580. Exhibitors were sanctioned for the first time, as 
well, setting up in suites at the hotel. The following year OCRB 
dropped the “O,” becoming, simply, Country Radio Broadcasters. 
A full Exhibitor’s Hall bowed in 1984 with 20 vendors, and that 
year’s New Faces show was taped for television – eventually 
reaching 8.5 million viewers in syndication. As TV tapings tend 
to do, this one lasted into the early hours of the morning and 
secured its place as the first and last televised New Faces.

 Many agree that CRS really came into its own in the mid-
’80s. The Urban Cowboy craze was bringing new fans – in 
appropriate attire – to country, and probably new stations, as 
well. And more stations meant more CRS registrants. The Artist 
Radio Taping Session (ARTS) was launched in 1986, and the 
seminar expanded to three days in ’88. And the controversy 
surrounding off-site events finally came to a head.
 Not that exceptions hadn’t been made before, of course. 
Organizers looked the other way in the mid-’70s when RCA took 
a busload of radio folks to nearby Murfreesboro to see Elvis in 
concert. But at the same time, label exec John Brown was issuing 
stern warnings, including this one: “There will be no outside 
parties, hype display material or any other bullshit we industry 
people are so good at coming up with whenever we have a captive 
audience of DJs, PDs, MDs, managers, etc. Since the inception 
of the seminar, each year’s respective committee chairmen have 
made it emphatically clear about this matter and seen to it that we 
have not turned our seminar into a complete ‘crap-out.’ We have 
a super thing going in this, and we mean to see it continue for 
the good of everyone, and not be sacrificed by individual finger-
poppin’, jive-ass, ditty-boppin’ industry or radio types.”

Study Hall
 One of the earliest goals of CRS founders was 
to award scholarships to deserving students, but 
it took a few years before revenues surpassed 
expenditures. What started as a couple thousand 
dollars a year in the mid-’70s grew into five 
figures by the ’90s.
 Since 2000, the annual figure has regularly 
exceeded $20,000 with the hope that institutions 
receiving the funds would create endowments 
to perpetuate the giving. All told, seminar 
registrants have helped underwrite more than 
$330,000 in scholarships. Kind of gives a deeper 
meaning to the CRS catchphrase, “Growth 
Through Sharing.”

Memories Strait, Dene & McGraw

 Veteran programmer Mark Lindow 
has a long string of CRS memories to 
draw from since his first seminar in 1982.
	 “A	true	highlight	from	that	first	
seminar	was	bumping	into George 
Strait	and	his	wife Norma as	they	
came	out	of	the	elevator	at	the	
Opryland	Hotel.	I	couldn’t	believe	
it.	He	was	a	New	Faces	artist	that	
year	and	none	of	us	knew	what	
was	to	come	in	the	next	25	years.	
And	he	was	as	gracious	during	that	
encounter	as	he’s	been	throughout	
his	career.	
	 “That	same	year,	I	was	in	the	
second	year	of	my	first	PD	job	at	WILQ/Williamsport, 
PA.	I	was	in	the	hotel’s	Pickin’	Parlor	when	Dene 
Hallam,	then	the	PD	at	WHN/New York,	introduced	

himself.	Dene	told	me	he’d	heard	our	
station	and	thought	it	sounded	great.	
You	have	no	idea	what	it	meant,	as	a	
young,	impressionable	PD,		to	have	the	
PD	of	the	Country	station	in	market	No.	
1	come	up	and	say	that!	Years	later,	
I’d	brainstorm	with	Dene	at	company	
meetings	when	we	both	ended	up	
working	for	CBS.	What	a	business.
					“The	most	amazing	musical	moment	
I’ve	ever	experienced,	and	I	know	
I’m	not	alone	in	saying	it,	was Tim 
McGraw’s	New	Faces	performance.	
The	feeling	in	the	room	during	‘Don’t	
Take	The	Girl’	is	something	I’ll	never	

forget.	I	know	it’s	been	written	about	many	times,	and	
everything	you	read	or	hear	from	someone	who	was	
there	is	absolutely	true.”

Number One With A Mullet: Vince Gill at the Artist Radio Taping Session.

Mane Event: Scott Borchetta addresses a panel.
Group Mug: Pictured in 1994 (l-r) are Jack Purcell, Susan 
Turner, Jeff Garrison, Bruce Shindler and Greg Rambin.
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CRS Through The Years Continued...
 The capitulation didn’t come in a grand battle or debate, 
however. As with most such changes, the wall crumbled bit by 
bit. Salamon, a board member at the time, recalls one telling 
incident: “Someone was holding an offsite party, which were 
still officially banned,” he says. “But I broke down and went to 
the show at the Exit Inn. I walked in the door and saw Charlie 
Monk [also a board member] and he said, ‘Oh, you too?’”
 Label hospitality suites were officially sanctioned in 1987. 
But the academic-tinged, professional foundation of CRS was 
too firmly rooted to be swayed by the winds of after-hours 
showcases and glad-handing. In fact, the argument can be made, 
rather persuasively, that striking a balance between serious 
discourse by day and music-soaked high life by night created 
a whole-is-greater-than-the-sum-of-its-parts appeal that was 
almost irresistible.
 Veteran promotion exec and broadcaster Bill Mayne, who 
came to the format from pop and rock, saw the difference 
immediately. “There was so much candor and passion,” he says. 
“Not as much posturing as at the party conventions. Plus, all 
the other gatherings were multiple formats. CRS was format-
specific. That really gave Country people an advantage the other 
formats didn’t have.”
 Every CRS is an important CRS, but if you have to pick a 
pivot point on which the whole business turned – not just the 
seminar but Country radio and country music – it has to be 
1989. Attendance topped 900. Certainly the famed Class of ‘89 
artists were about to figure prominently – though registrants 
wouldn’t see Travis Tritt, Mary Chapin Carpenter, 
Kentucky HeadHunters and others until the following year’s 
New Faces.

 And 1989 was also the year a young artist named Garth 
Brooks shook every hand he could find, and spent every night 
of the seminar trying to win over radio programmers in the 
Unistar suite (see sidebar). Even more significantly, at least in 
human terms, 1989 was the year one of country’s biggest stars took 
the CRS keynote platform with a simple plea. Alabama’s Randy 
Owen asked for radio’s help in making sick kids well. And the 
response was, and continues to be, extraordinary (see sidebar).

Acts: 1990s
 The ’90s were heady times for Country 

radio and the music industry. The business 
was exploding on all fronts: CD sales 
were skyrocketing, venues were filling to 
capacity and Country stations increasingly 

found themselves in competitive 
situations. That meant intensive marketing 

and promotions, new “Young Country” music 
positions and an entire industry working as intensely and 
creatively as possible. As the decade wore on, significant changes 
would begin to reshape both labels and broadcasters. And the 
word of the moment became “consolidation.”
 Alabama received the CRB’s first-ever Artist Humanitarian 
Award at the decade’s first seminar. Warner/Reprise started a 
tradition in ’92, hosting an annual showcase for its roster, first at 
the Opry House, and subsequently, the Ryman Auditorium. The 
great Roger Miller was slated to speak that year, but backed out 
due to illness. A year later, he lost his struggle with cancer. 
 By the middle of the decade, both the number of Country 
stations nationwide and the number of attendees at CRS were 
easily clearing 2,000. And the changes cut through seminar 

agendas easily. The 1990 seminar straddled two worlds with 
panel titles including “New Technology,” featuring Jimmy 
Bowen and the RIAA’s Hilary Rosen, and “Razorblade Road,” 
a production workshop. Growing competitiveness at radio 
spawned the 1991 panels “Programming War Games” and 
“Caught In The Crossfire: How the Music Industry Copes with 
Radio Range Wars.” While country’s popularity was at an all-
time high in 1995, format and genre thoughts turned to panels 
titled, “Protecting The Franchise.” Consolidation began to raise 

Country Really Cares
	 “Because	of	our	visibility,	we	have	an	
opportunity	to	do	a	tremendous	amount	
of	good	for	organizations	like	St.	Jude	
that	really	help.	For	me,	it’s	more	than	an	
opportunity	–	it’s	an	obligation.”	Or,	the	
words	that	sparked	a	movement.	
 Randy Owen’s	impassioned	1989	CRS	
keynote	address	launched	the	single	
most	important	and	worthy	endeavor	in	
the	history	of	Country	radio.	Twenty	years	
later,	more	than	200	Country	radio	stations	
have	collectively	raised	$345	million	for	
St. Jude Children’s Research Hospital.	
And	the	good	that	has	resulted,	in	human	
terms,	is	immeasurable.		
	 The	first	“Country	Cares	For	St.	Jude	
Kids”	radiothon	in	1989	collected	$1.2	
million,	a	benchmark	that	has	grown	to	$34	
million	last	year.	
	 And	that’s	money	well	spent.	Since	the	
hospital’s	inception	in	1962,	the	survival	
rate	for	children	with	acute	lymphoblastic	
leukemia	has	jumped	from	4%	to	94%.	
Operating	the	facility	for	a	single	day	costs	
$1.4	million,	which	means	Country	radio	
and	its	listeners	alone	keep	the	doors	
open	24	days	a	year.	And	then	there’s	
the	copycat	effect.	After	the	tremendous	
success	seen	from	Country	radio,	“Radio	
Cares	For	St.	Jude	Kids”	was	implemented	
to	reach	AC,	Oldies,	Urban,	Gospel	
and	Rock	formats,	as	well	as	Spanish-
language-format	program	Promesa	Y	
Esperanza	(Promise	and	Hope)	in	1997.

Memories
Boston Pops

WLWI/Montgomery, AL PD Bill Dollar recalls 
Rascal Flatts’ most recent CRS performance.
	 “They	were	doing	their	last	song	and	about	
to	ride	the	elevator	down	below	the	stage	when	
they	switched	gears.	They	jumped	into	Boston’s	
‘Long	Time’	and	it	was	great!	And	from	a	group	of	

guys	who	really	have	it	together.”

Generation Next: Brad Paisley, Eddy Arnold and Garth 
Brooks at the 1999 DJ & Radio Hall of Fame Dinner.

I Love Country Radio This Much: NFL broadcaster, former 
player and keynoter Terry Bradshaw in 1996.

Mask What You Can Do For Your Country: New Faces host 
Charlie Monk in his industry-preferred attire.

Heading Over To The Y: The MCA promo team, with friends, took being rejected by the Navy pretty hard. Pictured (l-r) are 
Charlie Monk, Doug Baker, David Haley, Pat Payne, Royce Risser, Mike Severson and Scott Borchetta.
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its head with “The New Telecom World: How To Survive And 
Prosper” (1997), and “The Career Effects of Consolidation” 
(1999). Pay-for-play discussions were held in 1998 and 1999. 
 The songwriter showcase WCRS Live! evolved in the mid-
’90s (see sidebar), and R&R’s Erica Farber became CRB’s 
first female board president in 1993.  That same year, CRS 
functions were declared “smoke-free” for the first time.
 Outside the parameters of Nashville’s Country Radio 
Seminar, CRB began to experiment with regional 
gatherings. CRS/Southwest was staged in Dallas in 1994. 
The following year, CRS/Southeast was held in Charlotte. 
CRS-West met in Sacramento in 1997, and the next year’s 
regional event was in Cleveland.
 Years before it would be incorporated with CRS, the 
Country DJ & Radio Hall of Fame Induction and Banquet 
became associated with CRB in June of 1998 (see sidebar). 
DJ Hall committee chair Gaylon Christie praised founder 
Chuck Chellman, saying, “Chuck carried it as far as he 
could. He needed help and CRB was the perfect organization 

to take over.” Monk called the inaugural event, “The nicest 
thing I’ve ever been part of in all my years in the business. It 
was a superb ceremony that gave dignity to all the nominees 
and certainly enhanced our efforts to honor radio.” And for 
once, he was serious.
 The seminar’s first comprehensive listener research study 
was presented by Richard Wimmer and Matt Hudson in 1996. 
Three years later, Edison’s Larry Rosin became a lightning rod 
for controversy with his “A Statistician’s Look At Country.” 
Depending who was asked, Rosin had either single-handedly 
dammed up the singles charts, or had prophetically pointed out 
a slowing that was attributable to a number of factors, all well 
beyond his influence.
 Finally, and not insignificantly, CRS came home. Having 
housed itself in a number of different hotels before moving to 
Opryland in 1982, the seminar returned to downtown Nashville 
in 1998. Instead of having to share space with Opryland 
neighbors like the Liquid Waste Haulers Convention, CRS had 

Memories
Running The Gauntlet

AristoMedia’s Jeff Walker has been deeply 
involved in CRS since 1977, and among his many 
memories is a standout from the headiest days of 
Garth Brooks fervor.
	 “Back	when	we	were	at	Opryland,	Garth	was	
doing	the	Artist	Radio	Taping	Session.	This	was	
when	we	did	the	Artist-DJ	Attendee	Reception	
on	Wednesday	night.	Characteristically,	Garth	
stayed	an	hour	and	a	half	afterwards	signing	
autographs.	So	when	it	was	time	to	move	from	
one	end	of	the	building	to	the	other,	there	was	
such	a	crowd;	fans	and	attendees	were	all	
crowding	around.	The	only	way	we	could	get	him	
through	was	to	round	up	the	college	interns	and	
form	two	human	chains	about	100	yards	long	for	
Garth	to	walk	through.	It	was	incredible.”

You The Man: Even interns couldn’t keep 
Billy Ray Cyrus away from Garth Brooks.

Memories
Wave Yer Hands In The AYER

Valory’s Miranda Williams 
was impressed by Pat 
Green’s New Faces 
performance:
	 “He	was	amazing,	but	
the	best	memory	is	when	
he	said	how	everyone	
told	him	to	not	try	to	get	
radio	involved	with	the	
performance.	And	he	did	
the	opposite.	He	had	the	entire	room	on	their	
feet,	singing	and	dancing	to	‘Wave	On	Wave.’	It	
was	a	pretty	bad-ass	moment!”

Band & Others: RCA’s Lonestar win friends and influence people during an early trip to CRS.

Y2K Survivors: The 2000 CRB Board.

Let Them Eat Cake: The Oak Ridge Boys, Reba McEntire, 
Dick Clark and a host of others celebrate seminar’s 30th 
anniversary with a platter of processed carbs.

	 The	Boat.	Anyone	who	has	ever	been	to	the	
Country	Radio	Seminar	knows	exactly	what	you’re	
talking	about	when	you	say	those	two	words.	The	
General	Jackson	Showboat	has	been	the	scene	for	
countless	plaque	presentations	and	special	musical	
moments	through	the	years.	Long	one	of	the	most	
coveted	invites	at	CRS,	the	event	that	begat	the	“The	
Boat”	celebrates	its	24th	anniversary	this	year,	while	
the	cruise	itself	turns	22.
	 The	tradition	actually	began	on	land.	Sony	
Chairman	Joe Galante	first	held	a	pre-CRS	dinner	at	
his	Nashville	home	in	1985.	A	few	programmers	were	
invited	to	dine	and	mingle	with	the	RCA/Nashville	
staff	and	a	number	of	artists.	In	year	two,	Galante	
erected	a	giant	tent	in	his	backyard	to	accommodate	
the	growing	group.	Come	year	three,	Galante	
realized	it	had	outgrown	his	home.	“We	knew	we	had	
to	move	it	somewhere,	but	there	wasn’t	a	restaurant	
in	Nashville	big	enough	to	hold	us	all,”	he	recalls.	“It	
had	become	so	popular,	everybody	wanted	to	come.	
The	idea	of	the	General	Jackson	came	out	of	a	
group	of	us	trying	to	figure	out	where	we	could	go.”
	 The	untold	story	reveals	there	was	one	other	
driving	force	that	made	the	General	Jackson	the	
best	–	if	not	only	–	alternative.	That	year,	1987,	was	
the	first	time	CRB	“legalized”	label	hospitality	suites.	
And,	in	an	effort	to	keep	all	of	the	CRS	registrants	
focused	on	officially	sanctioned	CRS	events,	the	
CRB	also	instituted	a	policy	prohibiting	labels	from	
taking	attendees	“off	campus.”	All	events	had	to	
take	place	on	Opryland	property.	RCA	found	the	
loophole:	Opryland	owns	the	General	Jackson,	so	
taking	the	party	on-board	fulfilled	the	letter	of	the	
law,	if	not	the	spirit.
	 Nevertheless,	the	event’s	raison	d’etre	remained	
the	same,	whether	on	land	or	river:	“We	wanted	to	
separate	ourselves	from	everybody	else,”	Galante	
says.	“We	were	just	trying	to	be	different.	None	of	
our	artists	performed	when	we	held	the	event	at	my	
house.	But	the	boat	gave	us	the	opportunity	to	inject	
some	music	into	the	party.”
	 Indeed,	the	musical	portion	of	the	program	has	
evolved	over	the	years.		“At	one	point	we	decided	to	
change	the	show	and	make	it	more	of	an	‘unplugged’	
type	of	thing,”	Galante	says.	“We	invited	some	
special	guests,	debuted	some	new	songs	and	
created	some	amazing	pairings.	We	didn’t	want	to	
just	put	people	out	there	to	replicate	the	record;	we	
wanted	to	create	a	unique	musical	evening.”

Steaming Into History

Galante's  Top 5
"Boat" Moments

1. “Eddy Arnold	walking	out	and	saying	his	name.	
The	room	erupted	in	a	standing	ovation,	and	then	
he	sang	acoustically.
2. “ZZ Top	came	aboard	as	the	‘house	band,’	with	
most	of	our	label’s	stars	jamming	with	them.	At	one	
point,	Billy Gibbons	(famed	ZZ	Top	guitarist)	turned	
and	asked	me	if	they	could	play	one	more.	I	told	
him,	‘It’s	your	boat.’
3. “Huey Lewis with Phil Vassar	and	several	
other	acts	on	the	first	and	only	‘boat	on	land.’	The	
Cumberland	River	was	too	high	that	year	for	boat	
traffic,	so	we	had	to	find	somewhere	else	to	go.	I	
was	amazed	by	the	staff	swinging	into	action	in	just	
one	day.	They	found	a	space	and	converted	it,	and	
kept	it	all	quiet.
4. “Lonestar	debuted	‘I’m	Already	There,’	and	when	
it	was	over,	folks	got	up	and	called	their	families.	
What	an	emotional	response.
5. “Waylon with Andy Griggs.	That	was	
Waylon’s	only	boat	show	appearance,	and	it	
rocked.	Another	magical	moment	was	Brad 
Paisley	and	Alison Krauss	singing	‘Whiskey	
Lullaby’	for	the	first	time	live.”

Top Sign: Kenny Chesney (l) with ZZ Top’s Dusty 
Hill (c) and Billy Gibbons.
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the Nashville Convention Center and, for the most part, the 
Renaissance Hotel all to itself. Plus. all of downtown became 
venue for the rapidly growing number of night activities. Talk 
about urban sprawl.

Revelation: 2000s
 The dawn of the 21st century brought 

with it the looming consequences of the 
previous years’ seismic shifts. Brave 
new world or bare cupboard? One way 
or another, there would be a reckoning 
as broadcasters transitioned from 

acquisition to operations. The growing 
influence of digital media, satellite radio, 

the impact of 9/11 and, later, plunging stock values would all 
present challenges.
 On the music front, the Super Faces show – later renamed 
Music City Jam – presented many top artists (see sidebar). 
The CMA staged a 2001 salute to every Single of The Year 
winner, and followed up with a Female Vocalist of the Year 
extravaganza. Following an interview with Gerry House, 
Garth Brooks stunned the 2008 crowd by bringing WTHO/
Thompson, GA MD Steve Ferguson onstage to sing “Friends 
In Low Places,” revealing his full band as the curtain dropped 
after the first verse. And everyone in attendance remembers 
Reba McEntire’s lunchtime performance, at which she saluted 
many of radio’s late broadcasters – a tribute that left nary a dry 
eye in the house. 
 The CRS 2000 roundtables included the now-nearly quaint 
“Satellite Radio: Is It A New Opportunity?” and the prophetic 
“Promotions On A Zero Budget” and “Career Survival In A 
Consolidated World.” By 2001, digital media were addressed 
head-on with satcasters and Internet execs sitting on panels. 
PPM also made its CRS debut that year, as Arbitron presented 
findings from beta testing in New England and Philadelphia. 
Pop vs. traditional, a time-honored topic dating back to the 
’70s, also surfaced. 
 Paul Allen served his final year as Executive Director in 
2002, replaced by Ed Salamon in 2003. Citadel’s Larry 
Wilson delivered the keynote that year (see The Interview, 
page 51), and was at the time overseeing a group more than 200 
stations strong.
 On a less serious note, the delegate viewed, um, entertaining 
himself in his room as Bridge Bar patrons watched through 
reflected glass made immediate history as one of seminars most 

infamous characters. Even if you didn’t see it, Blake Shelton 
immortalized the moment in his New Faces video clip the 
following year.
 In 2002, with 9/11 fresh in everyone’s minds, CRB wasted no 
time organizing a meeting called “America At War: Country In 
Crisis” to address the tragedy’s effects on Country radio sales, 
programming and news, along with a contemplative look at the 
“Future Of The Industry.” 
 CRS-34 came to terms with the fact that the post-9/11 
economy had lasting effects. The iPod was already having an 
impact on consumer behavior with music, and HD Radio was 

Memories
Own The Room

 WTHI/Terre Haute, IN OM Barry Kent taps the 
CRS memory bank:
		 “I’ll	never	forget	the	year	Charlie Monk was 
sick	and	Mike Chapman	was	pressed	into	
service	as	the	New	Faces	emcee.	Mike	used	to	
hold	court	at	the	Pickin’	Parlor	and	never	felt	any	
pain.	He’d	been	there	all	day	before	agreeing	to	
emcee	the	show,	and	that	night	was	a	hoot.
		 “I	also	remember	the	year	our	GM	and	I	met	
Arista’s	Bobby Kraig	and	decided	to	go	to	the	
Grand	Ole	Opry.	We	piled	in	our	GM’s	big	ol’	
Cadillac	and	pulled	up	to	the	back	gate	at	the	
Opry	House.	The	guard	glanced	at	Bobby	in	
the	back	seat	and	waved	us	in.	I	assume	he	
thought	Bobby	was	one	of	the	performers.	We	
parked,	found	a	door	and	just	walked	in.	We	
wandered	around	for	a	few	minutes	and	were	
eventually	escorted	to	seats	on	the	stage	
behind	the	band.”

	 Conceived	as	a	counter	to	the	Disc 
Jockey Convention,	which	was	little	more	
than	an	alcohol	binge,	CRS	pushed	into	the	
late	‘80s	before	officially	sanctioning	after-
hours	events.	Like	that	era’s	popular	hairstyle,	
the	mullet	(business	in	the	front,	party	in	the	
back),	the	seminar	quickly	adapted	to	its	now-
familiar	education-meets-recreation	balance.	
The	setting	at	the	time,	the Opryland Hotel,	
proved	a	perfect	incubator	for	this	newfound	
nightlife,	and	suite-hopping	was	born.
	 One	of	the	most	popular	destinations	
was	the	hotel’s	Presidential	Suite,	where	
United Stations,	later	Unistar,	hosted	after-
hours	artist	performances,	including	a	1989	
late	addition.	“Garth Brooks’	managers	
Bob Doyle	and	Pam Lewis	asked	if	Artist	
Relations	Director	Pam Green	and	I	would	
make	room	for	him	to	play	solo-acoustic	
during	the	set-ups	between	the	artists	already	

booked,”	explains	Ed Salamon,	who	was	
master	of	ceremonies	for	his	company’s	suite	
at	the	time.	
	 “His	first	single	‘Much	Too	Young	To	Feel	
This	Damn	Old’	had	not	yet	been	released,	
and	when	I	first	introduced	him	I	flubbed	
the	words,	saying	‘darn’	instead	of	‘damn.’	
Garth	was	in	our	suite	all	three	nights	it	was	
open	that	year	and	played	between	every	
act.	When	we	weren’t	introducing	him	to	
our	radio	friends,	or	he	wasn’t	watching	the	
other	performers,	he	was	by	the	buffet	table	
talking	with	my	son	Eddie,	who	attended	
CRS	that	year.	
	 “By	the	next	CRS,	Garth	had	already	
broken	through.	He	signed	his	first	album	
to	me,	‘Ed,	thanks	for	the	start,	I’ll	always	
owe	you.’	He	performed	in	our	suite	for	four	
straight	years.	The	last	year,	it	was	such	a	
security	problem	getting	him	in	and	out	that	
we	all	knew	it	was	no	longer	possible	for	him	
to	attend.”

The Suite Life Just Duet: Trisha Yearwood (l) and 
Garth Brooks in their first public 
performance at the Unistar suite, 1991.

Nice Chaps: Ed Salamon introduces 
Garth Brooks at the ’92 Unistar suite.

Songwriter	showcase	WCRS Live! 
is	one	of	the	most	popular	seminar	
events,	and	it	evolved	quickly	into	

its	current	performance-centered	format.	
Though	CRS	had	presented	writer	shows	
earlier	in	its	history,	the	1993	agenda	
guide	finds	the	first	mention	of	WCRS	
Live!,	which	was	billed	“An	Industry	Talk/
Industry	Show.”	Ralph Emery	hosted	in	
a	variety	show	setting,	with	CMA’s	Ed 
Benson,	Liberty’s Jimmy Bowen,	KNIX’s	
Larry Daniels, Kenny Rogers	and 
Travis Tritt	on	the	slate.	The	following	
year	followed	the	same	format	before	
giving	way	to	nothing	but	A-list	Nashville	
writers	in	1995.	
	 Performing	rights	organization	BMI	
picked	up	sponsorship	in	2004,	embracing	
the	session’s	convergence	of	its	two	most	
important	constituencies.	“Broadcasters	
never	understood	where	the	money	
they	pay	us	goes,”	says	BMI	Asst.	VP/
Corporate	Marketing	Mark Barron.	
“And	this	is	a	perfect	way	for	us	to	show	
them	that	the	majority	of	the	people	we	
represent	are	behind	the	scenes.	It’s	
really	the	perfect	vehicle	to	show	the	
separation	between	writer	and	artist.”
	 Barron	says	one	of	the	event’s	strongest	
appeals	is	its	ability	to	give	attendees	an	
insider’s	look	at	how	songs	come	to	life.	
“One	of	my	favorite	memories	was	when	
Sarah Buxton	turned	to	Jeffrey Steele 
after	he	played	‘What	Hurts	The	Most,’	
which	he	wrote	for	Rascal	Flatts.	Sarah	
said,	‘I	really	like	the	way	you	changed	the	
last	verse.’	And	Jeffrey	said,	‘That’s	the	
way	I	wrote	it,	darling.	Rascal	Flatts	are	
the	ones	who	changed	it.’”

Write As 
Radio

Big Mac: Pictured at the 2007 WCRS Live! are (l-r) 
BMI’s Dan Spears, Pat Green, Mac Davis, Sarah Buxton, 
Jeffrey Steele and BMI’s Jody Williams.

Reba Rocks Lunch: Pictured backstage at Reba McEntire’s 
2000 luncheon performance are (top row, l-r) Paul Allen, Ed 
Benson, Alan Sledge, Ed Salamon and Lon Helton; (bottom 
row, l-r) Tony Brown, McEntire and Bruce Hinton.

Memories
The Domino Effect

Lyric Street VP Dale Turner credits CRS with, 
uh, his entire existence.
	 “My	first	CRS	was	in	1974	when	I	was	at	
WTHI/Terre	Haute,	IN.	Had	I	not	taken	time	
off	and	paid	my	own	way	(I	admit,	the	drive	
was	only	four	hours	and	the	registration	
was	much	cheaper),	I	never	would	have	
met	many	of	my	peers.	That	includes	Les 
Acree,	who	eventually	gave	me	a	job	at	
WKDA/Nashville.	Without	that	opportunity,	I	
never	would	have	met Joe Galante, Norro 
Wilson, Rick Blackburn, Roy Wunsch, 
Jerry Seabolt, Frank Leffel, Jack Pride 
and	others.	And	those	relationships	led	me	
to	the	record	side	of	the	business.	Further,	
while	in	Nashville	and	Cincinnati	radio,	I	still	
paid	my	own	way	to	CRS	until	1983.	I	always	
rationalized	it	as	a	personal	investment	in	my	
career,	like	taking	evening	courses	in	business	
management	at	the	University	of	Cincinnati.	
No	regrets.”

The Glasses Full: Dale Turner (l) at the 1976 
seminar with Tom Bootle (second from left), 
artist Lois Johnson (second from right) and 
Jack Pride (r).



still being called IBOC and wouldn’t be on the front burner for 
a few more years.
 Once upon a time, off-site events were assailed for 
exploiting a serious and purposeful event, but with the first 
Albright & O’Malley Pre-CRS Seminar in ’04, an off-site 
event actually extended the week’s educational opportunities. 
Drilling deeper, CRB worked hard to help broadcasters explore 
new constituencies with Edison research presentations on 
appealing to younger demos, shattering stereotypes, as well as 
others about building buzz through viral marketing. CRB also 
commissioned its first studies of Hispanic consumers and the 
potential for Country radio to win them over.
 The FCC was levying fines for indecency, to which CRS 
responded with educational sessions on “Stunts That Go Too 
Far” and how “What You Say Can Hurt You.” The Seminar 
also presented panels on payola and regulatory guidelines. 
Broadcasters were so consumed by increasing workloads that 

CRS organizers decided to include a 2006 panel about not 
neglecting your website. That year also featured a memorable 
“Life Of A Legend” session with Kenny Rogers, followed in 
subsequent years with Ronnie Milsap and George Jones. 
 HD Radio buzz began in earnest in 2007, and a landmark 
Coleman/Arbitron/Media Monitors session showing the 
impact of new music on radio listeners. By 2008, the issues of 
streaming media alternatives, texting and social networking 
were being discussed everywhere. So were the “Are You 
Smarter Than A…” New Faces video bits featuring industry 
folks quizzed on a variety of subjects.
 As CRS-40 approached, hundreds of radio 
professionals were being downsized, and a sour 
economy and radio’s disfavor on Wall Street pushed a 
constricted business even deeper into a hole. Bad news 
was omnipresent and the dour outlook extended to debate 
about the prospects for the upcoming seminar. But those 

who’ve seen the event through good times and bad have 
learned not to doubt its resiliency.
 “For 20 years now, people love to get on the naysayer 
bandwagon about how nobody’s coming to CRS this year,” 
Bill Mayne says. “Every single year this happens. And yet we 
have been able to continue to maintain the level of attendance. 
The reason we do is that this is an event that people, even in the 
toughest of times, feel they can’t afford to miss. The opportunity 
to gather with your peers and talk about what the hell is going on 
is a magical thing that the original group tapped into.”
 So they return. This year, as last year. Fewer, most likely. 
With tighter grips on their expense accounts...if they’re lucky 
enough to have them. But they come because they know the 
good that will result. Has resulted. For their careers. For their 
companies. For these industries. For the greater good, if that’s 
not too corny. 
 And who know? They might even have a little bit of fun. CAC

Super Jam
The	CRS	New	Faces	show	has	become	one	of	
the	most	prestigious	events	in	country	music,	
but	it	wasn’t	exactly	conceived	with	that	intent.	
Focusing	on	new	artists	was	mere	happenstance	
in	the	seminar’s	early	days,	when	it	was	difficult	to	
convince	established	stars	to	perform.
	 As	the	seminar	grew	–	in	attendance,	respect	
and	importance	–	getting	A-list	acts	became	much	
easier	and,	in	1988,	Super	Faces	was	born.	Hank	
Williams,	Jr.	performed	and	the	Academy of 
Country Music	signed	on	as	a	sponsor.	Over	the	
years,	George	Strait,	Reba	McEntire,	Toby	Keith,	
Martina	McBride	and	Garth	Brooks	headlined	
the	Wednesday	or	Thursday	night	event.	Various	
co-sponsors	have	come	and	gone,	but	ACM	has	
remained	–	even	as	the	event	was	reborn	in	2005	
as	the	Music	City	Jam.	

	 Named	to	reflect	its	sister	event,	the	All	
Star	Jam,	which	follows	the	ACM	Awards,	the	
newly	formatted	show	aimed	for	a	new	level	of	
spontaneity.	“We	wanted	to	give	programmers	a	
different	experience	than	they	received	in	their	
home	cities,	and	give	artists	the	opportunity	to	
take	their	performance	in	a	unique	direction,”	
says	ACM	Executive	Director	Bob Romeo.	“I	
thought	it	was	really	cool	to	see	Keith	Urban	
on	stage	with	Dolly	Parton.	Where	else	do	you	
see	that?	And	I’m	wondering	how	he’s	going	to	
top	that,	when	Ronnie	Dunn	walks	out.	I	walked	
away	thinking	we	really	did	the	right	thing	by	
creating	more	of	the	jam	atmosphere.”	Tim	
McGraw,	who	played	the	Super	Faces	show	in	
‘99,	headlines	this	year’s	Music	City	Jam.

On The Big Screen: Tim McGraw brought wife Faith Hill along for his 1999 Super Faces performance.

Hello, Dolly: Keith Urban brought Dolly Parton onstage 
during his Music City Jam performance.

Presidential Appointment: Luke Lewis, Joe Galante and 
Bruce Hinton (l-r) at the DJ & Radio Hall of Fame dinner in 
2004, where Hinton received the President’s Award.

DEFINING THE FUTURE.
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